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COMMENT 


A    nother  week,  another  court  ruling  and 
IX   another  potential  problem  for  phamiacy.  This 
time  a  Court  of  Appeal  judge  has  ruled 
L  Xthat   medicines   are   merely  'household 
onsumables'  (p5),  which  rather  undermines  one  of 
he  arguments  supporting  resale  price  maintenance 
3n  over  the  counter  medicines.  As  has  been  said 
iiany  times,  "medicines  are  not  your  average 
Durchase,  guv"  and  should  be  treated  with  the 
respect  they  deserve.  For  a  judge  to  suggest  that 
Lhey  are  ordinary  items  of  commerce- again  sheds 
light  on  the  judiciary's  understanding  of  the  practice 
Df  phamiacy,  as  well  as  their  scientific  knowledge. 

However,  all  is  not  bad  this  week.  Following  the 
attacks  from  Asda  that  RPM  keeps  OTC  medicines 
prices  artificially  high,  former  pharmacy  enemy 
John  Bridgeman,  Director  General  of  Fair  Tr  ading, 
isuggests  that  the  power  of  the  four  main 
upemiarkets  may  have  reached  a  limit  0^28).  He  is 
no  longer  sure  that  their  continued  success  is  in  the 
best  interests  of  the  consimier.  His  unsaid  concern 
is  that  the  supermarkets  command  a  large  buying 
[power,  obtaining  goods  at  lower  prices,  but  do  not 
ipass  the  savings  on  to  the  consumer.  After  15  years 
of  the  michecked  rise  of  the  super  supennarket,  Mr 
Bridgeman  has  decided  it  might  be  worth  a  little 
investigation. 

As  National  Pharmaceutical  Association 
chairman  Gaz  Clapinski  points  out  (pl8-19),  the 
supemiarkets  "have  slashed  the  prices  of  toiletries 
and  built  up  an  illusion  of  cheapness".  If  RPM  were 
Ito  go,  they  would  do  the  same  with  medicines 
initially,  but  gradually  the  prices  would  creep  back 
up.  Of  course,  that  would  be  doubly  punitive  for  the 
customer,  as  another  oft  repeated  argument  is  that 
a  supennarket  shelf  camiot  add  value  to  a  medicine 
purchase  like  a  pharmacist  or  trained  pharmacy 
assistant  can.  Could  Mr  Bridgeman's  action  now 
save  the  high  street? 
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The  first  'round  table'  meeting  to 
discuss  an  extended  role  for  com- 
munity pharmacists  in  the  NHS 
could  be  on  September  22  or  23. 

The  Department  of  Health  has 
suggested  these  dates  for  a  meet- 
ing between  the  main  pharmacy 
organisations  and  representa- 
tives of  the  medical  and  nursing 
professions.  Health  Secretaiy 
Frank  Dobson  armounced  at  the 
Royal  Pharmaceutical  Society's 
NHS  50th  anniversary  celebration 
that  the  discussions  would  culmi- 
nate in  the  publication  this 
autumn  of  a  new  government 
strategy  for  community  phar- 
macy (C&D  July  4,  p4). 

C&D  imderstands  that  the  DoH 
is  planning  to  write  to  pharmacy 
contractor's  on  August  14,  asking 
them  for  comments  for  discussion. 
PSNC's  general  secretary  Stephen 
Axon  was  surprised  by  this. 

Self-care  research 


priorities 


The  Royal  Pharmaceutical  Soci- 
ety has  published  a  booklet  iden- 
tifying 1 1  priority  areas  for  phar- 
macy practice  research  into  self- 
care. 

The  booklet,  'Self-care  and 
pharmacy,'  is  the  first  of  three 
reports  setting  out  research  agen- 
das, in  a  programme  being  man- 
aged by  the  Pharmacy  Practice 
Research  Resource  Centre.  The 
report  focuses  on  minor  ailments, 
non-prescription  medicines  and 
health  promotion,  and  suggests 
priorities  including: 

•  pathways  people  take  in  the 
self-care  of  minor  ailments. 

•  The  impact  of  current  or  new 
models  of  remuneration. 

•  Attitudes  of  other  health  profes- 
sionals towards  pharmacy's  role. 

Copies  of  the  report  are  avail- 
able from  the  Society. 


Boots'  anti-smoking 
competition 

Boots  the  Chemists  is  running  a 
nationwide  anti-smoking  compe- 
tition for  children  aged  seven 
to  11. 

They  have  to  draw  a  picture 
and  write  a  short  statement  on 
why  smoking  is  unhealthy.  Ten 
winners  will  receive  SI 00  to  spend 
in  Boots  and  will  get  their  entries 
published  in  the  Government's 
Tobacco  White  Paper  to  be  pub- 
lished later  this  year  The  competi- 
tion closes  on  September  1. 

The  campaign  has  the  Depart- 
ment of  Health's  approval  and  was 
launched  in  a  London  Boots  by 
Public  Health  Minister  Tessa  Jow- 
ell.  She  said  the  best  way  to  reduce 
smoking-related  deaths  was  to 
stop  smokers  from  starting. 


B6  restrictions  delayed 


New  Agriculture  Minister  Nick 
Brown  has  confinned  that  the 
Government  is  to  delay  introduc- 
ing restrictions  on  vitamin  B6  for 
at  least  18  months.  As  a  result,  the 
Royal  Phannaceutical  Society 
has  modified  its  advice  to  phar- 
macists on  displaying  vitamin  B6 
products  for  self  selection. 

In  a  written  answer  last  week, 
Mr  Brown  said  that  advice  to  the 
public  will  continue  to  be  based 
on  the  controversial  Committee 
on  Toxicity  of  Chemicals  report. 
"However,  we  accept  that  there 
is  a  case  for  delaying  any  action 
on  vitamin  B6,"  he  said. 

Instead,  the  Government  will 
await  the  opinions  of  the  new 
Expert  Group  on  Vitamins  and 
Minerals.  This  is  looking  at  the 
safety  control  principles  for  vita- 
mins and  mineral  supplements 
sold  under  food  law.  This  could 
take  between  18  months  and  two 
years  with  any  legislation  on  the 
level  of  vitamin  B6  in  dietary  sup- 
plements deferred  until  the 
Expert  Group  reports  back. 


It  was  predicted  that  Mr 
Brown's  appointment  could  see 
the  Government  reconsidering 
its  position  on  vitamin  B,  follow- 
ing news  that  previous  agricul- 
ture minister  Jack  Cunningham 
had  persuaded  the  Prime  Minis- 
ter to  proceed  with  the  regula- 
fion  (C&D  August  1,  p6).  The 
Commons'  Agriculture  Commit- 
tee published  its  seventh  report 
of  this  session,  'Vitamin  B6:  the 
Government's  decision'  on  Tues- 
day. 

Following  the  proposals  to 
restrict  vitamin  B6,  the  RPSGB 
had  recommended  that  products 
containing  vitamin  B6  with  daily 
doses  higher  than  lOmg  should 
be  removed  from  open  display 
and  treated  as  Pharmacy  medi- 
cines. 

It  now  says  pharmacists 
should  decide  on  whether  to  dis- 
play such  products  for  self-selec- 
tion.  "Pharmacists  are,  however, 
advised  to  bear  the  safety  issues 
in  mind  when  deciding  on  advice 
to  provide  to  customers  seeking 


to  buy  higher  dose  products." 

RPSGB  secretary  and  registrar 
John  Ferguson  said:  "In  view  of 
the  Government's  latest 
announcement,  we  feel  it  is  now 
appropriate  for  pharmacists  to 
decide  their  own  policy  on  the 
display  of  products  containing 
more  than  lOmg  per  day  of  vita- 
min B6. 

"However,  phamiacists  should 
recognise  that  concerns  about 
possible  toxicity  resulting  from 
prolonged  use  at  high  dosage 
have  not  yet  been  resolved  and 
consider  how  to  advise  cus- 
tomers requesting  preparations 
containing  higher  doses." 

Consiuners  for  Health  Choice 
which  has  been  opposing  the  reg- 
ulation of  vitamin  B6  was  cele- 
brating the  deferral.  "We  have 
worked  hard  to  get  these  propos- 
als suspended,"  said  CHC  direc- 
tor Sue  Croft.  "COT's  members 
are  concerned  with  the  regula- 
tion of  pesticides  and  chemicals 
and  are  not  equipped  to  judge  an 
essential  nutrient." 


CPPE  sets  out  strategy  to  2001 


The  Centre  for  Phamiacy  Post- 
graduate Education  has 
launched  its  strategy  to  take  con- 
tinuing professional  develop- 
ment forward  to  2001. 

CPPE  has  set  out  eight  themes 
which  it  hopes  will  place  "greater 
emphasis  on  a  more  holistic 
approach  to  patient  care".  In  par- 
ticular, it  is  keen  to  promote  life- 
long learning.  A  module  differen- 
tiating CPD  from  continuing  edu- 
cation will  be  included  in  its  edu- 
cational programmes. 

At  the  launch  last  Wednesday, 
attended  by  health  minister  Alan 
Milbum,  CPPE  director  Peter 
Wilson  said  that  the  new  strategy 
reflects  the  changes  in  the  devel- 
oping NHS  and  the  pharmacy 
profession.  "[Learning  pro- 
grammes] will  be  evidence 
based,  and  because  they  focus  on 
the  needs  of  patients  and  carers, 
they  will  provide  learning  with  a 
purpose,"  he  said. 

One  of  the  strategy's  key 
themes  -  lifelong  learning  -  is 
also  one  of  the  priorities  in  the 
recent  consultation  paper  on 
quality  in  the  NHS.  "It  presents  a 
particular  challenge  in  devising 
ways  to  help  pharmacists  identify 
their  own  personal  learning 
needs  because,  unlike  today's 
students,  many  have  not  been 
taught  how  to  do  that,"  said  Dr 
Wilson.  He  believes  that  imple- 
mentation of  clinical  governance, 
with  its  emphasis  on  practice  and 
CPD  review,  will  be  supportive. 


Attitudes  among  newly  regis- 
tered pharmacists  to  lifelong 
learning  are  being  studied  with 
the  aim  of  targeting  CE  pro- 
grammes for  them  more  specifi- 
cally. This  was  necessary  as  com- 
mitment to  CPD  is  most  vulnera- 
ble at  times  of  transition  in  a 
career,  explained  Dr  Wilson. 

Although  CPPE  stresses  its 
major  priority  will  be  to  meet  the 
learning  needs  of  community 
pharmacists,  it  wall  pilot  pro- 
grammes with  hospital  pharma- 
cists later  this  year,  as  well  as 
developing  a  joint  learning  pro- 
gramme for  community  and  hos- 
pital pharmacists. 

"We  cannot  achieve  all  this  in 
isolation.  The  creation  and  main- 
tenance of  alliances  in  pharmacy 
and  with  other  stakeholders  in 
healthcare  will  be  essential  to 
the  achievement  of  our  aims," 
said  Dr  Wilson. 

Mr  Milbum  welcomed  the  new 
strategy,  saying  that  the  work 
CPPE  has  done  over  the  past  few 
years  "was  such  a  conspicuous 
success  story". 

The  new  strategy  is  very  much 
in  line  with  the  Government's 
thinking  on  modernising  the 
health  service,  promoting  excel- 
lence and  instilling  quahty  into  all 
aspects  of  the  health  care  system 
in  the  coimtry,  he  said.  He  cred- 
ited CPPE  with  taking  significant 
strides  forward,  not  least  in  the 
large  numbers  of  pharmacists 
who  have  been  taking  part,  in  CE. 


Dr  Peter  Wilson  (left)  pointed  out 
that  in  the  first  five  years  over  70 
per  cent  of  pharmacists  had 
participated  in  CE  through  the 
Centre,  amounting  to  368,000 
hours.  This  averages  out  at  630 
workshops  per  year,  and 
compares  favourably  with  the 
situation  before  the  CPPE  was 
established.  The  DoH's  chief 
pharmacist  Bryan  Hartley  (right), 
who  chaired  the  meeting, 
welcomed  the  strategy 


Health  Minister  Alan  Milburn 
quipped:  "You  also  represent 
pretty  good  value  for  money.  It's 
extremely  helpful  delivering  20 
hours  per  community  pharmacist 
for  about  £150  per  pharmacist" 
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NEWS 


Pharmacist  fails  to  close  Tesco  Idosk 


Painkiller  pack  for 
NPA  members 

To  help  its  members  cope  with 
changes  to  regulations  relating  to 
aspirin  and  paracetamol,  the 
National  Pharmaceutical  Associ- 
ation has  produced  a  resource 
pack  sponsored  by  Sterwin  Phar- 
maceuticals. 

The  pack,  posted  out  with  this 
month's  pink  Sui)plemenl,  con- 
sists of:  a  folder  listing  all  the  key 
points  for  phaniiacy  staff  to 
remember;  a  showcard  for  dis- 
play on  the  counter  which 
advises  customers  that  the 
largest  pack  of  paracetamol  or 
aspirin  they  can  buy  is  32  and  a 
reassurance  that  these  analgesic's 
are  safe  and  effective  when  used 
conectly;  and  a  pad  of  20  tear-off 
leaflets  which  can  be  given  to 
customers  who  require  more 
detailed  explanations. 

Research  into  new 
contract  models 

Barking  and  Havering  Health 
Authority  has  conmiissioned 
MEL  Research  and  Aston  Univer- 
sity to  explore  new  models  of 
contracting  for  phaniiaceutical 
care  services. 

The  consultants  are  reviewing 
the  services  phannacists  already 
provide,  identifying  examples  of 
good  and  innovative  practice,  and 
looking  at  roles  phannac  ists  would 
wish  to  develop  in  i)ublic  health, 
major  disease  management,  com- 
mimity  care  and  as  members  of  the 
primary  care  team. 

Look  out  for  this  month's 
Update  question  paper 

Enclosed  in  this  week's  issue  is 
the  questionnaire  for  Pharmacy 
Update  modules  carried  during 
July: 

•  Accidental  poisoning  (1095) 
@  Fat  soluble  vitamins  (1096) 
0  Thyroid  disorders  (1097). 
Pharmacy  Update  is  a  distance 
learning  programme  and  is 
accredited  by  the  College  of 
Pharmacy  Practice.  Previous 
modules  can  be  obtained  by 
using  the  faxback  service  on 
0891  44791  (premium  rates 
apply).  Internet  users  can  catch 
up  by  accessing  the 
dotpharmacy  site 
{http://www.dotpharmacY.com) 
which  has  a  library  of  previous 
modules  and  questionnaires. 
A  telephone  marking  service  is 
available  for  a  fee  of  £12.50  plus 
VAT.  A  certificate  is  issued  to 
verify  the  number  of  hours  of 
continuing  education  achieved. 
Pharmacy  Update  is  supported 
by  Genus  Pharmaceuticals. 


A  phaiinacist  who  accused 
supennarket  giant  Tesco  of  oper- 
ating a  chemists  kiosk  in  one  of 
its  superstores  in  breach  of  plan- 
ning controls  had  his  last-ditch 
bid  to  close  it  down  dismissed  by 
three  top  judges,  last  week. 

Ashok  Pattani  says  the  busi- 
ness of  his  phannacy  at  Hey- 
bridge,  Essex,  is  being  seriously 
damaged  by  the  rival  outlet  in 
Tesco's  superstore  at  nearby 
FuUbridge,  and  that  the  super- 
market phannacy  poses  a  grave 
threat  to  the  continued  'vitality 
and  viability'  of  the  town  centre 
shopping  area. 

He  pointed  to  an  agreement 
between  developers  of  the  Tesco 
store  and  Maldon  District  Coun- 
cil that  it  would  only  be  used  for 
selling  food  and  "associated 
household  consumables". 


The  Guild  of  Healthcare  Phanna- 
cists has  reluctantly  accepted  a 
staged  increase  in  the  national 
pay  scales  of  NHS  phannacists  of 
3.8  per  cent.  Two  per  cent  will  be 
back-dated  to  April  1,  rising  to 
3.8  per  cent  from  December  1. 

Members,  who  were  consulted 
about  the  offer  in  June, 
expressed  anger  at  the  staging  of 
a  pay  award,  which  is  also  below 
the  RPI.  They  are  particularly 
angi-y  that  some  NHS  groups 
have  been  offered  much  larger 
awards. 

Geny  Looker,  MSF  section 
general  secretaiy,  said:  "They 
[members]  do  not  miderstand 
the  management  side  approach 
in  making  this  distinction  when 
comparative  salaiy  levels  for 
phannacists  in  the  private  sector 
are  exacerbating  the  problems 
experienced  in  recniitment  and 
retention  in  the  public  sector" 


But,  in  a  decision  widi  wide- 
ranging  implications,  thrc>e 
Api)eal  Court  judges  unani- 
mously ruled  the  words  "associ- 
ated household  consumables" 
included  medicines  and  that  the 
Council's  refusal  to  take  enforce- 
ment action  against  Tesco  had 
been  lawful. 

Lord  Justice  Pill  told  the  court: 
"Some  non-food  use  has  long 
been  contemplated  in  large 
stores  of  the  type  now  under  con- 
sideration, subject  of  course  to 
planning  conditions  and  agree- 
ments." 

He  ruled  the  sale  of  "dnigs, 
medicines  and  perfiunes  in  a 
phannacy  within  a  store  selling 
mainly  food"  came  within  the 
tenns  of  the  planning  agreement  . 

"That  medicines  and  items 
such  as  elastoplast,  bandages. 


Mr  Looker  has  written  to  the 
Pharmaceutical  Wliitley  Council 
management  side  asking  why 
some  groups  appear  to  be  more 
valued  than  others. 

The  joint  working  party  on 
recniitment  and  retention  of 
phannacists  continues  to  meet. 
Although  the  management  has 
acknowledged  that  a  problem 
may  exist  and  that  pay  is  one  of 
many  influencing  factors,  it  is  not 
prepared  to  move  on  the  issue. 

The  agreement  does  not 
increase  London  allowances, 
which  will  be  detemiined  locally. 
Hours  of  work  are  being  consid- 
ered by  the  General  Whitley 
Council  in  the  context  of  "family 
friendly"  employment  policies 
cuiTently  imder  discussion.  Paid 
study  leave  has  been  refetred  to 
the  joint  working  group  looking 
at  recniitment  and  retention. 

The  spine  points  of  the  salaiy 


sleeping  aids,  cough  and  cold 
remedies  can  properly  be 
described  as  household  consum- 
able I  have  no  doubt ,"  he  added. 

Lord  Justice  Henry  and  Lord 
Justice  Brooke  agreed  that  Mr 
Pattani's  appeal  against  an  ear- 
lier High  C'ourt  raling  be  dis- 
missed and  he  was  ordered  to 
pay  the  Council's  legal  costs. 

The  Tesco  phannacy  opened  in 
September  1996,  and  there  were 
concerns  at  the  time  that  it 
would  damage  the  vitality  and 
viability  of  the  town  shopping 
centre,  quite  apart  from  Mr  Pat- 
tani's own  trade. 

Mr  Pattani's  lawyers  had 
argued  that  sale  of  prescription 
medicines  constituted  a  "distinct 
primary  use"  of  the  supermarket 
for  which  specific  planning  con- 
sent was  required. 


scale  will  increase  by  equal 
increments  of  about  900  from 
April  1  and  about  916  from 
December  L  Salaries  therefore 
range  from  S  14,354  for  the  lowest 
Grade  A  to  a  top  salaiy  of  S43, 1 70 
in  Grade  H  from  April.  From 
December  the  range  will  be 
£14,607  to  £43,932.  Preregistra- 
tion  graduates  get  £9,127  rising 
to  £9,288. 

The  range  for  those  providing 
an  emergency  duty  commitment 
is  £16,15.5  to"£44,971  from  April 
and  £16,440  to  £45,765  from 
December 

#  The  Commons'  Health  Com- 
mittee is  to  look  at  future  NHS 
staffing  requirements  in  the 
autumn.  Among  the  inquiry's 
tenns  of  reference  are  assess- 
ment of  factors  affecting  recniit- 
ment and  retention  and  the  ade- 
quacy of  steps  being  taken  to 
deal  with  any  forecast  shortages. 


Guild  reluctantly  accepts  staged  3.8pc 
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S?k  concern  over  European  Internet  sales 


The  National  Pharmaceutical 
Association  Board  has 
expressed  extreme  concern  that 
a  series  of  meetings  has  taken 
place  at  European  level  to  dis- 
cuss the  possibility  of  introduc- 
ing a  single  market  in  pharma- 
ceuticals. It  is  also  worried  that 
no  representatives  of  Pharmacy 
Groups  of  the  European  Union 
had  been  invited  to  attend  these 
meetings. 

Supporters  of  the  single  mar- 
ket in  Europe  favour  complete 
deregulation,  involving  single 
pricing  of  pharmaceuticals,  and 
wider  availability  of  non-pre- 
scription medicines,  including 
sales  of  medicines  via  the  Inter- 
net, the  Board  was  told  at  its 
meeting  last  week. 

PGEU  will  seek  representation 
at  all  futirre  European  meetings 
on  the  subject  of  a  single  market 
for  phannaceuticals  and  will 
argue  for  restricting  medicines 
sales  to  pharmacies  and  banning 
Internet  sales.  A  letter,  jointly 
signed  by  the  PGEU  and  the 
European  Standing  C'ommittee 
of  Doctor  s,  has  also  been  sent  to 
all  MEPs  outlining  the  danger  of 
Internet  sales. 

Emergency  contraception  The 

NPA  is  to  support  the  principle  of 
making  emergency  contracep- 
tion available  through  commu- 
nity phannacies.  However,  fur- 
ther work  is  needed  to  find  the 
best  way  of  doing  this.  Among 
the  several  significant  issues  for 
community  pharmacy  are  proto- 
cols, record  keeping,  and  train- 


ing as  well  as  wider  issues  siu'- 
rounding  the  pharmacist's  role  in 
sexual  health  education. 
Quality  in  the  new  NHS  The 
NPA,  PSNC  and  RPSGB  have 
agreed  that  a  pan-phanuacy 
response  will  be  made  to  the  lat- 
est NHSE  consultation  paper,  'A 
first  class  service  -  quality  in  the 
New  NHS',  on  the  New  NHS 
White  Paper  It  will  foc  us  on  clin- 
ical governance  and  how  the  pro- 
fession can  work  towards  ensirr- 
ing  the  establishment  and  main- 
tenance of  high  quality  services 
through  the  use  of  audit,  stan- 
dards and  continiring  profes- 
sional development.  As  the  body 
with  the  main  responsibility  for 
these  three  areas,  the  RPSGB 
will  take  the  lead  in  the  response. 
Members  support  on  PCGs 
The  NPA's  professional  develop- 
ment deparlment  has  proposed 
two  further'  initiatives  to  support 
members  actively  involved  on 
primary  care  group  boards  or 
management  teams:  a  multi-dis- 
ciplinary  focus  grorrp  to  explore 
ways  of  producing  pharmaceuti- 
cal needs  assessment  plans  will 
be  set  up;  and  a  resource  pack 
will  be  produced  for  members 
containing  information  on  the 
structiue  and  significance  of 
HIPs,  plus  a  draft  'response'  doc- 
lunent  to  feed  into  the  HIP.  Other 
phaniracy  bodies  will  be  asked  to 
collabor  ate  on  these  initiatives. 
Viagra  The  NPA  is  to  ask  the 
Government  to  make  the  impo- 
tency  drug  Viagra  available 
through  primary  care  as  the  Gov- 


ernment may  decide  to  restrict 
Viagra's  availability  to  the  sec- 
ondary care  sector  The  Board 
believes  the  public  interest 
would  be  best  served  if  people 
could  obtain  the  medicine  from 
their  GP  as  those  needing  it 
would  be  able  to  obtain  it  more 
easily,  but  still  receive  the  pro- 
fessional advice  from  GPs  and 
pharmacists  on  its  usage. 
UKHCA  The  NPA  has  responded 
to  the  United  Kingdom  Home 
Care  Association  UKHCA's 
revised  draft  policy  docimient  on 
the  administration  of  medicines 
by  care  assistants.  The  Board 
hopes  that  the  document  will 
point  out  that  pharmacists  and 
others  may  need  funding  for 
many  activities.  It  is  also  asking 
to  comment  on  a  proposed  med- 
ication record  form. 
Medicines  reclassification 
While  accepting  MCA  proposals 
to  reclassify  astemizole  as  a 
POM,  the  NPA  believes  this  will 
further  reduce  the  number  of 
effective  P-category  hay  fever 
remedies  available.  It  is  asking 
the  MCA  to  consider  making  fex- 
ofenadine, which  had  a  high 
safety  profile,  a  P  medicine.  It 
also  wants  nasal  corticosteroids 
product  labels  to  carry  a  promi- 
nent warning  that  the  product 
should  not  be  used  on  children. 
Very  Low  Calorie  Diets  The 
NPA  is  to  take  part  in  a  focus 
group  which  will  explore  the 
pharmacist's  role  in  advising  on, 
and  supplying,  very  low  calorie 
dietary  products  to  patients.  The 


supplier  of  an  obesity  manage- 
ment progranmie  'Lipotrim'  has 
asked  the  Association  to  endorse 
its  training  material  aimed  at 
pharmacists.  The  Board  is  con- 
cerned about  whether  pharma- 
cists shoirld  become  involved  in 
this  area  because  of  the  possible 
dangers  of  low  calorie  diets  and 
general  medical  opinion  about 
their  use  in  treating  obesity. 
NHSE/NPC  resource  docu- 
ment The  NPA  has  responded  to 
a  draft  Resomce  Docimient  on 
Prescribing  Advice  to  Patients, 
produced  by  the  NHSE/National 
Prescribing  Centre.  It  has  stressed 
the  need  to  give  equal  attention  to 
the  merits  of  using  a  practice 
pharmacist  and  a  community 
pharmacist  for  prescribing  sup- 
port. 

Drug  Therapy  The  Board 
approved  a  response  to  the 
RPSGB's  consultation  document 
on  'Setting  the  research  agenda 
for  drug  therapy  and  phannacy'. 
Copies  are  available  on  request. 
Community  Pharmacy  Res- 
earch The  NPA  is  to  contribute 
up  to  S30,000  towards  a  research 
project  to  demonstrate  the  role  of 
the  commurrity  pharmacist  in 
managing  coimiion  ailments.  Tlie 
pr  oposal  for  fmiding  was  submit- 
ted by  the  Community  Pharmacy 
Practice  Research  Consortium. 
NHS  50th  Anniversary  The 
NPA's  Family  Coirrpetition 
received  about  2,000  entries.  The 
winners  were  presented  with 
their  prizes  at  the  Ideal  Health 
Show  at  Olympia. 


MCPPET  offering  financial  assistance  to  pharmacists  for  postgraduate  training 


Pharmacists  in  Northern  Ireland 
are  being  offered  financial  assis- 
tance to  take  part  in  continuing 
education. 

The  Northeni  Ireland  Centre 
for  Postgraduate  Pharmaceutical 
Education  and  Tr  aining  is  offer- 
ing pharnnacists  a  number  of  bur- 
saries towards  the  cost  of  under- 
taking a  postgraduate  (jualifica- 


tion.  It  is  offering  sponsorship 
for  the  following  courses: 

#  MSc/Dip  Community  Phar- 
macy at  Queen's  University  of 
Belfast.  A  two  year  distance 
learning  course  which  costs 
SI, 200  per  annum.  Ten  bmsaries 
of  50  per  cent  are  available 

•  MSc/Dip  Clinical  Pharmacy  at 
Queen's  University  of  Belfast.  A 


two  year  course  combining  dis- 
tance learning  and  attendance, 
which  costs  SI, 200  per  armimi. 
Six  bursaries  of  100  per  cent  are 
available 

•  Certificate  in  Pharmacy  Man- 
agement at  Queen's  University  of 
Belfast.  A  one  year  distance  learn- 
ing course  costs  S300.  Ten  bur- 
saries of  50  per  cent  are  available 


•  MSc  Primary  Care  at  the  Uni- 
versity of  Ulster  A  three  year 
course  combining  distance 
learning  and  attendance,  which 
costs  S2,000  per  annimi.  Three 
bursaries  of  50  per  cent  are  avail- 
able. 

For  further  details  please  con- 
tact Terry  Maguire,  director  of 
the  NICPPET,  on  01232  272005. 
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Joateng  praises 
)hannacists  in 


ommons 


'1 
J 

'he  work  of  coniniunity  phaniia- 
ists  visiting  nursing  liomes  lias 
leen  praised  by  healt  h  imder-sec- 
etaiy  Panl  Boateng  MP. 

Speaking  in  health  questions 
ast  Tuesday,  Mi'  Boateng  told  the 
;;omnions  that  "many  examples 
)f  good  practice"  in  pharmacy 
vill  feature  in  a  joint  report  from 
he  Department  of  Health  and 
^Jational  Prescribing  C'entr  e  this 
lutumn.  The  report  will  highlight 

number  of  areas  where  pharma- 
•ists  have  assessed  prescribing 
or  patients,  including  nursing 
lonie  settings. 

Mr  Boateng  singled  out  w(ji'k  at 
Vlanchester  University.  With 
Dharmacists  going  "out  and  about 
n  the  community",  particularly 
/isiting  nursing  homes,  the  num- 
ber of  dnigs  prescribed  per  resi- 
lient can  be  significantly  reduced, 
stays  in  hospital  can  be  reduced, 
'and,  significantly,  the  number  of 
leaths  is  reduced",  he  said.  "We 
Nai\t  that  good  news  and  good 
practice  replicated  throughout 
he  NHS." 

^ew  formats  for  drug 
alerts  in  September 

Dmg  alerts  issued  by  the  Defec- 
cive  Medicines  Report  Centre  of 
:he  Medicines  Control  Agency 
will  be  altered  slightly  from  Sep- 
tember 1. 

In  future,  drug  alerts  in  classes 
1  to  3  will  also  carry  the  words 
medicines  recall'  in  the  title  bar, 
and  class  4  warnings  will  cany 
medicines  defect  infonnation', 
alongside  the  recommended 
timescale  for  action. 

An  additional  classification 
dmg  safety  infonnation'  has 
been  created.  This  will  include 
infonnation  for  immediate  dis- 
semination to  relevant  health  pro- 
fessionals in  working  hours.  It 
will  help  differentiate  between 
quality  and  phamiacovigilence 
alerts. 

The  fom-  classes  of  alert  are: 

•  class  1  -  action  now,  including 
out  of  hours 

•  class  2  -  action  within  48  hours 

•  class  3  -  action  within  five  days 

•  class  4  -  caution  in  use. 

Going  for  the  sting 

Insect  stings  and  bites  is  the 
theme  of  the  latest  regional  pub- 
licity campaign  by  the  Royal 
Phaniiaceutical  Society's  public 
relations  department.  The  Soci- 
ety's head  of  practice  Roger  Odd 
appeared  on  BBC's  Breakfast 
Television  on  Tuesday  and 
regional  radio  stations  have  also 
publicised  the  campaign. 


The  strain  of 
selling  off 
specialist 
drugs 

Another  batch  of  large  price 
increases  has  just  been 
announced  with  the  transfer 
of  a  number  of  Roche 
Products  to  ICN 
Pharmaceuticals  Ltd  (Script 
specials  August  1).  These  are 
not  the  first  low  volume 
specialist  drugs  to  be  sold  off 
by  a  large  multinational, 
and  I  can  understand  the 
commercial  logic  of  extending 
their  useful  life  by  transferring 
marketing  responsibility  to  a 
smaller  company  that  is  more 
easily  able  to  cope  with  the 
smaller  volume  of  sales. 

However,  in  this  case, 
commercial  logic  has  also 
resulted  in  a  mammoth 
fourfold  increase  in  the  price 
to  the  NHS.  It  just  so  happens 
that  I  have  two  regular 
Myasthenia  patients  so  my 
investment  in  Mestinon  has 
risen  overnight  from  £22  to 
£100,  but  for  no  improved 
return.  I  cannot  afford  to 
subsidise  the  NHS  by  this 
amount,  so  in  future  I  will  only 
order  stock  when  I  receive  the 
script.  I  know  that  will  mean  a 
double  journey  for  the  patient 
but  I  am  sure  they  will 
understand  my  predicament! 

Meanwhile  the  continuing 
trend  to  off-load  slow-moving 
or  specialist  drugs  to  smaller 
companies  could  be  putting 
an  added  strain  on  scarce  NHS 
resources.  I  am  a  little  naive 
when  it  comes  to 


understanding  the 
complexities  of  the 
pharmaceutical  price 
regulation  system,  but  the 
simple  expedient  of  selling  a 
drug  appears  to  generate  a 
large  capital  gain  for  one 
company  while  allowing  the 
other  to  introduce 
astronomical  price  increases 
with  impunity. 

Now  that  might  make  for 
legitimate  commercial  trading, 
but  it  would  appear  to  be  a 
trade  that  is  funded  out  of  the 
public  purse  on  the  back  of  a 
fast-moving  coach  and  horses 
riding  roughshod  over 
regulatory  agreements. 

Committed  to 

commercial 

interests 

I  am  pleased  that  Reckitt  & 
Colman  is  showing  its 
commitment  to  the  pharmacy 
sector  by  identifying  'P' 
products  with  the  full  name 
Pharmacy,  but  what  at  first 
glance  appears  to  be  a 
pharmaceutical  vote  of 
confidence  is  more  likely  to  be 
the  pragmatic  policy  of 
backing  the  market  both  ways. 

R&C  is  trying  to  impress  its 
pharmacist  customers  by 
offering  Pharmacy-only 
products  with  effective  and 
recommendable  formulations, 
but  at  the  same  time  it  is  cross 
identifying  its  Lemsip  brand  in 
the  grocery  sector  and  then 
emphasising  the  description 
'maximum  strength'.  The  fact 
that  it  is  the  maximum 
strength  allowed  for  GSL  sale 
and  not  necessarily  the  most 
effective  formulation  is,  of 
course,  totally  lost  on  the 
consumer  happily  self 
selecting  cold  remedies  in  the 
local  supermarket! 

Reckitt  &  Coleman  is 
supporting  pharmacy  but  it  is 


doing  so  to  suit  its  own 
commercial  interests.  It  is 
raising  the  profile  of  its  'P' 
products  in  order  to  sell  more 
through  the  pharmacy  sector  - 
a  policy  I  fully  support.  But  I 
am  under  no  illusions.  R&C 
can  no  more  be  committed  to 
pharmacy  than  it  is  to  grocery 
and  to  imply  otherwise  is  an 
insult  to  my  intelligence! 


Where's  the 
rota  service 


money 


9 


I  was  sad,  but  not  surprised,  to 
read  that  Tees  Health  Authority 
has  stopped  the  rota  service  in 
Stockton  and  Hartlepool 
(News  Extra  August  1).  The 
increase  in  hours  offered  by 
supermarket  in-store 
pharmacies  has  meant  that 
many  rotas  are  now  surplus  to 
requirements,  but  it  is  adding 
insult  to  injury  to  suggest  that 
the  now  non-rota  pharmacies 
should  publicise  the  opening 
hours  of  their  supermarket 
competitors. 

I  anticipate  that  the 
pharmaceutical  response  in 
Stockton  and  Hartlepool  will 
be  suitable  to  the  occasion  but 
more  importantly  I  would 
question  the  fate  of  the  money 
that  is  now  no  longer  paying 
for  rota  service. 

In  many  areas  of  the  country 
the  demise  of  rotas  has 
enabled  money  to  be  diverted 
to  funding  out-of-hours 
emergency  schemes.  I  trust 
Tees  Health  Authority  is 
looking  constructively  at  the 
total  provision  of  its 
pharmaceutical  service  and 
not  suggesting  that  this  can  be 
achieved  by  pocketing  the 
money  and  instructing  local 
pharmacies  to  send  their 
customers  to  the  local 
supermarket! 
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CHEMEX  CORNER 


Essentia!  Beauty  Supplies  will  be 
launching  its  Indra  Aromatherapy 
Perfumes  range  to  the  pharmacy 
trade  at  Chemex  '98.  The  range 
comprises  three  spray  perfumes  - 
Peace,  Unity  and  Energy.  Blended 
from  pure  essential  oils,  the 
perfumes  are  presented  in  50ml 
frosted  bottles.  Special  offers 
with  free  stock  will  be  available. 
Essential  Beauty  Supplies. 
Tel:  01823  433600. 

Free  facial  moisturiser 

Australian  Bodycare  will  be 
promoting  its  tea  tree  oil-based 
skin  care  brand  and  Ketsugo 
range  at  Chemex  '98.  From 
September  20,  the  company  is 
running  a  free  Facial  Moisturiser 
promotion  (£8.99)  with  any  two 
purchases  from  the  Australian 
Bodycare  and  Ketsugo  ranges. 
Australian  Bodycare  Ltd. 
Tel:  01892  750888. 


Look  sharp 


ReadySpex  has  appointed  Peer 

Ltd  as  its  distributor  for  the  South 
West  and  Wales.  The  ReadySpex 
range  of  bar-coded,  self-select 
reading  glasses  (retailing  from 
£2.99  to  £9.99)  will  be  on  display 
at  Chemex  '98.  A  starter  pack  will 
be  supplied  on  a  two  month,  no- 
obligation  trial  with  a  free 
display  carousel  which  includes 
an  integral  test  card  to  help 
customers  choose  the  correct 
optical  magnification. 


Tel:  0500  6(95000. 

Have  cup,  will  travel 

The  Travel  Happy  Cup  -  a 
sealable  trainer  cup  -  will  be  on 
display  on  the  Product 
Technology  stand.  It  features  a 
single  piece,  snap-on  'twist  to 
seal'  lid  and  ideal  'flow-rate'  to 
encourage  each  individual  child 
to  develop  natural  drinking  skills 
at  their  own  pace. 
Product  Technology  (UK)  Ltd. 
Tel:  01633  838080. 


Be  one  of  NPA's 
Village  people 


The  National  Phaniiaceutical 
Association  Village  is  tradition- 
ally one  of  the  busiest  areas  of 
Chemex  and  this  year  is  likely  to 
prove  no  exception.  With  a  vari- 
ety of  suppliers,  a  Question  & 
Answer  session  and  executives 
from  almost  every  department  at 
Mallinson  House,  the  NPA  Village 
is  well  worth  a  visit. 

Business  services  manager 
Trefor  Williams  is  looking  for- 
ward to  the  two-day  exhibition. 
"There  are  few  occasions  when 
we  at  the  NPA  can  speak  face-to- 
face  with  members  and  get  feed- 
back, which  is  stimulating  for  us. 
It  also  enables  us  to  answer  ques- 
tions in  a  more  relaxed  atmos- 
phere than  phone  calls  from  a 
hectic  pharmacy.  There's  a  two- 
way  benefit  as  the  information 
we  get  on  business,  trade  or  pro- 
fessional matters  feeds  back  for 
the  benefit  of  all  our  members." 

Another  opportunity  for  phar- 
macists and  executives  of  the 
NPA  to  interact  is  the  seminar  on 
Sunday,  which  takes  the  form  of 
a  Question  &  Answer  session. 
Phannacists  will  be  able  to  quiz 
NPA  director  John  D'Arcy,  busi- 
ness semces  manager  Trefor 
Williams,  and  head  of  public  rela- 
tions and  professional  develop- 
ment Colette  McCreedy  on  issues 


ranging  from  primary  care 
groups  and  medication  manage- 
ment to  manpower  and  training. 

Suppliers  also  recognise  the 
value  of  Chemex,  says  Mr 
Williams.  "It  is  one  of  the  few 
opportunities  for  suppliers  of 
business  to  business  equipment 
and  services  to  get  direct  contact 
with  large  numbers  of  pharmacy 
owners.  Suppliers  then  get  direct 
feedback  from  users  which  is 
better  than  second-hand  feed- 
back through  the  NPA." 

A  first-time  exhibitor  at  the 
NPA  Village  is  Charles  Russell 
Solicitors,  which  is  one  of  the 
NPA's  principal  legal  advisers.  Mr 
Williams  stressed  that  "legal 
advice  is  available  to  members 
from  NPA  executives  but  phar- 
macists will  have  the  opportunity 
to  strike  up  a  direct  relationship 
on  more  complex  issues  with  the 
firm  of  solicitors  if  they  so  wish". 

Other  exhibitors  at  the  Village 
include  Positive  Solutions,  which 
will  be  launching  a  new  small 
touchscreen  Analyst,  designed  to 
provide  pharmacy  solutions  for 
stock  reduction,  higher  profit 
margins  and  increased  turnover. 

New  from  Nor  Systems  is 
Speedstar  -  a  fully  portable  in- 
store  label  printing  system  priced 
at  less  than  £500. 


NPA  director  John  D'Arcy  will 
take  part  in  a  Q&A  session... 


...  as  will  business  services 
manager  Trefor  Williams 


Electronic  message  gets  through  at  Chemex 


Chemex  '98  will  provide  an  ideal 
platform  for  Pharmed  to  gener- 
ate awareness  about  its  elec- 
tronic messaging  system. 

A  non-profit  making  organisa- 
tion, Pharmed  was  established  a 
year  ago  to  facilitate  open  indus- 
try standards  enabling  secure 
electronic  messaging  between 
phamiacy,  GPs,  and  other  pri- 
mary health  care  professionals. 

The  initial  emphasis  is  on  elec- 
tronic prescribing,  with  prescrip- 
tion infomiation  sent  by 
encrypted  e-mail  to  the  phar- 


macy of  the  patient's  choice,  via 
NHSNet  or  the  Internet.  During 
the  first  half  of  this  year,  the 
organisation  has  concentrated 
on  developing  new  channels  of 
communication  between  the  rel- 
evant professions  and  individual 
health  care  professionals. 

Last  month,  Pharmed  miveiled 
its  newly  updated  web  site 
{www. pharmed.org. uk),  which 
includes  a  restricted  area  for 
members  of  the  new  Early 
Adopter  Programme. 
PharMed.  Tel:  01527  871958. 


PRODUCT  INFORMATION:  NUROFEN 
ADVANCE.  Tablet  containing:  342  mg  of 

ibuproten  lysine  (equivalent  to  200  mg 
ibuptofen).  Also  contains:  Povidone, 
Microcryslalline  Cellulose.  Magnesium 
Stearate,  Hydroxypropylmethylcellulose, 
Hydroxypropyl  Cellulose,  Titanium  Dioxide 
(E171).  Indication:  For  ttie  relief  of  mild  to 
moderate  pain,  including  fieadaclie, 
ftieumatic  and  muscular  pain,  backactie. 
neuralgia,  migraine,  dental  pain, 
dysmenorrtioea,  leverishness,  symptoms  of 
cold  and  influenza  Dosage:  In  Adults  and 
Ctiildren  12  years  of  age  and  older  -  Initial 
dose:  2  tablets  with  water  followed  by  1  or  2 
tablets  every  4  hours  if  necessary  Do  nol 
fake  more  than  six  tablets  per  day 
Precautions  and  Warnings:  History  of 
hypersensitivity  to  any  component  of  this 
product  or  to  any  non-steroidal  anti- 
inflammatory drug.  Cross  reactions  may 
occur  with  this  drug  class.  Active 
gastrointestinal  ulcer.  Children  under  12 
years.  Precautions:  patients  will  be  instructed 
to  consult  their  doctor  if  symptoms  persist 
for  more  than  three  days.  Patients  should 
seek  medical  advice  if  pain  or  lever  worsen, 
or  new  symptoms  occur.  Use  Nurofen 
Advance  with  caution  in  patients  with  asthma 
or  a  history  of  asthma.  Side  effects:  the 
following,  although  not  exhaustive  may 
occur  with  Nurofen  Advance/or  ibuproten 
Common  (>1%):  dizziness,  epigastric  pain, 
fatigue,  headache,  dyspepsia,  diarrhoea, 
nausea,  rash.  Less  common  (0.01-1%): 
allergic  reactions  (swelling,  hives),  rhinitis, 
Gl  bleeding,  peptic  ulcer,  insomnia,  visual 
disturbances,  hearing  disturbances.  Rare 
(<0,01%):  oedema,  leucopenia,  thrombo- 
cytopenia, aseptic  meningitis  (usually  in 
patients  with  autoimmune  disease),  G! 
perforations,  liver  iunction  abnormalities, 
depression,  renal  dysfunction,  Nurofen 
Advance  like  ibuproten  acid  may  prolong 
bleeding  time  by  reversible  inhibition  of 
platelet  aggregation.  Product  Licence 
Number:  PL  13249/0001.  Licence 
holder:  Johnson  &  Johnson  MSD 
Consumer  Pharmaceuticals  HP10  9UF. 
Manufactured  by:  Merck  Manulacturing 
Division,  NE23  9JU.  Legal  Category:  P. 
Price:  Nurofen  Advance  10s  £1,65,  20s 
£2.89,  40s  £5.45,  Date:  November  1997 
References.  I.Nelson  SL,  Brahim  JS, 
Karn  et  a!  Clin  Ther  1994:16:458-465, 
2.  Mehlisch  DR,  Jasper  RD,  Brown  P  el  al. 
Clin  Ther  1995:17:852-860,  3,  Hummel  I 
Huber  H,  Kobal  G.  Pharmacology  Com- 
munications 1995;5:101-108. 4.  Cooper  SA, 
Reynolds  DC,  Gallegos  LT  el  al  Clin 
Pharmacol  and  Ther  1994:55:126  and  Data 
on  file.  Boots  Healthcare  International. 


CROOKES 
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www.nurofen.com 
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hits  r  V 


hursts  onto  screens 
nationwide  in 
August  y/\fith  a 
mctssi\^e  £2. 5m  TV 
campaign. 

Nurofen  Advance  is  a  unique 
Pharmacy  only  innovation  wiiich 
contains  ibuproten  lysine,  A  number 
of  studies  tiave  each  shown  that 
ibuproten  lysine  gets  to  worl< 
significantly  faster  than  solid  dose 
forms  of  aspirin;  paracetamol'  and 
even  standard  ibuproten.-' 

This  new  TV  campaign  will  fast 
forward  customers  into  your  pharmacy 
-  so  bring  your  customers  up 
to  speed  and  recommend  fast-acting 
Nurofen  Advance  to  provide  rapid 
pain  relief  for  them  and  rapid  profits 
for  your  pharmacy. 


Ma[or  campaign  throughout  August 


r  by  Design 


OUNTEEpoints 


Nurofen  Advance  in  £2.5m  TV  campaign 


Crookes  Healthcare  is 
supporting  Nurofen 
Advance  with  a  S2.5m 
national  TV  advertising 
campaign  which  runs 
until  the  end  of  the 
month. 

As  well  as  the  TV 
exposiu^e,  around 
programmes  including 
Coronation  Street,  ITN 
News,  the  Jerry  Springer 
Show,  Duck  Patrol  and 
the  Big  Breakfast,  there 
will  be  a  dedicated  radio 
campaign  in  the  London 
region. 

The  advert  features  an 
office-bound  executive 
suffering  from  a  tension 
headache  and,  using  a 
clock  mechanic,  it 
stresses  the  speed  at 


ADVANCE 


Sanatogen  ads  target  the  lads 


Sanatogen  is  putting 
S250,000  behind 
Sanatogen  Gold  to  attract 
yoimg  men  to  the 
multivitamin  and 
miiltimineral  supplement 
market. 

The  new  advertising 
campaign,  which  starts  in 
the  August  issues  of 
men's  magazines  such  as 


Loaded,  FHM,  Maxim, 
FourFourTivo  and  Men's 
Health,  focuses  on 
Nineties  man's  poor 
eating  habits  and  reliance 
on  takeaway  and 
convenience  foods. 

In  a  si)oof  on  the 
Calvin  Klein  posters,  it 
shows  a  bronzed  male 
torso  with  two  takeaway 
food  containers  to 
preserve  its  modesty.  The 
strapline  reads:  "The 
body  is  a  temple  ...  but 
yours  is  probably  the  Taj 
Mahal  on  the  High 
Street." 

Sanatogen  says 
purchases  by  men 
account  for  35  per  cent 
of  the  total  VMS  market 
and  its  decision  to  target 
younger  men  is  a  new 
departure  for  the  brand. 

Sanatogen  Gold 
contains  31  nutrients  and 
is  available  in  packs  of  30 
and  90  tablets  and  15 
effervescent  tablets. 
Roche  Consumer  Health. 
Tel:  01707  366000. 


Fiijifilm  on  line  with  Fotonex 


Fujifilm  has  added  a  new 
Fotonex  site  to  its  web 
site  to  support,  its  range 
of  Advanced  Photo 
System  cameras.  The 
Fotonex  site  is  an 
interactive  series  of  web 


pages  including  moving 
images  displaying  the 
different  featiu'es  of  the 
cameras. 

Fuji  Photo  Film  (UK) 
Ltd. 

www.  fujifilm.  co.  uk. 


0 


which  Nurofen  Advance 
is  absorbed  to  tackle  the 
pain. 


^^Pid  relief 


Senior  product 
manager  Sean  Keily  said: 
"This  new  advertising 


for  Nurofen  Advance 
will  drive  significant 
sales  growth  at  a  time 
when  we  anticipate 
growth  for  the  Nurofen 
range  as  a  direct  result 
of  the  implementation  of 
the  MLX231  mling." 

Nurofen  Advance  is  a 
Pharmacy-only  product 
which  contains  the 
active  ingredient 
ibuprofen  lysine.  A 
number  of  studies  have 
reported  that  this  form 
of  ibuprofen  begins  to 
work  faster  than  solid 
dose  aspirin, 
paracetamol 
and  even  standard 
ibuprofen. 
Crookes  Healthcare. 
Tel:  01159539922. 


OTC  Fain-Lax 
adds  senna 

Over  the  counter 
formulations  of  Fam-Lax 
will  contain  senna 
instead  of 

phenolphthalein  from 
August  10. 

Each  Fam-Lax  Senna 
tablet  will  contain  turkey 
rhubarb  150mg,  senna  leaf 
60mg  and  Irish  moss 
40mg.  The  recommended 
dose  is  two  tablets  taken 
with  water  at  bedtime.  A 
bottle  of  30  tablets  retails 
at  £2.89. 

The  phenolphthalein 
formulation  will  be 
available  again  from 
September  16  as  Fam-Lax 
Phenolphthalein,  a 
Prescription  Only 
Medicine. 

Torbet  Laboratories  Ltd. 
Tel:  01622  762269. 


Bugbusting  on  TV  with  DettoFs  national  campaign 


Increasing  outbreaks  of  f 
co//food  poisoning  have 
prompted  a  new  national 
TV  advertising  campaign 
for  Dettol  Antibacterial 
Liquid  Wash. 

The  campaign,  which 
is  on  throughout  August 
on  ITV,  GMTV,  Channels  4 
and  5  and  satellite 
stations,  shows  how 
easily  bacteria  are 
spread  through  the  home. 

It  shows  a  woman 


spreading  germs  as  she 
moves  from  the  kitchen  to 
the  bathroom  and  the 
transfer  of  bacteria  from 
the  hands  with  germs 
represented  by  a  red  dot. 

Adam  Rodgers, 
assistant  brand  manager 
for  Dettol,  said:  "Few 
people  realise  that  most 
cases  of  food  poisoning 
occur  within  the  home 
and  that  a  lack  of 
washing  hands  is  one  of 


Dietary  aid  from  Pharma  Nord 


Bio-Slim  is  a  new  dietaiy 
supplement  from  Phaniia 
Noici  fomiulated  to  help 
control  weight. 

Each  Bio-Slim  capsule 
contains  chromium 
30mcg,  co-enzyme  QIO 
lOmg,  carnitine  50mg  and 
natural  fibre  (Garcinia 
cambogia)  300mg.  One 
capsule  should  be  taken 
three  times  a  day,  30 


minutes  before  each 
meal.  The  retail  price  for 
30  capsules  is  S9.95 
and  S  19,95  for  90 
capsules. 

Bio-Shm  is  not  a 
meal  substitute  but 
should  be  taken 
with  a  calorie-controlled 
diet. 

Pharma  Nord  (UK)  Ltd. 
Tel:  01670  519989. 


the  factors  responsible 
for  the  transfer  of  germs." 

Dettol  Antibacterial 
Liquid  Wash  (rsp  £1.65) 
helps  to  kill  bacteria 
which  may  cause 
common  infections.  It  is 
pH  balanced  and 
contains  a  special  agent 
to  help  retain  the  skin's 
natural  moisturisers. 
Reckitt  and  Colman 
Products. 
Tel:  01 482  326151. 


ice  camera 


from  Konica 

A  special  deal  on  Konica's 
Issimo  Advanced  Photo 
System  single-use  camera 
sees  the  trade  price  down 
from  S6. 16  to  S4.15. 

The  25-shot  Film-In 
Issimo  is  small  enough  to 
fit  into  the  palm  of  the 
hand  and  features  a 
retractable  flash  and  an 
F/8.5  fixed  focus  lens.  It 
noimally  retails  at  £9.99. 

Sarah  Estall,  marketing 
manager  for  Konica  UK, 
said:  "We  suggest  dealers 
take  advantage  of  the 
promotional  price  to 
stock  up,  and  use  the 
price  cut  to  fund  their 
own  promotional  offers 
for  customers." 
Konica  UK. 
Tel:  0181  751  6121. 
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sotard  25XL  Tablets  (28's)  Now  Available  From:- 


sotard  40XL  Tablets  (28's) 
sotard  50XL  Tablets  (28's) 


IHS  reimbursement  prices  are  as  follows:- 

iotard  25XL  Tablets  -  £10.99,  Isotard  40XL  Tablets  -  £15.36, 

iotard  50XL  Tablets  -  £16.49,  Isotard  60XL  Tablets  -  £16.71. 


Craig  Generics 

Doncaster  Pharmaceuticals 

Enterprise 

Europharm 

-  European  Pharmaceuticals  Group 

Freeman  Pharmaceuticals 

Impharm  Nationwide  Ltd 

Mawdsley  Brooks  &  Co.  Ltd 

(West  Bromwich,  Salford  &  Yorkshire) 

Medihealth 

National  Generics 

Numark  Wholesalers 

Waymade  Healthcare  Pic 


As  these  products  are  Modified  Release, 
reimbursement  is  based  on  Chemist  and 
Druggist  list  price. 


COUNTERPOINTS 


lensodyne,  Pooh  and  Piglet 


Stafford-Miller  has 
launched  a  new  Winnie 
the  Pooh  toothpaste. 

Winnie  the  Pooh  and 
Piglet  are  featured  on 
the  75ml  stand  up  lube, 
which  is  easy  for  small 
hands  to  grip.  The 
toothpaste,  targeted  at 
children  from  the  age  of 
three,  has  a  low  fluoride 
formulation  and  a  tutti 
frutti  flavour.  It 
complements 
Sensodyne's  Winnie  the 
Pooh  toothbrushes, 
which  have  a  specially- 
designed  chunky  handle. 
Stafford-Miller  Ltd. 
Tel:  01707  331001. 

Guerlain's 
harmony  in  blue 

Guerlain  has  redesigned 
its  L'Heure  Bleue  eau  de 
toilette  and  eau  de  parfum 
atomisers  to  reflect  the 
shape  of  the  classic 
perfume  bottle. 

L'Heure  Bleue  bath 
products,  which  have 
been  reformulated  to 
make  their  fragrance 
more  lingering  and  more 
faithful  to  the  original 
perfume,  are  also 
presented  in  a  similar 
bottle  to  harmonise  the 
range. 

The  L'Heure  Bleue 
range  includes  a  50ml  EOT 
spray  (rsp  £39.50),  eau  de 
parfum  (£32, 30ml;  £58, 
75ml),  body  lotion  (£29.50, 
200ml),  bath  and  shower 
gel  (£24, 200ml). 
Guerlain  Ltd 
Tel:  0181  998  3367. 

Asian 

inspiration  for 
autumn 

A  fabric  bag  filled  with 
spices  -  a  gift  to  creative 
consultant  Denise 
Markey  from  a 
photographer  travelling 
in  Asia  -  inspired  her 
autumn  range  for  Club 
Monaco  Cosmetics. 

The  result  is  a 
collection  of  shimmering 
colours  which  include 
eye  colours  (rsp  S9.50), 
lip  gloss  (rsp  SIO)  and 
nail  colours  (rsp  S8). 
Aspects  Beauty  Company 
Tel:  01273  400085 


Colgate  TV  ads  cause  a  Sensation 


Colgate  is  repeating  its 
successful  'dive'  TV 
advert  for  Sensation  Deep 
Clean  toothpaste. 

The  nationwide 
campaign  runs  until 
August  25  and  aims  to 
convey  the  exhilarating 
experience  of  using 


Sensation  Deep  Clean. 

Colgate  says  the  advert 
has  already  helped  boost 
sales  of  the  brand,  which 
now  claims  a  4.6  per  cent 
share  of  the  market. 
Colgate-Palmolive  (UK) 
Ltd. 

Tel:  01483  302222. 


Mystery  and  magic  from  Dior 


Dior  opts  for  mystery 
and  magic  with  its 
autumn  and  winter  make- 
up collection,  Les 
Tenebreuses. 

The  collection  offers 
three  colour  palettes: 
Jade  Night,  with  a  five- 
colour  eyeshadow 
palette  (rsp  S29)  and 
Diorific  lipstick  (rsp  S15  ) 
and  nail  polish  (rsp 
S11..50)  in  Big  Bang 
Brown;  Purj^le  Moon, 
with  a  limited  edition 
eyeshadow  palette  and 
lipstick  and  nail  polish  in 
Violet  Twist;  Autmiin 


Equinox,  with  an 
eyeshadow  palette, 
Brown  Tom  Tom  lipstick. 
Bronze  Gold  nail  polish 
and  limited  edition 
lipstick  and  nail  polish  in 
Sienna  Snap. 

The  collection  is 
completed  with  a  lip  liner 
pencil  in  Nude  (rsp  SIO). 

Also  new  from  Dior  is 
Teint  Diorlight,  a  sheer, 
oil-free  luminous  finish 
SPFIO  fomidation  (rsp 
S19.50for;30ml). 
Parfums  Christian  Dior 
(UK)  Ltd. 

Tel:  0171  235  9510. 


Brand  building  for  Savlon 


As  part  of  its  brand- 
building  programme  for 
Savlon,  Novartis  is 
running  a  £1m  consumer 
advertising  campaign 
until  the  end  of 
November. 

The  adverts,  appearing 
in  the  women's  press  and 
specialist  parenting 
magazines,  are  designed 
to  highlight  Savlon's 
position  as  a  leading 


antiseptic  cream  and  its 
range  of  family  first  aid 
products. 

The  Savlon  range 
includes:  Antiseptic  Skin 
Healing  Cream, 
Antiseptic  Wound  Wash, 
First  Aid  Kit, 
Concentrated  Antiseptic 
Liquid  and  Dry  Spray. 
Novartis  Consumer 
Health. 

Tel:  01403  210211. 


Hollywood  hunks  lose  out 


Movie  star  hunks 
Leonardo  DiCaprio  and 
George  Clooney  are  not 
the  men  of  every 
woman's  dreams, 
according  to  Durex's 
Summer  Sex  Survey. 
Only  9  per  cent  said  they 
would  rather  have  a 
romantic  dinner  with  a 


star  instead  of  their 
partner,  but  the  men 
inteiviewed  were  not  so 
faithful.  Just  18  per  cent 
opted  for  dinner  with  the 
missus.  NOP  interviewed 
1,34:3  adults  for  Durex  in 
May  and  June. 
Durex. 

Tel:  01992  451111. 


'Web  rage'  sufferers  chill  out 


Superhighway  siufers 
have  been  found  to  be 
suffering  from  a  new 
phenomenon  -  'web  rage' 
-  mounting  frustration 
because  the  net  is  too 
busy  and  too  slow, 
according  to  research  by 
the  makers  of  indigestion 
remedy  Rennie. 

Virtual  salon 
selects  styles 

Salon  Selectives  is  giving 
consumers  on  line  access 
to  hair  care  advice  on  its 
new  web  site. 

The  site  features  the 
Salon  Selectives  Big 
Night  Out,  where  visitors 
to  the  site  choose  a  stylist 
and  go  to  the  virtual  hair 
salon  to  receive  hair  care 
tips  and  infonnation  on 
Salon  Selectives 
products. 

The  Style  File  lets  them 
input  their  face  shape, 
hair  type  and  length  to 
see  different  style  options 
to  suit  them. 

One  consumer  each 
month  will  win  a  night 
out  with  fom  friends. 
Salon  Selectives. 
www.salonselectives.co.uk. 

Twin  Tissues 

Kleenex  has  introduced 
twin  packs  of  its  'kind' 
facial  tissues  Kleenex 
Ultra  Soft  (rsp  £2.89)  and 
Kleenex  Balsam  (£3.45). 
Both  are  available  now. 
Kimberly-Clark. 
01732  594367. 


These  findings  have  led 
to  the  Reimie  web  site 
(www.  rennie.co.  uk) 
offering  its  users  a  stress 
busting  advice  clinic, 
complete  with  tests  for 
surfers  to  diagnose  their 
own  stress  levels. 
Roche  Consumer  Health. 
Tel:  01 707  366000. 

Ultraglow  offers 
a  little  extra 

Ultraglow  has  a  special 
33  per  cent  free  offer  for 
retailers  stocking  its 
Magic  Lips  Range. 

The  minimum  order  for 
the  promotion  is  four  sets 
of  six  shades,  giving  six 
free,  and  retailers 
ordering  six  each  of  all 
eight  shades  will  pay  for 
36  and  receive  12  free. 

Magic  Lips  has  a 
special  formula  which 
allows  the  colour  to 
change  according  to  the 
pH  of  the  wearer's  lips, 
creating  a  customised 
colour. 

Ultraglow  is  also 
running  two  consumer 
promotions.  There  is  a 
free  Ultraglow 
Compliments  lipstick  in 
Golden  Rod  with  every 
purchase  of  £6.95  or  over 
from  the  powders  range, 
and  a  free  velvet  vanity 
bag  with  any  bronzing 
powder  purchase  of 
£10.95  or  over. 

Promotions  run  from 
September  to  the  year  end. 
Ultraglow  Cosmetics  Ltd. 
Tel:  01206  862762. 
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NEW  MACLEANS  DIRECT  ACTION. 

UP  TO  47%  MORE  EFFECTIVE  AT  REDUCING 

PLAQUE  BUILD-UP  THAN  BRUSHING  ALONE.' 

New  advanced  formula  Macleans  Direct  Action  has  a  higher  level  of  antibacterial  CPC  at 
0.1%  w/w.  This  level  delivers  increased  binding  of  antibacterial  to  tooth  enamel,*  and  is 
clinically  proven  to  give  superior  plaque  inhibition,  which  helps  give  greater  protection 
against  gum  disease. 

The  Macleans  Direct  Action  formulation,  in  fact,  is  proven  to  be  20%  more  effective  at 
plaque  reduction  than  a  leading  anti-plaque  mouth-rinse! 

As  Macleans  Direct  Action  is  designed  for  daily  use,  it's  particularly  useful  for  patients 
requiring  on-going  anti-plaque  protection  e.g  orthodontic  patients.  Additionally  it  has  a 
neutral  pH  level,  a  low  alcohol  content  at  8%  and  contains  fluoride  to  help  strengthen  teeth 
and  fight  tooth  decay. 

For  further  information  call  0500  888878 


DIRECT 


Advanced  Antibacterial 

•Fights  Plaque 

•Helps  Protect 
Gums 


<JmcieSiis-  DIRECT  ACTION.  THE  PIRST 
MOUTHWASH  DESIGNED  TO  BRIDGE  THE  GAP 
BETWEEN  MAINSTREAM  AND  TREATMENT  WASHES. 


'Macleans'  and  'Macleans  Direct  Action'  are  trademarks. 
'Source  Data  on  file. 


COUNtERPOINTS 


A  Natural  Instinct  for  success 


Clairol's  Natural 
Instincts  hair  colorant 
has  proved  a  winner 
with 

readers  of 
Mane 
Claire 
Health  & 
Beauty 
magazine. 

The 
product 
was  voted 
Favourite 
Home  Hair 
Colour 
Product  in 
the 

magazine's 
1998 

awards,  which  are 
decided  by  readers. 


Natural  Instincts  (rsp 
S4.69)  is  an  ammonia- 
free,  low-peroxide 


ES33 

V 


p  ^  ^ 


conditioning  colorant 
which  contains  aloe, 


Bourjois  banishes  dark  circles 


Dark  circles  imder  the 
eyes  are  the  first  sign  of 
tiredness,  whether  it  is 
due  to  too  much  work  or 
too  much  play. 

Bourjois  says  it  has  the 
answer  with  new  Anti- 
Cemes  Liuniere  (rsp 
S4.95),  a  light-reflecting 
concealer  with  a  brush 
applicator 

The  company  says  the 
product  is  ideal  for 
concealer  users  who 


would  prefer  an  easier-to- 
manage  fluid. 

Anti-Cemes  Lmniere 
comes  in  Peau  Claire 
(ivoiy  beige)  and  Peau 
Mate  (light  beige). 

Conte  de  Fee  is  the 
autumn  and  winter  make- 
up collection  from 
Bourjois.  It  includes  nail 
polish,  eyeshadows  and 
make-up  cream. 
Bourjois. 

Tel:  0171  462  4906. 


ON  TV  NEXT  WEEK 


Advil:  LWT,  CAR,  C5,  Sat 


Arrid  XX:  C,  A,  HIV,  W,  M,  LWT,  CAR,  C4,  GMTV,  C5,  Sat 


Canesten  Combi:  All  areas 


Centrum  Select  50+:  C4 


Clinomyn  Smokers  Toothpaste:  A,  C,  C4,  C5,  CAR,  G,  HTV, 
LWT,M 


Diflucan  One:  B,  G,  C,  HTV,  M,  LWT,  CAR 


Imodium  Plus:  All  areas 


Jungle  Formula:  GTV,  STV,  G,  A,  M,  ITV 


Just  for  Men:  All  areas 


Listerine  antiseptic  mouthwash:  GTV,  STV,  G,  A,  M,  ITV 


Macleans  Whitening:  All  areas  except  U 


Poli-Grip:  All  areas  except  B,  CTV,  W,  C4,  GMTV,  TSW 
Sensodyne  toothpaste/Gentle  mouthrinse:  All  areas 
Slim  Fast:  All  areas 


Wella  Shockwaves:  Sat 


A  Anglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5, 
CAR  Carlton,  CTV  Channel  Islands,  G  Granada, 
GMTV  Breakfast  Television,  GTV  Grampian,  HTV  Wales  & 
West,  LWT  London  Weekend,  Wl  Meridian,  Sat  Satellite, 
STV  Scotland  (central),  TSW  TV  South  West,  TT  Tyne  Tees, 
U  Ulster,  W  Westcountry,  Y  Yorkshire 


jojoba  and  ginseng.  It 
enhances  natmal  hair 
colour  for  up  to  24 

shampoos 
and  comes 
in  14  shades. 

It  now 
offers 
improved 
aftercare, 
with  new 
Aloe 

Replenishing 
Conditioner 
winch  users 
say  leaves 
their  hair 
noticeably 
softer  and 
shinier 
Bristol-Myers  Co  Ltd. 
Tel:  01895  628000. 


Halo  sees  the  light 

Halo,  the  low-calorie, 
reduced-fat  chocolate  bar 
company,  is  celebrating 
the  success  of  its 
competition  to  win 
getaway  breaks  to  a 
lighthouse.  The  'See  the 
Lite'  competition  was  run 
to  highlight  the  launch  of 
three  new  variants.  It 
attracted  more  than  3,000 
entries. 

Haiile  Irooills  Limited. 
Tel:  01654  711171. 

A  touch  of  velvet 

Protection  is  the  name  of 
the  game  for  Yardley's 
new  Lip  Velvet  range  (rsp 
£5).  The  18  shades  offer  an 
SPF  of  30  for  UV  protection 
and  the  moisturising 
formula  protects  against 
dryness  while  giving  a 
velvety-matt  finish. 
Yardley  of  London. 
Tel:  01268  522711. 

Signs  of  the  times 

Graphics  Pavement  Signs 

has  supplied  freestanding 
poster  holder  displays  to 
Parasol  Portrait 
Photography  which 
specialises  in  in-store 
baby  and  child  portraits. 
G 

Tel:0'i462  673831 


L'Oreal  finds  new  body  art  identity 


L'Oreal  has  entered  the 
world  of  body  art  with  a 
collection  of  colours  and 
patterns  for  lioth  body 
and  hair 

L'Oreal  ID,  which  will 
be  available  from 
November,  draws 
inspiration  from  tribal 
tattoos.  Eastern  henna 
painting  and  futuristic 
industrial  logos,  to  offer 
temporary  body 
dec-oration  "without  the 
commitment". 

The  body  range 
consists  of  Mehndi  kits 
(traditional  method  of 
decorating  hands  in  India 
and  the  Middle  East)  in 
black,  white  or  brown 
ink  (S8.99)  and  three 
stencil  patterns  (S1.99  for 
a  pack  of  three).  The  ink 
lasts  for  up  to  eight  hours 
but  can  be  washed  off 


with  soap  and  water 

Also  in  the  range  is  ID 
body  art  pencils  which 
come  in  four  shades  and 
last  three  days  without 
rubbing  off  on  clothes 
(S3.99).  Tattoo  transfers 
come  in  five  mixed  packs 
(three  transfers  per  pack 
retail  at  S2.99)  and  last 
up  to  seven  days  but  can 
be  removed  with  alcohol. 

The  hair  range 
comprises  six  shades  of 
hair  colour  mousse  and 
five  hair  mascaras  wliich 
are  priced  at  S5.99  each. 
The  products  can  be 
washed  off  with  ordinary 
shampoo. 

L'Oreal  ID  opens  a  new 
product  category  within 
the  beauty  market  wliich 
L'Oreal  plans  to  add  to. 
L'Oreal. 

Tel:  0171  937  5454. 


Germ-free  message  from  Carex 


Cussons  is  stiessing  the 
importance  of  germ-free 
hands  in  a  S;3.5m  TV, 
l^ress  and  poster 
campaign  for  its  Carex 
handwash  with 
Dennaclens. 

The  peak-time  TV 
campaign  begins  on 
August  17  on  ITV, 
Channels  4  and  .5,  cable 
and  satellite  and  runs  for 
four  weeks.  It  focuses  on 
the  improved 
antil)acterial  and 


moisturising  (jualities  of 
Carex  with  Dennaclens. 

Press  advertising  nms 
alongside  the  TV 
campaign  and  continues 
imtil  October  in  the 
women's  and  parenting 
press  and  a  separate 
campaign  for  new 
variant  Carex  Hypo- 
Allergenic  nms  from 
September  until 
Christmas. 
Cussons  (UK)  Ltd. 
Tel:  0161  491  8000. 


Nail  Magic  -  naturally 


Nail  Magic  has  launched 
a  new  Natural  Colours 
nail  polish  collection. 

The  six  shades, 
including  palest  pink  and 
wann  br  onze,  all  have  the 


strengthening  properties 
of  the  original  Nail  Magic 
nail  strengthener  and 
costS2.95. 

Jica  Beauty  Products. 
Tel:  0181  979  7261. 


Network  Health  and  Beauty  offers  Christmas  savings 


Network  Health  and 
Beauty  is  offering 
consumers  Cliristmas 
savings  of  up  to  a  third 
on  its  Cachet  range  for 
women  and  Noir  for 
men. 

Cachet  is  promoting 


15ml  and  SOml  EDT 
sprays,  perfumed  body 
spray  and  talc  -  plus  two 
limited  edition  products  - 
moisturising  bath  and 
shower  gel  and  body 
lotion  at  between  13  and 
38  per  cent  off  rsps. 


The  Noir  promotion 
covers  aftershave, 
aftershave  balm,  APD 
spray,  moisturising 
shower  gel  and  talc. 
Network  Health  and 
Beauty. 

Tel:  01252  533333. 


14 


CHEMIST  &  DRUGGIST  8  AUGUST  1991 


NEWS  REVIEW 


Someone  to  watch  over 


Mentors  will  have  experience  they  can  share  with  others 


Do  you  feel  your 
experience  could  benefit 
fellow  pharmacists  or  do 
you  need  support  in 
developing  your  own 
career?  If  so  you  might 
consider  taking  part  in  a 
mentoring  pilot  scheme, 
soon  to  be  launched  by 
the  National  Association 
of  Women  Pharmacists. 
Adrienne  de  IVIont  talks 
to  two  of  the  organisers 

The  ancient  Greeks  knew  a 
thing  or  two  about  nienl  or- 
ing.  Odysseus  put  his 
respected  friend  Mentor  in 
charge  of  his  household 
when  he  left  for  Troy.  In  particu- 
lar, he  needed  someone  to  advise 
his  young  son  Teleniachus. 

Since  then,  mentoring  has 
evolved  to  become  a  one-to-one 
relationship  in  which  the  mentor 
supports  the  career  and  develop- 
ment of  another  person,  the 
mentee.  It  is  a  sheltered,  non- 
judgmental  relationship  that 
allows  experimentation  without 
losing  face.  It  gives  people  the 
chance  to  thrash  out  ideas  with- 
out being  beaten  down. 

Brenda  Ecclestone  from 
NAWP  realises  that  she  benefited 
from  mentoring  before  it  had  any 
clearly  defined  stnicture.  In  the 
late  1950s,  when  she  was  a  young 
phannacist  working  at  St  James' 
Hospital  in  Leeds,  her  chief  phar- 
macist John  Wliite  insisted  she 
gave  lectures  to  nurses.  She 
hated  the  idea  at  first,  but  with 
his  support  managed  to  survive 
and  realised  the  benefits  of 
broadening  one's  horizons. 

Continued  support 

"He  was  veiy  anxious  that  I 
should  increase  my  phaniiacy 
experience  as  much  as  possible," 
she  says.  Nothing  unusual  in 
that,  but  his  advice  and  support 
continued  long  after  she  had 
stopped  working  for  him.  She 
was  reminded  of  his  help  more 
recently  when  she  became  a 
CPPE  tutor  for  Gloucestershire. 

"Establishing  contact  with 
many  community  phannacists 
brought  home  to  me  what  a 
lonely  life  some  of  them  lead. 
They  are  working  so  hard  they 
don't  have  time  to  look  over  the 
fence  to  consider  whether  they 
need  a  career  change." 

She  and  other  members  of  the 


NAWP  Executive  I  hough!  a  for- 
mal suppt)rt  system  might  bene- 
fit pharmacists.  So  the  commit- 
tee set  up  a  pilot  scheme. 

Mentoring  is  becoming 
increasingly  popular  in  the  pro- 
fessions and  industry.  NAWP  is 
not  aware  of  any  existing 
schemes  in  pharmacy,  although 
the  Industrial  Phamiacists' 
Group  is  considering  a  similar 
approach  to  helj)  phamiacists 
back  into  the  industiy 

A  key  benefit  is  that  the  men- 
tor acts  as  a  sounding  board  out- 
side the  usual  work  hierarchy. 
Brenda  thinks  this  impartiality  is 
particularly  important:  "It  can  be 
difficult  for  an  employee  to  dis- 
cuss a  possible  career  move  with 
his  or  her  boss.  And,  although  1 
had  a  veiy  good  relationship 
with  my  first  boss,  mentoring 
could  work  equally  well  or  even 
better  with  a  complete  stranger 
who  might  perhaps  be  more 
objective." 

Mentoring  could  help  pharma- 
cists who  need  guidance  in 
developing  their  careers  or  who 
have  had  career  breaks  and  want 
to  get  back  into  practice.  It  could 
help  those  wishing  to  move  from 
one  branch  of  the  profession  to 
another,  or  set  up  in  business.  It 
is  not  the  same  as  work-shadow- 
ing, in  which  one  person  works 
alongside  someone  who  is  more 
experienced,  although  a  phaniia- 
cist  wishing  to  do  this  might  be 
put  in  touch  with  another  who 
could  help. 


Mentors  would  be  pharmacists 
who  believe  they  have  experi- 
ence they  could  usefully  share 
with  others.  Says  Dr  Christine 
Heading,  NAWP  vice-president: 
"They  may  have  run  their  own 
business,  been  a  locum,  returned 
to  practice  after  having  a  family, 
c  hanged  careers  or  even  been  in 
phannacy  politics  -  anyone  who 
feels  they  could  give  useful 
advice  to  others." 

Now  working  freelance  as  a 
scientific  writer,  she  comes  from 
an  academic  and  industrial  phar- 
macy background  and  has  had 
experience  of  mentoring  in  edu- 
cation. Brenda  has  spent  a  day  as 
an  obser^ver  at  a  training  course 
organised  by  the  Museums  Asso- 
ciation which  is  setting  up  a  sim- 
ilar facility. 

The  mentors  would  be  unpaid 
but  would  be  expected  to  devote 
no  more  than  a  couple  of  hoiu's  a 
month  to  their  mentee.  The  con- 
tact would  usually  be  by  tele- 
phone, rather  than  face  to  face, 
so  distance  between  the  two 
would  not  be  a  problem.  The 
mentors  would  receive  training 
and  guidance;  their  key  roles 
would  be  to  ident  ify  the  mentee's 
needs  and  objectives,  help  them 
overcome  difficulties,  facilitate 
learning  and  give  honest  feed- 
back when  asked.  Networking 
would  be  important,  so  the  men- 
tor should  have  a  broad  range  of 
contacts  and  experiences. 
Mentees  would  choose  mentors 
according  to  their  owii  needs. 


Strict  protocols  would  be  laid 
down,  defining  tiic  ol)hgalions 
on  both  sides. 

"Tile  r(>latioiishi|)s  will  be  built 
on  mutual  rt'spc'ct  and  it  will  be 
important  not  to  raise  false 
hopes,"  says  Brenda.  "The  men- 
tor is  not  an  intcrferer.  He  or  she 
would  not  be  exi^ected  to  phone 
t  he  mentee's  boss  and  say  'You're 
treating  so  and  so  very  unfairly'. 
But  if  the  mentee  was  finding  a 
superior  difficult  to  get  on  with, 
iiaving  a  mentor  might  relieve 
some  of  the  tension  and  lielj)  t  he 
mentee  to  see  the  problem  in  a 
new  light." 

Eiiually,  the  mentee  should 
understand  that  the  mentor  might 
not  appreciate  being  woken  in  t  he 
middle  of  the  night,  so  the  two 
would  have  to  negotiate  contact 
arrangements.  Mentees  would  be 
responsible  for  all  contact  with 
the  mentor  and  would  pay  any 
costs,  although  these  should  b(> 
minimal  -  mainly  postage  and 
|)hone  calls. 

NAWP  is  hoping  to  recruit 
mentors  and  mentees  for  the 
pilot  project  at  a  meeting  on  Sep- 
tember 7  in  Eastbourne,  before 
the  start  of  the  BP  Conference. 
The  meeting  intends  to  look  at 
existing  schemes  and  what  might 
be  aclii(>ved  in  phanuacy. 

Women  only 

The  pilot  aims  to  detennine  the 
mentoring  needs  of  i)hamiacists 
and  the  feasibility  of  running  a 
penuaiient scheme.  Initially  it  will 
be  open  only  to  women  ])lianna- 
cists,  including  those  not  in  paid 
emplcjyment,  Init  it  is  planned  to 
extend  the  scheme  to  men.  Most 
mentc>es  are  likely  to  be  between 
25  and  50,  but  any  age  will  be 
accepted.  The  pilot  will  stait  as 
soon  as  enough  partici|jants  are 
recruited  and  there  will  be  a 
majcjr  review  after  12  months. 

The  scheme  is  not  intended  to 
support  phamiacists  who  are 
under  stress  or  who  have  alcohol 
or  drug-related  problems,  as  the 
Listening  Friends  and  Sick  Phar- 
macist schemes  already  cover 
these.  Mentoring  also  differs 
from  the  professional  tutorship 
offered  to  those  taking  exams. 

NAWP  would  be  interested  to 
hear  from  any  pharmacy  com- 
pany or  organisation  already  mn- 
ning  a  mentoring  scheme.  Any- 
one willing  to  help  or  offer  infor- 
mation should  contact  Mrs 
Ecclestone  at  Princess  Royal 
Cottage,  Butterow  West,  Rodbor- 
ough,  Stroud,  Gloucs  GL5  3UA 
(01453  759516  )  or  Dr  Heading  at 
11  Kingsend,  Ruislip,  Middlesex 
HA4  7DD  f01895  631779). 
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Gabitril:  add-on  therapy  for  epilepsy 


Gabitril  (tiagabine)  is  a  new  anti- 
epileptic  drug  from  Sanofi 
Winthrop  indicated  for  add-on 
therapy  in  adults  and  children 
over  12  years  old. 

Tiagabine  acts  as  a  gamma- 
aminobutyric  acid  (GABA) 
uptake  inhibitor  and  is  consid- 
ered to  have  an  improved  ability 
to  cross  the  blood-brain  barrier 
Clinical  trials  have  shown 
tiagabine  doses  of  equal  to  or  less 
than  64mg/day,  taken  for  seven- 12 
weeks,  reduced  both  complex 
and  partial  seizure  frequency  by 
half  in  8-31  per  cent  of  patients 
and  28.2-37  per  cent  of  patients 


respectively.  Tiagabine  produced 
a  sustained  reduction  in  seizure 
frequency  of  up  to  12  months. 

The  initial  dose  for  patients  on 
enzyme-inducing  anti-epileptic 
dmgs  is  5mg  twice  daily  for  one 
week  followed  by  weekly  incre- 
ments of  5-lOmg/day  (see  Sum- 
mary of  Product  for  titration 
table).  The  usual  maintenance 
dose  is  30-45mg/day,  divided  into 
three  doses.  Patients  not  taking 
enzyme-inducing  drugs  and 
those  with  mild  to  moderate 
hepatic  impairment  can  have 
lower  maintenance  doses  of  15- 
30mg    daily.    On  withdrawal, 


doses  should  be  tapered  off  over 
2-3  weeks. 

Tiagabine  may  cause  dizziness 
and  other  CNS-related  symptoms 
during  initial  treatment.  Other 
common  side  effects  include 
tiredness,  nervousness  and 
tremor  Recurrence  of  behav- 
ioural problems  have  been 
noted. 

Gabitril  tablets  come  in  three 
strengths:  5mg  (50,  S22.69;  100, 
S45.37),  lOmg  (50,  S45.37;  100, 
£90.74).  and  15mg  (50,  £68.06; 
100,  £136.11). 

Sanofi  Winthrop  Ltd.  Tel:  01483 
505515. 


Xenical  expected  in  UK  in  September 


Xenical,  the  novel  anti-obesity 
drug  from  Roche,  has  just 
received  approval  in  Europe, 
paving  the  way  for  a  UK  launch  in 
September 

Xenical  contains  orlistat,  the 
first  of  a  new  class  of  slimming 
drugs  called  lipase  inhibitors. 
Orlistat  acts  locally  in  the  gastro- 
intestinal system,  preventing  the 
absorption  of  up  to  30  per  cent  of 
fat.  Xenical  (each  capsule  con- 
tains orlistat  120mg)  needs  to  be 
taken  three  times  a  day  with 
meals. 

Taken  in  coi\junction  with  a 
mildly  low  calorie  diet,  orlistat 
can  be  used  to  reduce  weight  and 
prevent  weight  gain  in  obese 


patients  (body  mass  index  of  30 
or  above).  It  is  also  indicated  for 
use  in  overweight  patients  (BMl 
over  28)  if  risk  factors  such  as 
high  cholesterol,  hypertension  or 
non-insulin  dependent  diabetes 
are  present. 

Studies  of  patients  on  orlistat 
have  shown  average  weight 
losses  of  10  per  cent  within  one 
year  of  treatment.  Xenical- 
induced  weight  loss  also  helped 
improve  cardiovascular  risk  fac- 
tors and  high  cholesterol. 

Xenical  is  already  available  to 
patients  in  the  Far  East  and  Latin 
America. 

Roche  Products  Ltd.  Tel:  01707 
366000. 


More  dermatology  training 
needed  for  pharmacists 


Pharmacists  need  to  be  better 
trained  in  dennatology  if  they  are 
to  manage  patients  with  skin  dis- 
eases more  effectively. 

In  its  new  report,  the  All  Party 
Parliamentary  Group  on  Skin 
(APPGS)  foimd  few  pharmacists 
specialising  in  dennatology 
despite  a  demand  for  pharma- 
cists with  knowledge  of  wound 
management  and  tissue  care. 
However,  training  was  often 
hampered  by  tight  budgets.  An 
example  was  given  of  a  one  day, 
NHS-funded,  postgraduate 
course  for  community  pharma- 
cists which  has  recently  been 
stopped  because  of  financial  con- 
straints. 

The  APPGS  report  goes  on  to 
make  recommendations  on  how 
training  of  health  care  profes- 


sionals, including  pharmacists, 
could  make  better  use  of  NHS 
resources  and  improve  patient 
care. 

One  such  recommendation  is 
that  funding  should  be  expanded 
to  cover  all  schools  of  pharmacy 
and  that  clinical  teaching  should 
include  aspects  of  dermatology. 
More  postgraduate  courses  on 
skin  care  are  also  needed. 

In  addition,  chronic  skin  dis- 
eases should  be  allocated  funds 
to  set  up  clinics  in  doctor  surg- 
eries alongside  those  for  asthma 
and  diabetes. 

The  APPGS  includes  25  MPs 
and  Peers  and  nearly  100  associ- 
ate members  covering  all  aspects 
of  skin  disease.  Copies  of  the 
report  can  be  obtained  from 
APPGS  on  0181  789  2798. 


Insulins  become  POM 

From  August,  13,  all  msulins  for 
human  use  will  become  Prescrip- 
tion Only  Medicines. 

Regulations*  were  laid  down 
back  in  Febmary  (C&DJsin  31,  p4 
and  Feb  7,  p5)  but  manufacturers 
were  given  six  months  to  amend 
packaging.  Pharmacists  will  still 
be  able  to  make  emergency  sup- 
plies where  necessary,  following 
the  usual  procedures. 

The  reclassification  from  Phar- 
macy to  POM  came  in  response  to 
potential  insulin  misuse  by 
sportsmen  and  women  wanting 
to  enhance  their  performance. 
*  The  Prescription  Only  Medicine 
(Human  Use)  Ainendment  Order 
1998  (SI  No  108,  £1.55). 


Valtrex  for  once- 
daily  suppression  of 
genital  herpes 

Valtrex  (valaciclovir  500mg)  can 
now  be  used  as  a  once-daily  dose 
to  suppress  recurrent  attacks  of 
genital  herpes. 

Valtrex  is  already  licensed  for 
initial  and  recurrent  attacks  at  a 
twice-daily  dose.  However,  the 
latest  indication  makes  it  the  first 
antiviral  in  the  UK  to  be  used  at  a 
once-daily  dose,  helping  to 
increase  patient  compliance. 

A  major  international  study  is 
underway  to  evaluate  the  role  of 
valaciclovir  in  reducing  the  trans- 
mission of  herpes  simplex  vims 
between  sexual  partners  in  a  bid 
to  curb  the  spread  of  the  disease. 
Around  80  per  cent  of  patients  are 
unaware  of  their  infection  and 
the  need  to  reduce  the  risk  of 
transmission  to  others. 
•  Glaxo  Wellcome  has  discontin- 
ued Pylorid  (ranitidine  bismuth 
citrate  400mg)  28  and  56  tablet 
packs,  replacing  them  with  a 
seven-day  treatment  packs  con- 
taining 14  tablets  (basic  NHS  price 
£13).  The  introduction  follows 
recent  studies  showing  that 
Pylorid  plus  two  antibiotics  (clai- 
ithromycin  and  metronidazole/ 
amoxycillin)  taken  for  seven  days 
is  as  effective  as  F^lorid  plus  clar- 
ithromycin taken  for  14  days. 
Glaxo  Wellcome  UK  Ltd.  Tel:  0181 
990  9000. 


MEDICAL  MAHERS 


No  link  between  breast  implants  and  disease 


An  independent  review  group 
working  on  behalf  of  the  Govern- 
ment has  found  no  conclusive 
Unk  between  silicone  breast 
implants  and  auto-immmie  or 
connective  tissue  diseases. 

Breast  implants  were  found  to 
carry  no  greater  risk  than  other 
surgical  implants  and  women 
with  implants  were  no  more 
likely  to  suffer  ill  health  than  the 
general  population.  If  there  was 
any  risk  of  connective  tissue  dis- 
ease, this  was  too  small  to  be 
quantified  and  did  not  justify  fm- 
ther  epidemiological  studies, 
concluded  the  report. 

The  report  also  fomid  that  chil- 
dren of  women  with  breast 
implants  did  not  have  an 
increased  risk  of  connective  tis- 
sue disease.  However,  one  criti- 
cism was  that  information  given 
to  women  undergoing  implanta- 
tion was  inadequate.  A  checklist 
of  topics  should  be  routinely  cov- 
ered prior  to  an  operation  and  a 


'cooling  off  period  of  several 
days  after  initial  consultation 
should  be  in  place.  In  addition,  all 
breast  implant  operations  should 
be  recorded  on  the  National 
Breast  Implant  Registry  to  pro- 
vide a  miique  database  for  fol- 
low-up. 

Patient  support  groups  for 
affected  women  have  been  dis- 
missive of  the  findings  of  the 
review  group  and  called  for  the 
examination  of  evidence  from 
other  countries  where  silicone 
implants  have  been  banned. 

The  review  was  started  in  June 
1997  at  the  request  of  Baroness 
Jay.  The  aim  was  to  look  at  evi- 
dence relating  to  health  risks  of 
silicone  breast  implants  and 
examine  issues  relating  to  after- 
care patient  information. 

The  British  Association  of 
Plastic  Surgeons  and  the  British 
Association  of  Aesthetic  Plastic 
Surgeons  have  fully  endorsed  the 
review  group  findings. 
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DIOCALM'S  SUCCESS  IS 
SET  TO  RUN  AND  RUN 


lovonex  licence 


lovonex  Cream  and  Ointment  are 
ow  indicated  for  the  topical 
reatment  of  plaque  psoriasis 
psoriasis  vulgaris)  amenable  to 
opical  therapy.  Their  use  was 
ireviously  restricted  to  mild  to 
loderate  psoriasis  affecting  up 
0  40  per  cent  of  the  skin  area, 
he  maximum  quantity  of  the 
ream  or  ointment  used  should 
lot  exceed  lOOg  per  week  or 
lOOg  per  month. 
80  Pharmaceuticals  Ltd.  Tel: 
11844  347333. 


iolpadol  capsules 


olpadol  (paracetamol 
OOmg/codeine  phosphate  30mg) 
s  now  available  in  capsule  form 
n  addition  to  the  existing  caplets 
ind  effervescent  tablets, 
he  basic  NHS  price  of  100 
ablets  is  £7.90. 

anofi  Winthrop  Ltd  Tel:  01483 
05515. 

MMpyloriM 

nfal  UK  has  launched  a 
Helicobacter  pylori  ^3C-Urea 
)reath  test.  The  test  is  a 
Prescription  Only  Medicine  and 
s  prescribable  on  FP10.  The 
)asic  NHS  price  is  £22. 
nfai  UK  Ltd.  Tel:  01904  787452. 

Protium  for  long-term  use 

'rotium  (pantoprazole)  is  now 
icensed  for  long-term  treatment 
)f  reflux  oesophagitis  and  benign 
)eptic  ulcer.  Treatment  time  was 
ireviously  restricted  to  a 
naximum  eight  weeks  but  was 
extended  when  safety  and 
tolerability  were  shown  to  be 
similar  in  both  long-term  and 
short-term  use. 
Knoll  Ltd.  Tel:  0115  912  5000. 

8offl)an  Plus  padding 

Soffban  Synthetic  orthopaedic 
padding  will  be  replaced  by 
Soffban  Plus  Synthetic 
|orthopaedic  padding  from 
September  14.  Soffban  Plus 
offers  the  same  features  as  the 
original  with  the  added  benefit  of 
triclosan,  an  odour  reducing 
agent.  The  new  variant  will  be 
available  in  the  same  sizes,  case 
packs  and  prices  as  before. 
Smith  &  Nephew  Healthcare  Ltd. 
Tel:  01482  222200. 

Cox  additions 

Cox  Pharmaceuticals  has  added 
two  new  products  to  its  portfolio: 
Bumetanide  Img  Tablets  (28, 
£1.72);  and  Aspav  (aspirin  500mg, 


papveretum  7.71mg),  which  it  has 
acquired  from  Hoechst  Marion 
Roussel  and  is  now  offering  at  a 
basic  NHS  price  of  £15.33.  Cox 
has  also  changed  the  legal  status 
of  its  own  brand  Paracetamol 
Tablets  1,000  from  P  to  POM. 
Cox  Pharmaceuticals  Ltd.  Tel: 
01271  311200. 

Stelazine  transfers  to 
Goldshield 

Smithkline  Beecham  has 
transferred  Stelazine 
(trifluoperazine)  spansule 
capsules,  syrup  and  tablets  to 
Goldshield  Healthcare.  Orders 
should  be  placed  with  its 
distributor  Distriphar,  although 
medical  information  will  be 
handled  by  Goldshield  itself. 
Goldshield  Healthcare  Ltd.  Tel: 
0181  649  8500. 


Zomig  12s 


Zomig  (zolmitriptan),  the  5HT 
agonist  for  migraine,  is  now 
available  in  larger  packs  of  12 
tablets  (basic  NHS  price  £48). 
Existing  packs  carry  three 
tablets  and  and  six  tablets. 
Zeneca  Pharma.  Tel:  01625 
712712. 

Opticrom  ointment 

Due  to  continual  and  prolonged 
manufacturing  problems,  Rhone- 
Poulenc  Rorer  has  decided  to 
discontinue  the  production  of 
Opticrom  Eye  Ointment  5g  with 
immediate  effect.  All  outstanding 
orders  have  been  cancelled. 
Rhone-Poulenc  Rorer  Ltd.  Tel: 
01732  584000. 

Exorex  shortage 

Due  to  high  consumer  demand, 
pharmacists  may  find  that 
complete  fulfilment  of  large 
orders  of  Exorex  Lotion  from 
wholesalers  is  taking  longer 
than  expected.  Pharmax  says 
this  is  to  ensure  fair  distribution 
of  current  stocks  until  the 
temporary  shortage  is  resolved. 
Pharmax  Healthcare  Ltd.  Tel: 
01322  550550. 

Paediasure  reformulated 

Abbott  Laboratories  has 
reformulated  Paediasure  with 
less  protein,  more  carbohydrate 
and  a  modified  fat  blend.  The 
vitamin  and  mineral  content  has 
also  been  brought  in  line  with 
recommended  requirements. 
The  new  formulation  is  being 
phased  in  during  this  month. 
Abbott  Laboratories  Ltd.  Tel: 
01795  580303. 


Ust  year,  Diocalm  Ultra  was  the 
fastest  growing  Loperamide 
brandy  with  sales  up  an 
incredible  36%*  -  thanks 
to  you  and  our  extensive 
radio  and  women's 
press  campaign.  This 
year  sales  are  set  to 
move  even  faster. 

Hard  hitting  national 
radio  advertising 
campaign 

•  Striking  campaign  in 
women's  press 

•  Excellent  trade  deals  and 
cash  profit  opportunity 

So  relax  -  with  your 
recommendation  and  our  extensive 
campaign,  you're  set  for  another 
Ultra  successful  summer. 

*Source:  Independent  Phormocy  Audit  , 


Diocalm 


ULTRA 

LOPERAMIDE  FORMULA 


Nothing  stops 
diarrhoea  faster 


NOTHING  STOPS  DIARRHOEA  FASTER 

Seton 

Mmr  Healthcare  Group  pic 

Canlains  loperamide  AUoir^  lead  Ihe  label  Dioialm  is  a  Tiode  Morli  ol  ^eton 

ALSO  AVAILABLE:  DIOCALAA  DUAL  ACTION  - 
FOR  ADULTS  AND  CHILDREN  FROM  6  YEARS. 

Diocalm  Ultra  Abbreviated  Protiuct  Information.  Presentation:  Blue  and  white  capsules  conlaining 
2.0mg  ot  Loperamide  Hydrochloride  EP  Indications:  For  the  symptoma!ic  treatment  of  acute  diarrhoea 
Legal  Category:  P  Product  Licence  Holder:  Seton  Products  Ltd,  Oldham  Diocalm  is  a  Trade  Mark  of 
Seton  Further  information  is  available  on  request  from  the  Licence  Holder. 
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C&DINTERVIEW 


Reaching  out  for  unity 


If  he  could  have  one  wish  for 
the  future,  Gaz  Clapinski 
would  like  to  see  medicines 
sold  only  by  pharmacies.  "I 
would  even  forego  RPM  and 
control  of  entity  restrictions  to  be 
like  most  of  our  partners  in 
Europe  where,  to  buy  a  medi- 
cine, you  have  to  go  to  a  phar- 
macy. Without  doubt,  that  would 
solve  a  lot  of  oiu'  problems,"  he 
says. 

But  as  this  can  only  be  a  pipe 
dream  he  will  settle  for  profes- 
sional imity  as  a  major  priority 
during  his  term  as  NPA  chair- 
man. 

"Because  there  are  three  main 
bodies  in  phaniiacy  we  often 
give  the  impression  to  outsiders 
that  we  can't  agree  on  anything. 
Mter  the  Health  Secretary 
announced  at  the  Society's  NHS 
anniversary  dinner  that  there 
would  be  discussions  between 
the  professions  this  autumn,  1 
heard  comments  that  it  was  to  be 
hoped  the  phaniiacists  would 
not  spend  too  much  time  arguing 
about  the  shape  of  the  table.  The 
only  way  to  progress  is  to  work 
together  more." 

He  believes  the  tliree  phamracy 
organisations  should  collaborate 
more  closely  on  key  issues.  He 
hopes  to  organise  more  joint 
meetings  in  the  belief  that,  whOe 
at  first  this  might  be  more  time 
consunring,  it  shoirld  eventually 
become  more  productive. 

"Once  we've  started  holding 
hands  a  bit  more  we  will  develop 
more  tmst  in  each  other  and  get 
to  the  stage  where  we  can  all 
concentrate  on  oirr  key 
strengths." 

First  involvement 

Gaz  Clapinski  decided  to 
become  involved  in  phamracy 
politics  about  15  years  ago.  "I 
had  two  alternatives.  I  could 
either  sit  back  and  whinge  about 
what  was  going  on  in  phamiacy, 
or  1  could  do  something  about  it." 

He  chose  the  NPA  route 
because  he  had  found  its  ser- 
vices so  invaluable  when  he  first 
entered  community  phamracy. 
He  started  as  branch  secretary 
and  joined  the  Board  of  Manage- 
ment in  1992. 

"Tlie  NPA  Board  is  made  up  of 
comnrunity  phamracy  owners  so, 
in  essence,  we  are  all  shooting  in 
the  same  direction,"  he  says. 
"Ar'oirnd  the  Board  table  we  have, 
of  coirrse,  a  range  and  diversity  of 
views  which  add  depth  and 
colour  to  the  debate,  but  we  man- 
age to  consolidate  these  views 
into  a  unified  position. 

"There  is  a  strong  sense  of  col- 
lective responsibility.  We  are  all 


The  new  NPA  chairman 
Gaz  Clapinski,  tells 


about  his  hopes 
for  the  coming 
year 


focused  on  one  thing  -  the  menr- 
bership.  I'nr  very  conscious  as 
NPA  chaimian  that  we  have  to 
look  at  everything  from  our 
members'  pomt  of  view.  It's  a  vol- 
urrtary  organisation  and,  as  mem- 
bers are  paying  us  a  subscrip- 
tion, we  have  to  give  them  value 
for  money." 

Even  the  ruix  of  multiples  and 
independents  seems  outwardly 
compatible. 

"Although  we  have  been  criti- 
cised for  accepting  multiples 
into  NPA  membership,  it  gives 
the  organisation  mirscle.  It's  bet- 
ter to  have  them  with  us  than 
working  against  us.  It's  also  bet- 
ter when  we  can  say  we  repre- 
sent virtually  all  phamracies." 

After  two  days  at  a  Board 
meeting  he  always  comes  away 
with  the  feeling  that  something 
useful  and  constmctive  has  been 
achieved,  which  is  more  than  can 
be  said  for  PSNC  meetings  where 
progress  is  constantly  thwarted 
by  government  intransigence. 

Happily  independent 

Wlrile  describirrg  himself  as 
"someorre  who  has  to  rim  faster 
to  stand  still  every  year",  he 
remains  happy  to  be  an  indepen- 
dent and  would  not  want  to  give 
it  up  for  a  more  secure  career. 

"I'm  too  used  to  being  my  own 
boss.  Once  yoir've  worked  for 
yourself  it's  very  difficult  to  work 
for  someone  else,"  he  explains. 
"But  there  can  be  no  doubt  that 


times  are  tough  for  proprietor 
phanuacists,  particularly  for 
younger  phariiracists  wanting  to 
start  oirt  on  their  own." 

Money,  he  feels,  is  the  key  to 
recnritment.  "It's  getting  very  dif- 
ficirlt  to  put  a  business  plan  to  a 
bank  and  persirade  thenr  to  lend 
the  nroney  on  the  returns  being 
generated.  I  can  appreciate,  too, 
that  many  phamiacists  don't 
even  want  the  responsibilities  of 
management  when  they  can  eam 
just  as  nruch  as  a 
locum." 

The  NPA  has 
been  concemed 
about  manpower 
shortages  for  sonre 
tinre  and  seems  at 
last  to  have  per- 
siraded  the  Society 
that  there  is  a  prob- 
lem. 

"The  only  way  to 
resolve  it  is  to  train  more  phar- 
macists. We  need  to  persuade  the 
relevant  authorities  to  make  a 
bigger  investment.  We're  not 
alone  -  doctors  have  the  sarue 
problem  and  are  throwing 
money  at  it." 

As  for  rennrneration,  he  thinks 
the  supply  function  has  to 
renrain  the  core  role  around 
which  every  other  ser^vice  will 
evolve. 

"If  we  use  dispensing  as  a  foirn- 
dation  on  which  to  build,  then  we 
have  to  rrrake  srrre  the  founda- 
tion is  solid.  At  the  moment  it  is 


not,  as  a  direct  result  of  the  Gov- 
ernment's lack  of  investment  in 
the  phamiaceutical  services.  Any 
new  roles  must  be  accompanied 
by  new  money.  I  know  from 
speaking  to  practising  pharma- 
cists that  there  is  very  little  moti- 
vation to  do  anything  new.  We've 
gone  through  three  to  four  years 
of  pilots  when  we've  been 
funded  for  12  months,  then  the 
money  has  dried  up.  The  prob- 
lem is  that  once  we  get  into  the 
habit  of  providing  a  new  service 
we're  expected  to  cany  on 
regardless.  So,  becairse  payment 
can't  be  guaranteed  beyond  the 
pilot  period,  many  pharmacists 
are  sceptical  about  getting 
involved." 

Pilot  schemes 

His  own  LPC,  North  Staffs,  has 
nm  several  successful  pilots.  A 
24  hour  phamiaceutical  service, 
operated  by  mobile  phone,  has 
lieen  funded  for  a  second  year 
and  is  likely  to  continue.  But 
there  are  doubts  about  the  future 
of  a  domiciliary  service  in  spite 
of  it  showing  a  cost-effective 
health  gain. 

In  the  24-hom-  service,  six 
phamiacists  take  the  mobile 
phone  for  a  week  at  a  time  and 
remain  on-call  to  local  GPs  who 
are  the  only  people  with  the 
phone  number.  The  stand-by  fee 
is  SI  20  a  week.  As  part  of  the  pro- 
ject the  health  authority  has 
agreed  to  frmd  the  cost  of  each  of 
the  six  pharmacies  stocking  an 
agreed  list  of  palliative  care  rrred- 
icines,  to  ensure  that  supplies 
are  available  around  the  clock. 
Each  phamiacy  is  paid  S400, 
which  covers  the  risk  of  being 
left  with  out-of-date  medicines. 

In  the  domiciliary  care  pilot, 
phamiacists  made  home  visits 
and  devised  care  plans  for 
patients  on  complex  medication 
who  were  referred  by  hospitals, 
GPs  or  other  phar- 
macists not  in  the 
scheme.  Although 
the  results  are  still 
awaiting  final  analy- 
sis at  Derby  Univer- 
sity, Gaz  says  the 
project  improved 
compliance  and 
saved  on  hospitalisa- 
tion costs.  But  he 
fears  the  funding  has 
come  to  an  end. 

However,  a  smoking  cessation 
scheme  has  been  extended  at  a 
cost  of  S3 1,000  over  12  months. 
The  health  authority  is  providing 
an  initial  subsidised  supply  of 
nicotine  replacement  therapy  to 
people  wanting  to  give  up  smok- 
ing, as  long  as  they  have  been 
referred  by  GPs  or  practice 
nurses. 

"In  that  way  the  scheme  tar- 
gets those  who  are  motivated, 
rather  than  giving  free  suppUes 
to  anyone  who  walks  in  off  the 
street,"  he  explains.  ! 


Ifwecanget 
more  unity  we 
will  get  more 
strength 
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Life  and  times 

Gaz  Clapinski  was  born  in  Wales 
to  Polish  parents  who  came  to 
the  UK  immediately  after  the 
war.  His  first  name  is  Wieslaw 
(pronounced  "Veerswaf")  but 
Gareth  went  down  better  with 
the  neighbours. 

He  knew  little  about  pharmacy 
until  he  was  15,  when  a 
schoolfriend  told  him  that's  what 
she  was  going  to  do.  As  he 
enjoyed  science  he  decided  it 
was  the  career  for  him  too,  so 
he  did  his  degree  at  the  Welsh 
School  of  Pharmacy  in  Cardiff 
and  his  pre-registration  year 
with  Merck,  Sharpe  and  Dohme 
in  Hoddesdon.  After  qualifying  in 
1972,  he  stayed  with  the 
company  for  two  years,  working 
in  product  development. 

When  MSD  moved  his 
departmentto  Northumbria,  he 
stayed  in  Cambridge  and 
became  manager  of  the 
pharmacy  in  which  he  had  been 
doing  Saturday  locums. 

After  two  years  he  moved  to 
the  Potteries  to  join  Staples  as  a 
manager,  then  in  1980  bought  his 
own  business.  High  Lane 
Pharmacy,  in  Burslem,  Stoke- 
on-Trent. 

He  has  been  on  North  Staffs 
LPC  for  15  years  and  is  now 
secretary.  He  has  served  as  a 
PSNC  regional  representative 
for  the  past  three  years. 


His  LPC  is  also  making  suio  it 
has  a  voice  on  the  local  primary 
care  group. 

"The  NPA's  proft'ssionai  devcT- 
opment  deijartnient  has  aheaily 
opened  a  lot  of  doors  but,  at  tiu' 
end  of  the  day,  because  it's  a 
local  issue  it's  the  people  on  the 
ground  who  have  to  do  the  leg- 
work  and  get  themselves  in 
lliere.  And  it's  vital  that  we  ARE 
in  there.  We  have  a  lot  to  con- 
Iriiiute. 

"We've  been  talking  to  our  own 
health  authority  and  persuading 
them  we  have  the  necessary  si)e- 
cialist  skills  to  benefit  PCGs, 
such  as  our  knowledge  of  busi- 
ness, financial  management  and 
drug  costs.  Phaniiacy's  commer- 
cial activity  was  once  held 
against  us  but  now  we  can  use  it 
as  a  strength.  The  PCXiS  will  have 
resources  to  manage  and  we  are 
doing  this  every  day  of  the  week. 
In  fact,  how  can  any  PCG  func- 
tion without  a  phannacist?" 

As  an  independent  without  a 
second  phamracist,  he  has  man- 
aged t  o  take  these  extra  duties  in 
his  stride.  He  has  one  dispensing 
assistant  and  two  counter  assis- 
tants who  have  worked  with  hirn- 
for  between  three  and  ten  years. 
He  is  a  great  believer  in  training 
and  delegation,  while  agreeing 
with  the  Society's  view  that  every 
pr  escription  for  a  medicine  must 
be  seen  by  a  phariiiacist. 

"TYaining  has  definitely  moti- 
vated my  own  staff,"  he  says. 


"Once  they  get  into  the  habit  of 
learning,  they  want  to  know 
more.  It  gives  them  more  confi- 
dence and  it  gives  me  the  confi- 
dence lo  delegate.  We  all  think 
no-one  can  do  sonrething  as  well 
as  w(>  can,  but  sometimes  it's  a 
fear-  of  letting  go.  People  thrive 
on  delegated  duties  and  my  staff 
have  even  come  back  to  me  with 
suggestions  on  better-  ways  of 
working." 

Worth  fighting 

/Mlhough  he  said  he  would  give 
up  HPM  and  cont  rol  of  ent  ry  regu- 
lations in  exchange  for  a  monop- 
oly on  medicines,  he  still  lielieves 
these  are  issues  worHi  fighting 
for  The  NPA  is  continuing  to  cam- 
paigrr  and  lobby  for  RPM.  He 
thirrks  that  rrot  everr  the  sirper- 
markets  will  benefit  from  its  loss. 

"We've  s(>en  it  all  before, 
wher-e  suiiermarkets  have 
slashed  the  prices  of  toiletries 
and  built  up  an  illusion  of  cheap- 
ness. Yet  my  prices  now  are 
much  more  competitive  than 
theirs.  People  irse  sirpermarkets 
for  convenience  and  they  often 
pile  goods  into  their  trolleys 
without  looking  at  the  price.  If 
RPM  went,  the  supeniiarkets 
would  do  just  the  sanre  with 
medicines.  They  would  slash  the 
prices  at  first,  then  gradually 
start  pirtting  them  irj)  again. 
Meanwhile  a  lot  of  iihannacies 
woirld  have  gone  out  of  business. 

"We  already  have  the  cheapest 


iniHlicines  prices  in  Euroise  so 
why  r'ock  the  boat?" 

The  changes  in  analgesics  leg- 
islation is  arrother  illustratioir  of 
the  way  the  wi-ong  decisiorrs  are 
takerr  in  high  places.  "It  will  be 
chaotic  for  pharmacies,  having 
to  explain  to  a  puzzled  pirblic 
why  they  can  have  only  three 
jnicks  of  32  paracetamol,  rather 
than  100,  at  probably  twic  e  the 
price  as  before,  when  they  can  go 
to  the  supeniiarket  or-  gar  age  and 
buy  as  many  ]iacks  of  l(i  as  they 
like,  with  no  ([uestions  asked." 

As  far-  as  c-ontrol  of  errtry  is 
concenred,  Guz  irrsists  this  is  in 
the  best  inter'ests  of  health  car-e. 
Yet  rational  distribution  was  an 
area  in  which  pharmacy  may 
have  seemed,  to  outsiders,  to 
divided  as  the  three  main  phar 
macy  organisations  submitted 
three  different  documents  with 
different  proposals. 

"The  general  thrust  of  each 
document  was  identical  in  lieing 
in  favour  of  control  of  entry,  but 
we  were  presenting  three  differ- 
ent options.  With  hindsight  per- 
haps a  more  unified  approach 
would  have  been  desirable." 

In  conclusion,  he  says:  "My 
hands  are  outstretched.  If  we  can 
get  more  unity  we  will  get  nrore 
strength.  If  I  can  just  leave  phar- 
macy a  bit  stronger  tharr  it  was 
before,  I  think  that's  a  good 
enough  goal  for  the  rrext  12 
months.  You  certainly  can't 
change  the  world  in  that  tinre." 


The  benefits  of  a 
professional  treatment 
in  the  comfort  of  yo 
own  home 


Professionally  Blended 
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LiJ  ^  Feel  the  difference  a  true  aromatherapy  product  can  make 


Aromatherapy  Treatment  Programmes 


BODY  SENSITIVITY  PROGRAMME 
Ideal  for  aches  and  pains. 
RRP  £12.49 


SKIN  CLEARING  PROGRAMME 
Ideal  for  spot-troubled  skins 
RRP  £13.99 


No  mineral  oil. 

No  alcohol. 

No  artificial  fragrance. 

No  artificial  colour. 

No  lanolin. 

No  artificial  preservatives. 
Not  tested  on  animals. 


Safe  I 
Effective! 
Easy-To-Use. 


BODY  BALANCE  PROGRAMME 
Ideal  for  fluid  retention  and  cellulite 
RRP  £18.99 

BODY  SOOTHING  PROGRAMME 
p-        Ideal  for  uptight  minds  and  bodies. 
RRP  £11.99 


SUITABLE  FOR  ALL  AGES 
FROM  TEENAGERS  UPWARDS 
MALE  AND  FEMALE 


BODY  ACTIVATOR  PROGRAMME 
Ideal  for  tired  bodies. 
RRP  £11.99 


SO-days 
u«5e-at-hiome 
programme 


off  the  blocks 


be  a  winner  with  new  Physio  Sport™- 
a  unique  range  of  bodycare  products. 

it's  athletic,  not  just  cosmetic 


dry  (roll-on)                               dry  (spray)  deo  equalise 

Intensive  antiperspirant.  Intensive  antiperspirant  Skin  breathing  deodorant  Skin  cooling  fragrance. 

Helps  keep  you  dry  under  Helps  keep  you  dry  under  Allows  you  to  sweat  Refreshes  skin 

the  toughest  conditions  the  toughest  conditions  naturally  during  sport  after  sport 


massage                                 hydrate  anti  friction  clean  grip 

Sports  Therapy  Oil.                 All  weather  body  lotion  Skin  Barrier  Gel.  High  frequency  hair  &  Liquid  hand  powder. 

Helps  keep  active  Use  before  and  after  sport  to  Helps  prevent  body  shampoo.  Helps  Reduces  slip, 

muscles  in  better  shape.  help  protect  and  rehydrate  rubbing  replace  lost  amino  acids.  maximises  grip. 


Why  is  new  Physio  Sport™  so  unique?  Because 
it's  athletic  not  just  cosmetic.  Until  now,  there 
has  never  been  anything  on  the  market  like  this 
special,  unisex  range  of  'before,  during  and  after 
sport'  body  care  preparations. 

Track-tested  by  over  1000  sports  people,  at 
all  levels,  new  Physio  Sport""  has  also  earned 
the  approval  of  the  International  Olympic 
Committee  Medical  Commission.  One  of  the 
world's  leading  authorities  in  sports  science. 

It  combines  new  and  unbeatable  formulations 
with  portable,  twist-lock,  non-slip,  non-drip, 
non-breakable  packaging  that's  as  stylish  as  it 
is  practical,  Sport  is  fit  and  ready  to  become 


the  first  credible  sports  brand  of  its  kind 
within  toiletries. 

In  a  major  £10  million  launch  campaign, 
including  TV,  press,  PR,  sampling  and  promotions, 
Physio  Sport""  will  be  appealing  to  everyone  who 
plays  the  game. ...all  sports,  all  ages  •  from  rowing 
to  running,  football  to  fencing. 

Physio  Sport'"  represents  a  superb  opportunity 
for  you  to  capitalise  on  premium  priced 
products  in  a  hugely  popular  and  profitable  new 
market  sector. 

So  order  up  generously  and  capitalise  on  a 
massive,  ever  expanding  £10  billion  sports  market 
-  and  be  a  winner! 


Eli  DA  Faberge 


The  Olympic  Symbol  is  used  under  licence  from  the  International  Olympic  Committee 


DIAGNOSTICS 


Allergy  busting?  Notiilng  to  sneeze  at 


Nurse  Siobhan  Hamilton 
runs  an  allergy  testing 
clinic  in  Greenwich.  She 
explains  the  practical 
issues  of  running  such  a 
service 

Iain  one  of  a  select  group  of 
nurses  who  nm  an  allergy 
c  linic  and  have  been  doing  so 
for  t  he  past  six  mont  hs.  1  have 
several  years  experience  in 
this  field,  first  with  an  NHS  con- 
sultant at  St  Bailholoniew's  Hos- 
pital and  then  at  the  British 
Allergy  P'oundation  (BAF). 

Personal  experience 

My  clinic  is  c  urrently  .just  a  |)ii- 
vate  practice,  with  clients  self- 
referring.  Business  is  generated 
through  a  variety  of  methods 
including  advertising  locally  in 
magazines,  dist  ributing  leafiet  s 
to  homes,  phanuacies  and  local 
businesses  and  -  my  favourite 
method  -  word  of  mouth  from 
satisfied  clients. 

The  clinic  is  btised  in  (Ireen- 
wic  h  and  so  far  the  clients  have 
been  fairly  local.  F'rom  Septem- 
ber the  clinic  will  be  advertised 
in  the  Yellow  Pages,  and  as  a 
result  I  expect  to  see  c'lients  from 
all  over  London  and  beyond.  As 
yet,  I  am  not  a  millionaire  and  do 
not  expect  to  become  one  soon, 
but  1  hope  to  be  able  to  make  a 
reasonable  income  with  more 
advertising. 

(iPs  can  refer  patients  to  my 
prac  tice,  l)ut  as  my  costs  are  rea- 
sonable, most  clients  prefer  to 
speed  ihv  proc  ess  u])  and  come 
to  me  direct.  If  doctors  wish  to 
refer  patients  then  the  procc\ss  is 
simj^le.  Now  extra-contractual 
referrals  are  no  longer'  an  issue, 
they  can  ejisily  refer  outside  t  heir 
local  area. 

Sadly,  allergy  is  a  field  that 
many  doctors  tend  to  underesti- 
mate, and  so  are  reluctant  to 
refer  patients  for  specialist 
advice.  Additionally,  country- 
wide there  is  a  shortage  of  clinics 
to  refer  patients  to.  My  experi- 
ence with  BAF  showed  that 
about  45  per  cent  of  callers 
wished  to  be  referred  to  an  aller- 
gist, but  this  was  difficult  to 
arr  ange  either  because  of  a  lack 
of  available  clinics  or  long  wait- 
ing lists. 

Allergy  clinics  are  mcjstly 
based  in  hospitals,  with  a  consirl- 
tant  r  un  ser^vice  often  in  conjunc- 
tion with  a  chest  department  or 
sometirues  irr  a  denuatology 
dei)artnient.  I  am  not  awarc>  of 
any  clinics  based  in  a  GP  prac- 
tice, but  the  British  Society  for 
Allergy  and  Clinical  Immunology 


(BSA(T)  is  debatirrg  the  use  of 
nirrse  rirn  allergy  c  linics  in  gen- 
eral practice. 

Bogus  tests 

Therc>  are  a  wide  range  of  alter- 
native tests,  none  of  which  are 
recognised  by  doctors  in  the  field 
as  legitimate.  Exaiuples  include 
hair  analysis,  Vega  testing, 
applied  kinesiology,  the  auricu- 
lar cardiac  rc^fiex,  cr-ystal  dows- 
ing and  pulse  testing.  Th(>  tests, 
which  are  approved  hy  the  Royal 
Colleges  of  Physiciarrs  and 
Pathologists  and  the  BSACI,  are 
as  follows: 

•  skin  prick  testing  -  can  test 
for  foods,  pollens,  pets.  Test  will 
be  negative  if  patient  is  c  unently 
taking  anti-histamines. 

•  RAST  radioallergoabsorbent 
testing  (blood  test)  -  for  specific 
antibodies  to  foods,  pollens  and 
pets.  This  test  is  available  only  in 
hospitals  and  a  coirple  of  private 
companies. 

•  patch  testing  -  for  contac  t 
allergens  including  nickel,  and 
some  chemicals,  mostly  occupa- 
tional allergens.  Exanrples  of 
which  include  hair  dyes  and 
chemicals  in  cosruetics. 

Allcngy  diagnosis  recjirires  a 
detailed  clinical  history  of  the 
reaction,  what  allergen  is  sirs- 
pected  of  cairsing  the  reaction, 
how  freciuently  the  symptonrs 
occirr,  and  whether  there  is  a 
family  history  of  allergy.  The 
most  comnron  diseases  are  hay 
fever,  perennial  rhinitis  (house 


dust  mite  allergy),  asthma  and 
eczerua. 

The  tests  then  confinii 
whether  the  reaction  is  allergic 
or  whether  an  intolerance  is  indi- 
cated. Allergy  is  confinued  with 
a  positive  test  result  and  a  posi- 
tive history,  one  or  other  alone  is 
usirally  not  enoirgh  to  diagnose 
t  he  disease.  It  is  possible  to  have 
a  positive  test  result,  yet  not  have 
any  symptoms.  This  means  that 
the  patient  has  been  sensitised  to 
the  allergen,  but  is  not  yet  aller- 
gic to  it. 

TViJically,  the  i^atient  will 
develop  symptoms  at  sorue 
future  stage  or  alternatively  the 
patient  has  become  desensitised 
t  o  the  allergen  and  no  longer  has 
symi^toms.  Classic  allergens  that 
young  children  are  aller  gic  to  are 
milk  and  eggs.  They  may  become 
tolerant  of  these  foods  and  cease 
to  have  symptoms  through  con- 
stant exposure,  but  still  have  a 
positive  result  to  a  test. 

Allergy  vs  Intolerance 

Allergy  is  an  IgF  (irumunoglobu- 
lin  Fj  )  mediated  reaction  to  a  sirb- 
stance  that  is  either  inhaled, 
swallowed,  injec  ted  or  comes  in 
contact  with  the  skin  or'  eye. 
Exposure  to  an  allergen  causes 
the  patient  to  develoj)  antibodies 
to  the  offending  substance. 
Reac  tions  usually  occ-ur  within 
minirtes  of  contact.  The  symp- 
toms are  often  severe  and  can 
inclirde  anaphylaxis. 
Intolerance  is  where  there  is  a 


consistent  reaction  to  a  sub- 
stance where  there  is  no  anti- 
body-ruediated  response.  Symp- 
toms are  usually  ruore  diffuse 
and  occur  hours  or  even  days 
after  contact  with  the  offending 
substance. 

Pharmacy  involvement 

It  would  be  feasible  for  pharma- 
cies to  have  an  allergy  testing 
session,  but  there  are  a  niuuber 
of  provisos: 

•  space  is  needed  both  for  the 
testing  eciirijiment  and  for  the 
c  onsirltation,  ideally  this  would 
be  in  a  separate  rooru  from  the 
general  public 

•  time  is  required  for  the  con- 
sultation. I  expect  to  spend  up  to 
an  hour  with  each  client 

•  costirig  the  service  might  be 
difficult,  as  both  nurse  and  phar- 
macy would  need  to  make  a 
profit  withoirt  crippling  the 
client  financ  tally.  However,  there 
is  a  margin  for'  pr  ofit  in  pr  oviding 
the  client  with  the  ruost  appro- 
priate treatment  for  their  allergy, 
including  OTC  treatruents.  Mite 
proof  bedding  is  useful  for'  those 
shown  to  be  allergic  to  house 
dust  nrites,  and  this  coirld  also  be 
supplied. 

Vega  testing  is  present  in  a 
number  of  phanuacies,  but  this 
test  is  not  considered  valid  and 
appears  to  encourage  the  sale  of 
expensive  dietary  supplements. 
In  my  experience,  clients  are 
invariably  told  that  they  are  aller- 
gic or  intolerant  to  a  range  of 
foods  and  other  allergens. 
Almost  always  when  assessed  by 
a  proper  allergist  they  are  shown 
not  to  be  allergic  to  any  of  these 
and  they  have  been  wrongly 
advised  to  modify  their  diet,  at 
great  cost  and  inconvenience. 

Pharmacy  run  allergy  services 
woirld  be  possible  but  there  are 
few  nurses  who  are  qualified  to 
nm  one  and  most  of  those  are 
based  in  NHS  allergy  clinics. 

Allergy  is  big  birsiness,  with 
many  products  competing  to 
treat  symptoms  and  sirfferers. 
Most  people  suffer  from  allergies 
to  airborne  allergens  including 
pollens,  and  pets  and  house  dust 
mites.  Food  allergy  only  affects 
about  1  per  cent  of  the  popula- 
tion. The  best  advice  for  those 
who  have  a  food  intolerance 
woirld  be  a  referral  to  a  NHS 
State  Registered  Dietitian. 

The  British  Allergy  Foundation 

provides  a  range  of  useful 
leaflets  on  various  allergies  for 

a  small  fee.  British  Allergy 
Foundation,  Deepdene  House, 
30  Bellegrove  Road,  Welling, 
Kent  DA16  3PY. 
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ediSense*  Sensors  are  made  to  help  your  patients 
measure  their  blood  glucose  simply,  quickly  and 
accurately,  wherever  they  normally  test. 


The  Precision  Q.I.D.™  is  so  advanced,  patients 
can  rely  on  their  results  whatever  the  temperature, 
whatever  the  ambient  light,  whatever  the  humidity. 

And  the  unique  Medi Sense 
third  electrode  will  filter  out  the 
majority  of  interference  from 
drugs  or  metabolites. 


•  Choice  of  five  off-the-peg  colours 

•  Small  enough  to  fit  in  the  palm  of  your  hand 

•  Uses  MediSense  G2  Sensor  Electrodes  (FPIO) 

•  Only  needs  a  small  drop  of  blood 

•  Test  starts  automatically 

•  Accurate  result  in  only  20  seconds 

•  Instant  display  of  last  10  readings 

•  No  maintenance  -  no  need  to  clean 

•  No  need  to  buy  batteries  -  FREE  replacement 
Precision  Q.I.D.™  when  batteries  expire 

For  further  information  or  to  organise  a 
demonstration,  contact  MediSense  on: 

FreeCall  0500  467466 

MediSense,  Abbott  Laboratories  Ltd, 
Freepost  BM  2413,  Birmingham  B46  1  BR 


Making  diagnostics  your  business 


DIAGNOSTICS 


There  is  money  to 
be  made  in  the 
diagnostics  market. 
Dr  Steve  Ohlsen, 
director  of  business 
development  at 
Diagnostic  Testing 
Ltd,  looks  at  ways 
of  making  a 
business  out  of 
diagnostic  testing 
in  pharmacy 


With  the  recent 
announcement  by  the 
Health  Secretary  FYank 
Dobson  of  the  Govern- 
ment strategy  review 
for  community  pharmacy,  it  is 
clear  that  diagnostic  testing  rep- 
resents a  huge  opportunity  for 
pharmacists  to  get  more  actively 
involved  in  screening  and  health 
promotion  activities. 

Less  than  2  per  cent  of  pharma- 
cies offer  these  services.  While 
many  more  pharmacies  seO  cus- 
tomers home  tests  to  perform  on 
themselves,  the  lack  of  access  to 
professional  counselling  is  a 
problem  and  pharmacy  is  missing 
out  on  the  opportunity  to  provide 
personal  service  to  generate  cus- 
tomer loyalty  and  business.  Are 
we  waiting  for  the  nurse  practi- 
tioner to  take  the  iiutiative? 

It  is  stated  in  the  Green  Paper, 
'Our  Healthier  Nation',  that  "the 
public  needs  to  be  given  infomia- 
tion  on  health  which  is  accurate, 
miderstandable  and  credible". 
There  is  a  sigiuficant  opportunity 
for  community  pharmacists  to 
position  themselves  as  local  cen- 
tres of  expertise.  They  can  fill  the 
enormous  gap  in  public  knowl- 
edge on  how  to  improve 
lifestyles,  particularly  as  6  mil- 
lion people  a  day  come  through 
pharmacies  in  the  UK. 

Until  recently,  community 
pharmacy  did  not  have  the  pro- 
fessional tools  to  offer  these 
services.  However,  the  recent 
development  of  new,  near- 
patient  testing  technologies  is 
changing  this. 


Warfarin  management 

Warfarin  management  is  an  ideal 
way  for  phaniiacy  to  present 
itself  to  the  newly  fonning  pri- 
mary care  groups  as  a  profes- 
sional service  provider 

Phamiacists  can  now  offer  a 
Coagulation  Seivice  to  local  GP 
practices,  using  technology  such 
as  the  thrombolytic  and  antico- 
agulant monitoring  systems  and 
dosing  software.  Systems  have 
usually  been  fully  evaluated  by 
the  Government  Medical 
Devices  Agency  and  provide  an 
INR  result  from  a  fmgeiprick  or 
venous  sample  within  minutes. 

The  technology  also  allows 
storage  of  information  and 
patient  records,  allowing  com- 
munity phaiTuacy  to  set  up  'One 
Stop  Warfarin'  shops  and  check 
any  dmg  interactions  with  con- 
comitant medications.  Pharmacy 
can  deliver  the  clear  message  to 
the  patient  as  to  what  dose  of 
warfarin  is  needed  on  which 
days,  and  eliminate  all  the  previ- 
ous delays  and  communications' 
difficulties  for  them. 

Lipid  management 

Another  example  is  lipid  man- 
agement and  the  broader  area  of 
coronary  heart  disease  assess- 
ment and  prevention.  Within  the 
Green  Paper,  a  stated  major  pri- 
ority of  the  new  NHS  is  to  pre- 
vent avoidable  illness  by  concen- 
trating on  factors  that  affect  peo- 
ple's health,  including  a  range  of 
factors  to  do  with  how  we  all  live 
our  lives  -  diet,  physical  activity. 


smoking,  alcohol,  etc.  Such  fac- 
tors have  a  major  bearing  on  the 
high  incidence  of  heart  disease, 
with  25,000  people  dying  of  heart 
disease  and  related  illnesses 
before  they  reach  their  65th 
birthday. 

Treating  ill  health  is  expensive. 
Heart  disease  and  stroke  cost  the 
NHS  an  estimated  S3. 8  billion 
every  year,  and  this  is  why  Frank 
Dobson  sees  community  phar- 
macy as  having  such  an  impor- 
tant role.  All  local  Health 
Improvement  Plans  are  likely  to 
include  the  overall  management 
of  heart  disease  and  pharmacy 
needs  to  be  involved. 

Making  the  service  pay 

1  Payment  by  public 

Research  shows  that  a  signifi- 
cant proportion  will  pay  over  £20 
for  a  professionally  delivered 
cardiac  risk  assessment 

2  Service  providers  contracts 
With  the  advent  of  the  SMAC 
guidelines  on  the  use  of  Statin 
drugs,  it  has  recently  become 
clear  that  a  number  of  health 
authorities  are  now  considering 
supporting  pharmacists  to  act  as 
service  providers  to  ensiure  com- 
pliance with  the  local  interpreta- 
tion of  these  guidelines  for  both 
secondary  and  primary  preven- 
tion ofCHD. 

Pharmacy  benefits 

1 1ncome  generation  from: 

•  sales  of  HeaitScore  profiles  - 
with  encomagement  to  partici- 
pate in  a  programiTie  of  repeat 
visits  (3-6  monthly)  to  check 


progress  in  reducing  lifestyle 
score  and  ultimately  cardiac  risk 
score 

•  increased  OTC  sales  firom 
health  services  such  as  smoking 
cessation  products,  vitamins, 
diet  supplements,  BP  machines, 
health  monitoring  and  fitness 
aids 

•  increased    Pharmacy  store 
footfall  due  to  extended  phar- 
macy business  providing  other  i 
within-store  retail  opportunities 

•  coronary  risk  assessment 
should  be  perceived  as  a  separate  [ 
service  for  which  a  fee  is  consid- 
ered legitimate  -  this  needs  to  be 
negotiated  with  the  Health 
Authority  through  the  LPC 

•  mcreased  prescription  busi- 
ness. 

2  Integration  into  local  Primary 
Care  Groups 

•  provides  a  foundation  for 
the  construction  of  enhanced 
intraprofessional  relationships 
between  pharmacists  and  other 
health  care  providers  which 
result  in  enhanced  patient  care 

•  phamiacists  are  in  a  unique 
position  to  monitor  coniphance 
in  patients  with  hyperlipidaemia 

•  adopting  new  professional 
roles  and  responsibilities 
requires  a  fundamental  change  in 
attitude  and  a  sincere  commit- 
ment to  embrace  a  different 
practice  paradigm. 

Ulcer  management 

Another  way  to  maximise  the 
diagnostic  opportunity  is  in  ulcer 
management.  Using  EPoS,  the 
customer  who  is  purchasing 
their  sixth  pack  of  Zantac  in  the 
month  could  be  identified  and 
refeiTed  to  the  pharmacist  for  a 
simple  but  accurate  H  pylori 
test. 

One  such  example  is  the  Acc- 
umeter  H  Pylori  one  step  whole 
blood  fingerprick  test,  with  built- 
in  quality  control,  and  designed 
for  use  by  non-technical  staff. 
This  particular  test  gives  excel- 
lent correlation  with  reference 
methodologies,  giving  confi- 
dence in  the  results. 

Lipid  and  warfarin  manage- 
ment represents  significant  and 
reahstic  financial  opportunities 
for  phamiacists  who  aie  inter- 
ested in  expanding  the  clinical 
scope  of  their  practices  and  are 
tools  to  help  deliver  high  quality 
services  that  ensure  health  gain 
and  improve  patient  care. 

Other  one-stop  opportunities 
for  expanding  the  phamiacist's 
toolkit  beyond  glucose  and  preg- 
nancy testing  involve  using  inno- 
vative diagnostic  technologies 
for  H  pylori  and  cancer  screen- 
ing. 
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Virtually 
Pain-free  Testin 


The  Glucotrend®  Soft  Test  System  is  the  only  blood  glucose  monitoring  system  that  offers  your  patients  Virtually  Pain-free 
Testing. This  is  achieved  by  the  combination  of  the  low  blood  volume,  low  pain  Softclix"'  II  lancing  device  and  the  highly 
accurate  and  easy  to  use  Glucotrend®  meter.  Roche  Diagnostics  is  your  professional  partner  in  diabetes  care,  and  is  the 
leading  provider  of  glucose  monitoring  products  and  services.  Roche  Diagnostics  is  committed  to  supporting  you  with  an 
extensive  advertising  and  promotional  campaign  to  diabetic  patients  and  healthcare  professionals  alike. 

For  further  information  call  FREEPHONE  0800  701000  today 

  www.roche.com 


Roche 


Glucotrend 
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Advertisement 


Reveal  A  30%* 
Saving  On  Home 


Testing 


BR  Pliariiiaceuticals  have  taken  the 
home  diagnostic  test  market  by 
storm  with  their  specially  designed 
test  strip,  Reveal. 

Reveal  can  be  used  midstream  or 
as  a  dipstick  test  and,  like  the 
leading  brands,  can  be  used  at  any 
time  of  the  day  Results  are  provided 
in  just  2-5  minutes  with  over  99% 
accuracy. 

With  a  price  tag  that  offers 
exceptional  value  to  both  the 
pharmacist  and  consumer,  the 
Reveal  Home  Pregnancy  Test  h;Ls 
made  huge  inroads  into  the  market 
with  widespread  distribution 
amongst  independent  retailers,  and 
has  recently  been  listed  by 
Superdrug. 

Prices  at  £5.99  RRP  for  a  single 
test  and  £7.99  for  two  tests 
represent  a  30%*  saving  on  most 
other  midstream  tests  but  still  giving 
the  same  ciush  margins  ;ls  leading 
brands.**  With  BR's  price  promise 
you  can  be  sure  that  Reveal  will 
always  provide  value  for  money  for 
you  and  your  customers. 

For  more  infomiation  about  the 
Reveal  Home  Pregnancy  Test 
contJict: 

BR  Pharmaceuticals  Ltd, 
21  Chapeltown,  Pudsey, 
Leeds  LS28  7RZ. 
Tel:  0113  256  5836. 

**Ba.sed  on  Chemist  and  Druggist  Price  Lisl  Correct  at  tinie 
of  goiiig  10  press 


Do  your  customers  take 
as  much  time  over  their 
bodies  as  they  do  over 
the  bodywork  of  their 
cars?  Probably  not,  but 
diagnostic 

manufacturers  are  trying 

to  change  that 

Prevention  is  not  only  bet- 
ter than  cure,  it  is  often 
cheaper.  And  in  this  cur- 
rent climate  of  health  cost 
consciousness,  it  is  not 
sun^rising  that  greater  emphasis 
is  being  placed  on  screening 
and  diagnostic  testing.  After  all, 
catching  disease  early  means 
overall  treatment  cost  and  hospi- 
talisation are  reduced. 

Diagnostics  manufacturers 
have  realised  the  potential  of  this 
market  and  have  started  looking 
beyond  blood  glucose  monitor- 
ing and  pregnancy  tests  towards 
tests  that  determine  disease  risks 
in  individuals.  Cholesterol  tests 
are  already  for  sale  OTC  as  indi- 
cators of  atherosclerosis  and  car- 
diovascular disease,  but  new 
diagnostic  kits  are  being  devel- 
oped to  detect  the  first  signs  of 
some  diseases  and  cancers,  and 
genetic  disposition  to  certain  dis- 
eases. 

Osteoporosis  risk 

The  most  recent  example  of  such 
a  test  is  the  osteoporosis  risk 
assessment  test.  Osteoporosis 
affects  one  in  three  women  over 
the  age  of  50  and  is  also  common 


Time  for  an  MOT 


in  smokers  and  people  with  a 
family  history  of  the  disease. 
However,  a  recent  European 
Commission  Report  on  treat- 
ment and  prevention  showed  the 
UK  to  have  one  of  the  highest 
incidence  of  the  disease  but  the 
woist  assessment  and  treatment 
facilities. 

To  this  end  Unichem  has 
launched  an  OTC  patient  self-test 
for  osteoporosis  risk,  which  it 
hopes  will  not  only  help  reduce 
the  consequences  of  the  disease 
but  also  create  closer  links 
between  patient  and  pharmacist. 

The  biochemical  test,  made  by 
diagnostics  specialist  Pathology 
Management  Co  (PMC),  assesses 
bone  turnover  -  the  higher  the 
turnover,  the  higher  the  rate  of 
bone  loss  and  the  greater  the  risk 
of  fracture. 

The  patient  simply  buys  the 
single  test  over  the  counter  and 
from  the  comfort  of  their  own 
home,  provides  a  urine  sample 
which  they  send  direct  to  PMC's 
central  laboratory  for  analysis. 

The  levels  of  deoxypyridino- 
line  -  by-product  of  bone  break- 
down -  are  then  measured  to 
give  an  indication  of  low, 
medium  or  high  risk  of  osteo- 
porosis development.  The 
results  are  posted  back  to  the 
phannacist  within  five  days,  and 
the  patient  is  counselled  appro- 
priately. 


Pharmacists  ordering  a  pack  of 
five  kits  from  Unichem  will 
receive  an  infonnation  pack 
from  PMC,  wliich  gives  detailed 
information  on  how  to  use  the 
tests  and  provide  appropriate 
advice  and  comiselling.  PMC  is 
keen  to  emphasise  that  the  test  is 
not  a  diagnosis  but  an  early 
warning  signal  of  risk.  The  test 
has  already  received  backing 
from  the  Primaiy  Care  Rheuma- 
tology group,  which  has  set  up  a 
helpline  to  provide  health  care 
professionals  with  more  infor- 
mation about  the  risk  assess- 
ment test. 

Peter  Skinner,  marketing  con- 
troller at  Unichem,  says:  "This 
test  provides  another  opportu- 
nity for  phannacists  to  become 
involved  with  their  customer's 
health  on  a  closer,  one-to-one 
basis,  thus  reinforcing  their  posi- 
tion as  a  primary  health  care  spe- 
cialist." 

The  test  not  only  enhances  the 
role  of  the  phannacist  but  also 
gives  their  business  a  boost.  Kits 
retail  at  £19.99  giving  pharma- 
cists a  profit  on  return  of  £4.19. 

Early  screening 

Kent  Phamiaceuticals  has 
expanded  its  diagnostic  tests  to 
include  a  more  comprehensive 
health  check  for  the  over  40s. 

The  Health  Check  tests  are 
designed  as  once  a  year  'MOTs' 
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to  spot  disease  -  in  particular, 
diabetes  and  cancers  of  the 
bowel,  liver  and  bladder  -  before 
there  are  any  obvious  signs.  The 
tests  can  be  bought  over  the 
counter  from  phaniiacies  and 
the  test  carried  out  by  the  patient 
at  home. 

Health  Check  No  1  is  a  urine 
test  detecting  abnonnalities 
which  may  identify  diabetes,  uri- 
nary tract  infections  or  kidney, 
liver  or  blood  disorders  such  as 
anaemia  and  jaundice.  Blood 
traces  in  the  urine  may  also  indi- 
cate the  presence  of  cancers  of 
the  bladder  or  kidney. 

The  kit  involves  holding  a  thin 
test  strip  in  the  urine  stream  for 
a  couple  of  seconds  and  then 
comparing  colour  changes  in 
the  nine  panels  on  the  strip  wit  h 
a  reference  chart.  Any  signifi- 
cant colour  changes  mean  the 
patient  needs  to  be  referred  to 
their  GP. 

Health  Check  No  2  is  a  faecal 
occult  blood  test  that  helps 
detect  signs  of  bowel  disease 
such  as  colitis,  Crohn's  disease, 
ulcers,  haemorrhoids  and  bowel 
cancers.  Bowel  cancer  is  on  the 
increase  with  20,000  people 
dying  from  it  each  year  -  only 
lung  cancer  kills  more  people.  A 
home  screening  test  is  thought  to 
potentially  save  at  least  3,000  of 
these  Uves. 

The  test  can  again  be  per- 
formed by  the  patient  who  sim- 
ply takes  a  small  sample  from 
the  stool,  adds  it  to  a  bottle  of 
test  chemical  and  then  takes  a 


drop  from  it  and  adds  it  to  a  test 
window.  The  presence  of  blood 
gives  a  positive  reading  wliic  h 
again  requires  icferral  lo  the 
doctor. 

The  faecal  test  has  had  the 
backing  of  the  research  charity 
Colon  Cancer  Concern.  Its  chief 
executive  Anne  Keatly-Clarke 
said:  "The  home  testing  kit  will 
help  identify  if  they  [people] 
have  got  blood  in  their  stools, 
which  is  an  early  sign  of  bowel 
cancer  It's  another  weajion  in 
the  amioury  of  helping  i)eople 
gel  an  (>arlier  diagnosis.  If  caught 
early  and  treated,  you  couki  have 
a  success  rate  of  over  90  per 
cent,  whereas  the  figure  is  just  40 
per  cent  [if  not  caught  early]." 

Both  tests  need  to  be  per- 
fomied  twice  at  24  hour  intervals 
to  reduce  the  possibility  of  nega- 
tive readings.  The  price  for  dou- 
ble tests  of  Health  Check  No  1  is 
S7.95  and  S9.95  for  Health  Check 
No  2. 

Lipid  management 

Pharmacists  wanting  lo  gel  more 
involved  in  local  heall  h  im])rove- 
ment  plans  may  find  the  sophisti- 
cated yet  convenient  cf)ronary 
risk  assessment  programme 
from  Diagnostic  Testing  Ltd  a 
good  alternative  to  the  more 
basic  total  cholesterol  tests 
available. 

The  newly  launched  Heart - 
Score  has  been  designed  with 
phaniiacy  in  mind.  It  provides,  in 
10-15  minutes,  a  personalised  on- 
the-spot  print  out  of  a  cusloiner's 


Pharmacists  are  turning  to  more  complex  diagnostic  equipment 


HeartScore  includes  a  diagnostic  instrument  to  provide  a  lipid  profile 


total  and  relative  coronary  risk 
(based  on  P'ramingham)  and  a 
lifestyle  risk  score  (based  on 
Scottish  Heart  Health  Study)  and 
comes  together  with  an  educa- 
tional information  |)ackage. 

The  system  consists  of  a  diag- 
nostic instrument  which  pro- 
vides a  lipid  piolile  (total  choles- 
terol, HDL  cholesterol,  LDL, 
VLDL  fractions,  triglycerides  and 
glucose)  on  a  whole  blood  fm- 
getprick  (or  venous)  sample  in 
only  four  minutes. 

The  system  has  been  fully  eval- 
uated by  UK  opinion  leaders  and 
the  Government  Medical 
Devices  Agency.  It  also  comes 
with  HeartScore  Software  (Win- 
dows 95/3.11)  for  inteip relation 
of  lipid  results  and  review  of  cus- 
tomer ('IID  and  lifestyle  risk  fac- 
tor information. 

Of  iiarticular  value  is  the  visual 
comixment  demonstrating  the 
l)enelits  to  the  customer  of  more 
aerobic  exercise,  eating  a  better 
balanced  diet  and  to  motivate 
smokers  to  stop  smoking. 

The  price  of  the  HeartScore 
system  package  is  S2, 33 1.20. 
Although  this  seems  a  hefty  sum 
at  first  ,  DTL  expects  investors  to 
break  even  after  216  tests  ( within 
average  five  to  seven  months). 
This  is  based  on  the  assumption 
that  each  test  sold  at  S  16.95 
(minus    consumables  costing 


S6.15)  would  geneiale  a  iiiofil  of 
X  10.80  and  a  gro.ss  margin  of  64 
])er  cent . 

DTL  also  has  a  range  of  other' 
near  patient  tests,  including 
thrombolytic  assessment,  H 
/ii/lori  and  dings  of  abuse.  Sev- 
eral sites  are  now  using  the  com- 
bination of  Thrombolytic  Assess- 
ment System  and  a  comi)uter- 
a.ssisted  dosing  soft  ware  package 
(C-Quel  RAID),  as  recommended 
in  the  recent  British  Society  of 
Haematology  guidelines. 

Way  forward 

Bayer  believes  the  move  of  diag- 
nostic testing  from  central  labo- 
ratories to  ijrimary  care  will  con- 
tinue in  the  future,  with  more 
innovative  tests  for  more  serious 
disease  becoming  accessible  to 
the  public,  helping  to  catch  dis- 
ease much  earlier  than  before. 

Dr  Gerald  Wagner,  manager  of 
the  laboratoiy  testing  at  Bayer's 
Diagnostics  Business  Group, 
said  at  a  recent  meeting  in  Wup- 
pertal,  Germany,  I  hat  diagnostics 
accounted  for  about  3.6  per  cent 
of  direct  expenditure  in  health 
care,  but  its  overall  impact  on 
total  c-ost  was  considerably 
greater.  "The  early  recognition  of 
a  disease  can  mean  far  lower 
treatuKMit  costs  or  a  shorter  stay 

Continued  onP28>- 


WHY  WAIT?  5o/ve  your  custom's '  confusion... 


I've  never 
used  a  home 
pregnancy  test 


Maybe  I  won't  be 
able  to  understand 
the  result 


I  want  to  be  the 
first  to  know- and  I 
want  to  know  now 


_C LEAR  Blue 

SIMPLE  -  just  hold  the  absorbent 
sampler  in  your  urine  streanri  for 
a  few  seconds 
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CLEAR  -  an  unmistakable  result 
which  Is  over  99%  accurate. 


WHY  WAIT?  -  Clearblue  provides 
a  fast,  accurate  result  in  just 
ONE  MINUTE. 


Britain's  No.  1  pregnancy  test 
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in  hospital;  in  extreme  cases 
early  diagnosis  may  be  a  matter 
of  life  or  death." 

The  global  volmne  of  sales  last 
year  for  in  vitro  diagnostic  test- 
ing was  S9.66  billion  (DM28  bil- 
lion) but  it's  growing  very  slowly 
at  5  per  cent  annually  because  of 
general  cost  control  on  health 
cai'e.  However,  areas  which  are 
showing  considerable  rapid 
growth  are  those  mvolving 
imniunodiagnostics  gene-based 
diagnostic  techniques. 

Bayer's  criteria  for  developing 
new  self-tests  are  ease  of  use,  eg 


dip  and  read  meters/strips;  rapid 
results;  patient  convenience 
(testing  that  can  be  done  in  the 
phannacy/surgery  or  patient's 
home);  and  appropriate  patient 
transfer  On  the  last  point,  Bayer 
is  currently  piloting  a  modem 
connection  in  Gemiany  between 
phamiacy,  patient  and  surgery. 

Patients'  attitude  to  their 
health  is  also  considered.  Bayer 
has  found  that  they  fall  into  two 
types:  those  who  just  want  the 
basics  and  want  to  simply  be  told 
what  to  do,  and  those  who  want 
to  take  greater  responsibility  for 
their  health  and  be  more  active  in 
miderstanding  their  condition. 


What's  available  in  the  market... 


•  Molly  the  Clearblue  cartoon 
character  made  famous  in  the 
brand's  TV  and  press  advertising 
is  now  being  featured  in  a  new 
PoS  material  package  which 
includes  window  stickers,  shelf- 
edgers  and  booklets. 

Unipath  has  also  introduced  a 
new  pipette  to  its  Clearview 
HCG  II  in-phannacy  pregnancy 
test,  which  delivers  the  exact  vol- 
ume of  mine  needed.  The  brand 
is  also  supported  by  a  technical 
helpline,  in-pharmacy  PoS  and 
leaflets. 

Unipath  Ltd.  Tel:  01234  835000. 

•  BR  Phannaceuticals  has 
extended  its  distribution  of 
Reveal  Home  Pregnancy  into  275 
Superdrug  stores.  The  brand  is 
already  well  established  in  the 
independent  pharmacy  sector 
BR  Pharmaceuticals  Ltd.  Tel: 
0113  256  5836. 

•  Food  for  Thought  is  a  new  food 
allergy  service  which  can  be  per- 
fonned  in  the  comfort  of  one's 
home.  The  customer  simply  sends 
a  small  blood  sample  to  a  desig- 
nated laboratory  and  the  results 
ar  e  posted  back  to  the  customer 
within  five  days.  The  analysis  uses 
the  proven  ELISA  to  measure  lev- 
els of  antibodies  in  the  blood.  Two 
levels  of  service  are  avaOable:  ne 
that  tests  against  40  foods  and  one 
against  90. 

York  Nutritional  Laboratory.  Tel: 
0800  0746185. 

•  Two  new  H  pylori  13C-urea 
breath  tests  have  been  launched 


as  Prescription  Only  Medicines, 
available  on  an  FPIO.  Pylobactell 
is  nrade  by  BSIA  and  each  test 
(including  laboratory  analysis) 
has  a  basic  NHS  price  of  £25. 
Patients  can  perfonn  the  test 
themselves  and  send  breath  sam- 
ples off  for  analysis.  The  other 
test,  from  hifai  UK,  is  to  be  per- 
fonned  by  the  pharmacist  or  other 
health  care  professionals  but  tests 
still  have  to  be  sent  to  a  central 
laboratory  for  analysis.  Helicobac- 
ter Test  Infai  costs  S22. 
BSIA  Ltd.  Tel:  0181  847  3955. 
Infai  UK  Ltd.  Tel:  01904  787452. 

•  Superdrorg  has  laimched  an 
osteoporosis  risk  assessment 
test  in  its  140  pharmacy  stores. 
The  kit  (retail  S19.99)  is  provided 
by  the  Pathology  Management 
Company,  the  same  group  that 
supplies  tests  to  Unichem. 

•  Entaco  has  launched  Milward 
Steri-Let  blood  lancets  featuring 
23G  stainless  steel  needles.  The 
lancets  come  in  packs  of  100s  (S3 
basic)  and  200s  (S5.70)  and  are 
available  on  prescription. 
Entaco  Ltd.  Tel:  01527  852306. 

•  Boehringer  Mamiheim  is  con- 
tinuing its  £9.99  (inc  VAT)  price 
offer  on  Glucotrend  Soft  Test  Sys- 
tem bought  from  phannacies.  In 
addition,  the  telephone  marking 
service  for  its  diabetes  training 
programme,  canied  in  C&D  ear- 
lier this  year,  can  still  be  accessed 
until  the  end  of  the  year. 

Roche  Diagnostics  Ltd.  Tel:  01273 
480444. 


CLEARVIEW 


Unipath  lias  introduced  a  new  pipette  to  its  Clearview  HCG  II  test 
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Opportunities  in  mental 
health  for  pharmacy 


There  may  be  opportunities  for 
phannacists  in  the  mental  health 
services  reforins  proposed  last 
week  by  the  Health  Secretary 
Frank  Dobson. 

Extra  funding  will  be  available 
for  modernisation  of  services, 
which  would  have  to  be  both 
clinically-  and  cost-effective  and 
targeted  on  evidence-based  out- 
comes. There  will  be  improved 
training  for  GPs  and  others  in  pri- 
mary care,  and  the  National  Insti- 
tute for  Clinical  Evidence  will  be 
asked  to  give  clear  guidance  on 
the  most  effective  drugs  and 
therapies. 

David  Taylor,  chairman  of  the 
UK  Psychiatric  Pharmacy  Group, 
told  C&D  that  the  proposals 
should  give  phannacists  the 
chance  to  contribute  more  firlly 
to  the  care  of  the  mentally  ill.  "As 
always,  our  role  will  be  deter- 
mined by  our  ambition.  We  can 
get  involved  in  these  new  moves 
if  we  are  prepared  to  offer  our 
services  as  the  experts  on  medi- 
cines, rather  than  sitting  back 
and  waiting  to  be  asked." 

He  and  his  pharTuacist  col- 
leagues at  Bethlem  Maudsley 
NHS  Tr\ist  in  south  London  have 
been  mnning  community  clinics 


where  psychiatric  patients  can 
ask  questions  about  their  med- 
ication. The  phannacists  have 
given  presentations  to  patients 
and  carers,  and  have  devised 
shared  care  guidelines  to  encour- 
age communication  between  the 
hospital  and  GPs.  Mr  Taylor  is 
also  on  a  prescribing  liaison  com- 
mittee involving  the  trust,  pri- 
mary care  teams  and  the  health 
authority. 

Other  new  measures  an- 
nounced by  the  Health  Secretary 
include  a  review  of  the  law,  24- 
hour  crisis  teams  and  outreach 
teams  to  keep  track  of  people 
who  have  been  discharged.  The 
measures  would  try  to  ensme 
that  patients  who  deteriorated 
or  who  did  not  take  their  med- 
ication would  have  supervised 
care. 

In  a  written  answer  to  a  parlia- 
mentary question  he  said:  "The 
law  on  mental  health  is  based  on 
the  needs  and  therapies  of  a 
bygone  age.  What  I  want  now  is  a 
root  and  branch  review  to  reflect 
the  opportunities  and  limits  of 
modem  therapies  and  dnrgs." 

The  Government  intends  to 
annovmce  a  mental  health  strat- 
egy to  Parliament  in  the  autumn. 


OFT  to  investigate  supermarket  profits 


The  Office  of  Fair  Trading  is  to 
investigate  the  profitability  of  the 
major  supermarkets  in  the  gro- 
cery sector  and  whether  the  pub- 
lic interest  is  being  best  served. 

Of  particular  concern  is 
whether  or  not  the  large  dis- 
comits  the  supermarkets  can 
command  from  suppliers  are 
being  passed  on  to  customers. 
Asda,  one  of  the  four  main  super- 
markets, has  continued  to  attack 
resale  price  maintenance  on 
medicines  for  keeping  prices  arti- 
ficially high. 

Announcing  the  move,  director 
general  of  fair  trading  John 
Bridgeman  said  that  previously 


he  was  of  the  opinion  that  the 
growth  of  the  major  supermarket 
groups  has  been  to  customers' 
advantage  in  tenns  of  amenity, 
choice  and  prices. 

"While  I  have  no  specific  evi- 
dence that  would  lead  me  to 
reverse  the  previously  held  con- 
clusion as  to  the  balance  of  con- 
sumer interest,  I  believe  that  the 
time  is  right  for  a  detailed  study 
of  the  sector  focusing  in  particu- 
lar on  the  profitability  in  grocery 
products  of  the  foirr  major  super- 
market groups,"  he  said 

The  OFT  expects  preliminary 
investigations  will  take  until  the 
end  of  the  year 


Animal  materials  banned  from  cosmetics 


Regulations  coming  into  effect 
on  August  28  prohibit  the  use  of 
various  animal  materials  in  cos- 
metics. 

The  banned  substances 
include  the  skull  (as  well  as 
brain,  eyes,  tonsils)  and  spinal 
cord  of  cattle,  sheep  or  goats 
aged  over  12  months  at  the  time 
of  death,  and  the  spleen  of  sheep 
or  goats.  The  prohibition  does 
not  apply  to  products  manufac- 


tured before  April  1,  nor  to  slight 
traces  of  materials  that  could  not 
reasonably  have  been  removed 
during  or  after  manufactirre. 

Cosmetic  products  containing 
tallow  derivatives  may  be  sup- 
plied if  approved  methods  are 
used  in  manufacture.  The 
changes  are  made  in  the  Cos- 
metic Products  (Safety)  (Amend- 
ment) Regulations  1998  (SI  No 
1727;  Stationery  Office  1.10). 
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^regnancy-the  new 
!iire  for  headaches 

'he  German  Migraine  and 
leadache  Association  reported 
he  results  of  an  Italian  study 
howing  that  80  per  cent  of 
I'onien  suffeiing  migraine  or  len- 
lion  headaches  suffered  less 
vhen  they  were  pregnant. 

During  pregnancy,  there  is  no 
liict  nation  of  honuones  associ- 
ted  with  the  menstrual  cycle.  As 
hese  cyclical  variations  have 
leen  implicated  in  such 
leadaches,  sufferers  repoil  a 
narked  irrrprovemenl.  The  form 
)f  migraine  can  also  change.  The 
.Lira  associated  with  soiue 
nigraines  no  longer  occurs  in  50 
)er  cent  of  pregnant  sufferers. 


Sick  tourists  welcome  here 


Cash  strapped  German  h()sj)ilals 
and  spa  clinics  are  looking 
abroad  for  fee-paying  patients. 

The  German  Tourist  Office  is 
lo  mount  an  advertising  cam- 
paign using  the  slogan  "Every- 
thing apart  from  stress"  in  a  hid 
to  attract  wealthy  but  sick  Bel- 
giarrs,  Italians,  Russians,  Arabs 
and  Americans  to  the  couirtry's 
nrany  thermal  baths  and  si);is, 
health,  fitness  and  wellness  cen- 
tr(>s. 

(iermany  has  long  iieen  i)ioud 
of  its  stauflards  in  the  acute  arrd 
rehabilitation  sectors  of  health 
care  and  esjiecially  of  the  inter- 
linking of  the  two  branches, 
which  it  regards  as  unique. 

However  another  tyi^e  of 
health  tourisru  within  the  EU  is 
causing  great  anxiety  in  German 
health  care  circles,  from  Health 
Minister  Seehofer  downwards. 

The  worries  have  been 
sparked  by  a  rirling  that  every  cit- 
izen of  the  EV  is  entitled  to  den- 
tal treatment  or  to  buy  medical 
items  such  as  glasses  in  anol  her 
member  slate  and  then  to  claim 
the  cost  back  from  the  health 
insurance  system  operating  in 
his  or  her  own  country. 


Spa  town  Baden-Baden  -  attractive  to  the  sick  and  wealthy 


Previously,  t  he  obligations  of  a 
coimtry's  health  system  largely 
ended  once  one  of  its  citizens 
crossed  its  borders.  The  case 
was  brought  by  two  Luxemburg- 
ers,  one  whose  insurance 
scheme  refused  to  pay  for  the 
cost  of  glas.ses  bought  in  Belgium 
and  the  other  whose  insurers 
declined  to  meet  the  cost  of  den- 
tal treatment  of  his  yoirng  daugh- 
ter- canted  out  in  (iermany.  In 
both  cases,  the  court  ruled  that 
refusal  was  against  the  free  mar- 


ket of  goods  and  services  sup- 
posed to  operate  within  the  EU. 

In  the  case  of  (iermany,  whose 
health  care  costs  are  higher  than 
many  EU  countries,  the  fear  is 
not  that  its  insurance  schenres 
will  be  faced  with  higher  bills, 
Init  that  the  decision  undermines 
national  responsibility  for  shap- 
ing and  financing  t  he  social  secu- 
rity system  and  an  eventual  har- 
monisation  of  health  care  sys- 
tems will  inevitaiily  lead  to  a 
reduction  in  standards. 


lobs  boom  -  but  owners'  income  suffers 


'he  latest  annual  r  ei)oit  on  (ier- 
nan  pharmacy  shows  that  in 
997,  turnover  stagnated  com- 
oared  to  the  previous  year  and 
hat  profits  and  income  went 
iown  slight  ly. 

The  number  of  i)harmacies 
ncreased  from  20,300  to  21,-500 
luring  the  past  six  years,  accom- 
janied  by  an  extra  10,000  jobs,  a 
iirect  contrast  to  enrploynient 
'Isewhere  in  Germany.  The 
.32,400  total  represents  an  aver- 


age of  more  than  six  per  i)har- 
macy 

A  fall  iir  the  amount  of  pre- 
scribed medicines  sold  was  not 
rrratched  by  any  incr  ease  in  self- 
medication  products,  despite  a 
rising  population. 

The  average  irrconre  of  an 
owner-pharmacist  before  tax  and 
deductions  for  pension  and  loss 
of  earnings  insurance  was 
roughly  540,000,  some  15  per 
cent  lower  than  in  1992. 


Cancer  claims  heard  for  anthroposophy 


\  symposium  organised  by 
kVeleda  on  anthroposophical 
iiedicine  and  philosophy  was 
leld  in  Germany  recently. 

This  form  of  complementary 
Iiedicine  is  rarely  rrsed  in  the  UK 
out  is  claimed  to  gr  eatly  reduce 
he  cost  of  health  care  in  Ger- 
nany,  which,  along  with  Switzer- 
and  and  the  Netherlands,  is  one 
of  the  anthroposophical  strong- 
lolds. 

Probably  the  best  known  of  its 
medicinal  treatments  is  the  use 
of  mistletoe  extracts,  Iscador,  in 
he  treatment  of  cancer,  and  this 
was  one  of  the  areas  reported  on 
at  the  symposium.  One  German 
doctor  had  treated  150  cancer 
patients  and  claimed  equal  effi- 
cacy with  classical  nredicine  at 
far  lower  costs  and  55  per  cent 
fewer  hospital  admissions. 

Iscador-treated  patients  were 


said  to  have  a  better  quality  of 
life,  less  pain  and  hence  lower 
analgesic  consumption. 

Pulmonary  toxicity  of  radio- 
therapy and  chenrotherapy,  eme- 
togenic  effects  of  chemotherapy, 
the  need  for  white  cell  stimulat- 
ing factors,  the  frequency  of  sec- 
ond tmnours  and  cachexia  were 
all  said  to  be  reduced,  leading  to 
cost  savings. 

One  study  by  a  European 
gr  oup  could  find  no  difference  in 
efficacy  between  Iscador  and  the 
100  times  more  expensive  inter- 
feron in  malignant  melanoma. 

The  founder  of  the  movement, 
Rudolf  Steiner,  died  in  1925.  It 
was  only  in  his  later  years  that  his 
work  was  accepted  in  the  field  of 
medicme  that  uses  other  alterna- 
tive remedies  in  a  holistic,  com- 
prehensive approach  to  the 
patient. 


Saved  the  post  and  gained  a  pharmacy 


While  pharmacists  ar  e  breathing 
a  sigh  of  relief  now  that  the  Gov- 
erniment  has  banned  the  sale  of 
drugs  by  mail  oi  ciei',  a  more  wel- 
come association  of  pharmacy 
and  the  Post  Office  has  taken 
place  in  a  small  town  in  northern 
(iermany. 

Genuany's  Post  Office,  as  in 
Britain,  has  been  ciosing  increas- 
ing number  s  of  small  branches  in 
recent  years  for  reasons  of  cost. 
To  replace  them,  they  have  been 
opening  'mini  post  offices'  in 
bakers,  butchers  and  comer 
shops  and  there  are  now  some 


5,000  of  these,  priHlominantly  in 
rural  ar  eas. 

For  the  first  time,  a  mini  post 
office  has  been  opened  in  a 
chemist's  shop  in  a  region  that 
has  long  been  the  butt  of  national 
jokes  aborrt  the  slow-witted 
nature  of  its  inhabitants. 

The  last  laugh  may  well  be  on 
t  he  jokers,  however;  as  the  popu- 
lation of  Kremj^erheide  has  not 
only  saved  its  unprofitable  post 
office  threatened  with  closure, 
but  gained  a  pharmacy  and  so 
overcome  the  need  to  travel 
lOkm  to  the  nearest  large  town. 


Government  fears  crippling  cost  of  Viagra 


The  German  airthorities  want  to 
exclude  Viagra  fronr  the  list  of 
medicines  reimbursable  by  the 
health  insurance  schenres 
because  they  fear  a  crippling 
increase  in  drug  costs. 

The  decision  of  the  committee 
of  doctors  and  health  insurers 
who  advise  the  Government  on 
these  matters,  was  based  on  the 
'uneconomic'  nature  of  the  prod- 
uct especially  in  view  of  the  asso- 
ciated possible  misuse. 

This  will  probably  be  con- 
tested in  the  courts  as  the  likely 
price  in  Germany  of  about  SIO 
per  tablet  hardly  makes  it 
the  most  expensive  drug  on  the 
market. 

Pfizer  and  a  German  group  of 


leading  resear'ch-based  pharma- 
ceutical companies  warrt  Viagra 
to  be  prescribable  only  for 
patients  with  diabetes,  paraple- 
gia, prostatectomy,  Parkinson's 
disease,  MS,  and  those  undergo- 
ing dialysis,  an  estimated  total  of 
around  320,000  people. 

If  (50  per  cent  of  such  patients 
were  allowed  the  dmg,  the  oppo- 
nents of  the  ban  jjredict  it  would 
account  for  just  1  per  cent  of  the 
total  drugs  budget. 

In  the  view  of  one  commenta- 
tor, however,  Viagra  could  be  just 
the  tip  of  an  iceberg  of  'lifestyle' 
drugs  in  the  pipeline  for  oloesity, 
baldness,  slack  muscles  and  bad 
skin,  all  of  which  could  pose  sim- 
ilar problems  for  health  funding. 
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QUESTIONS  &  ANSWERS 


You  are  a  pharmacist  working  in  England.  A  former 
colleague  asks  you  if  you  can  do  a  week's  locum  for 
him  at  his  shop  in  Edinburgh.  You  are  aware  that 
there  is  a  separate  Drug  Tariff  for  Scotland  and  there 
may  be  other  differences  for  practice  in  Scotland 


Questions 


1  Apart  from  the  Tariff,  what  are 
the  most  striking  differences  in 
being  a  community  phamiacist 
in  Scotland  compared  to  Eng- 
land? 

2  Are  there  any  differences  in 
legislation? 

3  What  are  the  differences 
between  the  two  Tariffs? 

4  Are  there  any  special  prescrip- 
tion forms  in  Scotland? 

Answers 

1  In  Scotland  the  most  striking 
difference  is  that  the  National 
Health  Service  prescription 
forms  have  a  slightly  different 
design,  with  the  left  margin  being 
absent.  The  foniis  bear  the  ini- 
tials GP  instead  of  FP,  for  exam- 
jjle,  the  Scottish  version  of  the 
England  PTIO  fomi  is  the  GPIO. 
The  Family  Health  Service 
Authority  (FHSA)  in  England  is 
replaced  by  the  Health  Board, 
which  has  similar  functions. 

2  Virtually  all  the  requirements 
that  apply  in  England  will  apply 
in  Scotland.  There  are  some  dif- 
ferences in  the  law  and  imtil  the 
end  of  July  one  of  these  ap[3lied 
lo  tlie  sale  of  Methylated  S])irit 


and  Surgical  Spirit.  You  were 
required  to  keep  a  register  of 
sales,  and  the  purchaser  had  to 
declare  the  purpose  for  which  he 
or  she  was  obtaining  the  spirit. 
4  The  Scottish  Drirg  Tariff  is  sim- 
ilar to  the  England  &  Wales  edi- 
tion, though  the  order  of  content 
is  different.  The  Scottish  Tariff  is 
published  quarterly.  The  lists  of 
appliances  are  largely  the  same, 
though  there  are  a  few  additional 
items  allowed,  particularly  extra 
sizes  of  some  dressings.  The  list 
of  'standard  drugs  and  packs'  is 
more  compact  than  in  England, 
and  in  general  no  endorsement  is 
required  for  these  lines;  it 
excludes  some  products  that  are 
available  only  as  proprietary  eg 
Olanzapine  tablets  (Zyprexa(R)). 
4  The  Stock  Order  for-m  GPlOA 
is  uniqire  to  Scotland  and  is  used 
by  Practices  to  requisition  drugs 
and  dressings  for  the  immediate 
treatment  of  patients.  A  few 
appliances  may  not  be  sirpplied 
on  this  fomi  such  as  hypodermic 
syringes  and  needles,  and  some 
items  are  only  allowed  on  this 
fonn,  such  as  some  of  the 
sutures.  Otherwise,  it  should  be 
handled  in  a  similar  manner  to  an 
ordinary  pr  escri])tion  for'm. 


CraGkiiig  Europe's  export  market 

^^^^^^^^ 


A  dynamic  and  cost  effective  new  promotional 
opportunity  to  put  your  products  and  services  in  front 
of  thousands  of  buyers  right  across  Europe. 

So  get  cracking,  find  out  more  by  completing  the  form 
below  and  start  celebrating  your  export  success. 


Ve  not  in  EURO  CD-BOOK,  you're  not  in  Europe 


YES  ■  Please  send  me  more  details  about  promoting  my  company  in  the  Miller  Freeman  EURO  CD-BOOK 


Name: 


_  Job  Title: 


Company  Name: 
Address:  


Postcode: 


Tel: 


Fax: 


Nature  of  Business: 


Please  send  to:  Sandy  Crouch, 
Miller  Freeman  Information  Services. 
Miller  Freeman  UK  Ltd, 
Riverbank  House,  Angel  Lane, 
Tonbridge,  Kent,  TN9  1SE 
Tel:  01732  377591 
Fax:  01732  367301 

lit  Miller  Freeman 

CDD 
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BUSINESS  MATTERS 


omputers  can  be  more 
han  glorified  label 
)rinters,  provided  you 
(now  what  to  look  for, 
3S  Stacey  Sadler  reports 

Can  you  imagine  running 
your  pharmacy  without  a 
computer?  IT  has  become 
an  integral  part  of  the 
phaiTnaceutical  system  in 
relatively  short  time.  And  the 
bace  of  IT  development  is  breath- 
aking  -  no  sooner  have  you 
ipdated  yom  system  than  it 
seems  out  of  date. 

Computers  can  benefit  both 
he  professional  and  business 
ispects  of  a  pharmacist's  job.  On 
he  business  level,  phamiacists 
iire  paid  as  part  of  the  contract 
('or  maintaining  a  patient  med- 
cal  record  ( PMR).  A  computer  is 
ised  to  generate  the  label  that 
8  put  on  the  prescription  when  it 
s  dispensed.  But  there  are  no 
such  contractual  requirements 
or  the  business  management  of 
i  pharmacy,  so  the  use  and 
ilevelopment  of  software  to 
nanage  the  business  of  commu- 
nity phannacy  is  less  well-devel- 
)ped. 

It  is  worth  taking  an  interest 
n  this  software  because  it  could 
lelp  you  in  all  aspects  of  busi- 
ness management,  including 
stock  management,  financial 
iiianagement,  staff  rotas, 
idministration  and  planning. 

Stock  management 

iVith  the  development  of  the  bar 
:ode  over  the  past  ten  years,  the 
ibility  to  develop  stock  control 
systems  and  obtain  detailed 
inalysis  of  sales  performance 
las  been  greatly  enhanced.  A 
\umber  of  IT  suppliers  have 
leveloped  EPoS  systems.  These 
ire  attached  to  the  till  and  use 
he  bar  code  to  record  the  sale 
3f  every  product. 

The  system  can  then  identify 
A'hen  stock  levels  reach  a  criti- 
cal point  for  re-ordering, 
nabling  you  to  maintain  stocks 
it  the  optimum  level,  while  satis- 
fying customer  needs.  It  also 
ielps  you  to  avoid  having  large 
imounts  of  capital  tied  up  in 
slow  moving  stock  items. 

Such  integrated  stock  manage- 
Tient  systems  are  not  cheap,  but 
he  expense  must  be  measmed 
igainst  the  savings  to  be  gained 
rom  more  economical  stock 
iiolding  and  your  time. 


Financial  management 

Financial  management  is  cmcial. 
The  ability  to  analyse  and  control 
costs,  to  maintain  cash  flow  and 
to  produce  the  various  docu- 
ments associated  with  financial 
control,  such  as  invoices  and  VAT 
retinns,  have  been  dealt  with  in 
previous  articles  in  Chemist  & 
Dniggist.  In  general,  software 
specifically  produced  for  com- 
munity phannacy  has  only 
recently  addressed  yom'  needs 
for  financial  systems.  There  are, 
however,  a  wide  variety  of  finan- 
cial software  packages  available 
for  different  tyi^es  of  retail  busi- 
nesses, such  as  Sage,  Observe 
and  Microsoft  Money. 

Purchasing  a  system 

Consideiing  the  rapid  pace  of  IT 
changes,  you  should  consider 
carefully  how  yom'  IT  needs 
might  alter  over  the  expected  life 
of  the  system  you  want  to  buy. 
Issues  to  consider  include: 
#  hard  disk  size  -  this  is  where 


all  the  infomiation  on  your  com- 
puter is  stored.  Over  the  past  five 
years  average  disk  capacity  has 
increased  75  times.  The  prices  of 
computer  systems,  meanwhile, 
are  continuously  falling 

•  RAM  capacity  -  if  this  is  too 
low,  it  will  slow  down  the  speed 
of  your  machine.  The  average 
RAM  capacity  on  machines  has 
increased  eight  times  over  the 
past  five  years 

•  whether  or  not  you  want  a 

CD-ROM  drive  -  valuable  refer- 
ence materials,  such  as  Martin- 
dale  and  BNF,  are  now  available 
on  CD-ROM.  Having  these  facili- 
ties on  your  computer  enables 
you  to  look  up  infomiation  a  lot 
faster 

•  how  many  terminals  you 
want  -  most  phaniiacies  have 
just  one  stand-alone  PC,  which  is 
often  used  only  to  generate 
labels.  CmTent  operating  soft- 
ware offers  'multi-tasking':  the 
ability  to  cany  out  more  than  one 
task  at  the  same  time.  To  make 
the  best  use  of  this  facility,  your 


phannacy  should  have  several 
tenninals  net  worked  to  a  central 
PC.  This  would  allow  you,  for 
exam])le,  to  look  up  something 
on  the  CD-ROM,  while  ytmr  tech- 
nician is  issuing  a  label,  and  the 
accountant  is  looking  al  financial 
infoniialion.  The  restriction  here 
is  the  space  availal)le  wit  hin  your 
pharmacy  lo  locate  all  these  ter- 
minals 

#  connection  to  the  Internet 

-  many  organisations  now  have 
e-mail  addresses  or  web  sites. 
Most  health  authorities  and  an 
increasing  number  of  GPs  have 
access  to  the  'net'.  Internet  con- 
nection with  your  local  health 
authoiity,  (iP  or  suppliers 
would  i)roduce  faster  conununi- 
cation 

#  the  expected  useful  life  of 

the  computer  -  accounlanis 
nonnally  depreciate  com]3ulers 
after  four  years.  To  enable  you  to 
make  best  use  of  t  he  technology 
available,  your  phannacy 's  busi- 
ness plan  should  make  provision 
for  regular  updating  of  yom' 
hardware  and  software. 

Major  developments 

One  of  the  most  uumediate 
issues  is  the  millennium  l  >ug,  par- 
ticularly because  more  than  half 
the  systems  used  in  pharmac-ies 
are  not  millennium  compliant. 
Computers  and  software  which 
only  use  a  two  digit  year  ie  98 
in.stead  of  1998  will  need  to  be 
rejilaced  or  adapted.  You  can  get 
advice  from  your  supplier 

A  second  major  influence  will 
be  the  introduction  of  electronic 
data  interchange  (EDI).  Pilots 
are  cunently  testing  the  elec- 
tronic transfer  of  prescriptions 
from  the  GP  to  phamiacy  and 
phannacy  to  the  PPA.  A  nmnber 
of  ethical  and  confidential  issues 
will  need  to  be  addressed  before 
these  activities  become  com- 
monplace. EDI's  development 
provides  great  opportunities  for 
you  to  contribute  to  the  primary 
health  care  team  from  your  phar- 
macy. The  benefits  of  EDI  can  be 
seen  now  in  the  expansion  and 
uses  of  the  Internet. 

IT  seems  to  offer  a  glorious 
new  world.  A  few  last  words  of 
advice:  since  IT  technology  is 
complex,  the  way  you  use  your 
system  must  be  detemiined  by 
your  business'  needs  -  don't  nin 
the  business  to  meet  the 
demands  of  the  IT  system. 
Stacey  Sadler  is  MEL  Research 's 
healtJt  and  social  care  research 
manager. 
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Device  to  squash  millenmum  bug  in  PCs 


An  Essex-based  software  fimi 
has  launched  a  device  to  protect 
PCs  from  the  millennium  bug. 

Tiafford,  based  in  Witham,  has 
called  its  device  the  Millennium 
Timepeace.  It  consists  of  a  minia- 
ture quartz  clock  and  calendar 
inside  an  electrical  unit,  which  is 
plugged  into  the  printer  port,  at 
t  he  back  of  t  he  PC;  Tlu>  user  then 


loads  software  that  comes  with 
the  Timepeace. 

When  plugged  in,  the  Time- 
peace  ensures  the  computer's 
internal  clock  conesponds  with 
its  own  time  and  date. 

Alan  Enright,  a  Trafford  direc- 
tor, said  phaiTuacists  would  not 
need  specialist  skills  to  attach 
the  device. 


He  said  the  user  need  not  do 
anything  else  once  Timepeace 
had  been  set  up.  "Unless  the 
device  doesn't  fvmction,  there 
isn't  any  way  you  would  not  be 
[year  2000]  compliant  because 
the  progranmie  is  seeking  out  the 
real  time  clock  in  the  PC." 

If  the  PC  has  ignored  the  time 
set  by  the  device,  the  software 


flashes  a  warning  on  the  screen. 

Timepeace  has  an  internal  bat- 
tery which  has  to  be  recharged 
every  nine  months. 

Millennium  Timepeace  retails 
at  S55  and  will  be  available  in  the 
autumn.  It  can  be  ordered  via  the 
Internet  at:  TraJfordinc.com,  or 
by  calling  the  company  on:  01376 
500616. 


Kimberly-Clark  cuts  coupon  redemptions  to  three  months 


Kimbei  ly-Clark  ( KC )  has  reduced 
the  redemption  period  on  its 
coupons  from  six  months  to 
three,  partly  to  combat  a  retail 
fraud  scam  that  has  cost  the  com- 
pany S2m. 

KC  first  made  the  switch  six 
months  ago  and  has  been  work- 
ing closely  with  the  National 
Phannaceutical  Association  to 
ensure  pharmacists  are  aware  of 
the  change. 


Edwin  Mutton,  KC's  UK  pro- 
motions manager,  said  it  was  not 
under  any  legal  obligation  to 
allow  six  months  for  redemp- 
tions. The  period  set  is  only  a  vol- 
untary guideline,  he  added,  and 
coirld  be  anrendetl  anytirn(\ 

He  stressed  KC  would  listerr 
sympathetically  to  any  pharma- 
cists with  queries.  "C'hemists  are 
not  the  best  retailers  when  it 
comes  to  checking  coupons  and 


sending  them  off  But  we  have  no 
wish  to  antagonise  them  -  we'll 
listen  to  any  queries  and  judge 
each  case  by  its  merits,"  he  said. 

Over  the  past  few  montlis,  he 
added,  KC  had  received  30  queries. 
All  were  from  pharmacists  and 
involved  about  1,000  coirporrs. 
Every  coupon  was  honom  ed,  even 
though  60  per  cent  of  them  were 
past  tireu-  redemption  date. 

'Misredemption',  where  retail- 


ers honour  coupons  past  their 
redemption  date,  cost  manufac- 
turers of  fast-moving  consimier 
goods  about  S50  million  a  year. 

Supermarkets,  according  td 
Mr  Mutton,  often  exacerbate  the 
problem  because  they  accept 
any  coupons.  He  admitted  some 
supermarkets,  which  stock  mag 
azines,  leaf  tluough  old  issues 
and  cut  out  promotional 
coupons  to  use  themselves. 


Retail  Workshop  introduces  ProSitmaker  web  site 


Retail  Workshoj),  which 
launched  the  ProSitrrraker'  soft- 
ware for  independent  pharma- 
cies in  spring,  has  introduced  a 
web  site  to  promote  the  pro- 
gramme. 

Pharmacists  who  access  the 
web  site,  which  is  at 
iv'U'iv. retail-works. co.uk,  will  be 
able  to  see  how  ProSitmaker 
works  and,  if  they  want,  they  can 
]3lace  arr  order  for  it. 

Pairl  Ford,  RW's  director,  said 
phannacists  should  eveirtirally 
be  able  to  download  individual 
ProSitmaker  modules  from  the 
Internet.  "We  don't  have  the  facil- 
ity to  separ  ate  the  nrodules  right 
now,  but  we  c-oirld  have  in  12 
months'  time,"  he  said. 

Perceptions  about  the  Inter- 


net's security  might  have 
changed  by  then,  he  added, 
which  would  enable  phannacists 
to  pay  for  their  modules  with 
credit  cards. 

RW's  inrrnediate  aim  is  to  write 
and  distribute  the  first  set  of 
ProSitmaker's  updates,  which 
are  free  to  those  who  have 
already  bought  the  programme, 
by  the  end  of  the  year 

ProSitmaker  rrses  a  question 
and  answer  fomrat  to  check  how 
a  pharmacist's  business  is  run.  It 
then  assesses  the  pharmacy's 
strengths  and  weaknesses  arrd 
produces  a  training  book 
addressing  the  outlet's  needs. 

Mr  Ford  said  ProSitnraker's 
sales  had  exceeded  his  expecta- 
tions since  it  was  launched. 


throirgh  the  National  Pharma- 
ceutical Association,  in  March. 
RW  had  exceeded  its  six  month 
sales  target  within  six  weeks. 

The  company  is  talking  to  a 
few  organisations,  including 
Nucare,  who  are  interested  in  the 
software. 

#  The  NPA  will  be  updating  and 
redesigning  its  web  site  later  this 
year.  A  major  change  will  be  a 
'click  and  send'  facility  for  prod- 
ucts ordered  through  the  NPA's 
directory.  Wlren  the  pharmacist 
clicks  on  the  desired  products, 
they  are  sent  out  automatically. 
Phannacists  had  to  send  in  their 
orders  via  e-mail  under  the  previ- 
ous systenr.  The  NPA's  web  site 
has  been  rirrming  since  Septem- 
ber 1996. 


POM  ads  for  patients 
ruled  out 

Health  Secretary  Frank  Dobson 
has  ruled  out  the  aflvertising  of 
Prescription  Only  Medicirres 
direct  ly  to  patierrts. 

In  an  inter^view  published  in  the 
Phafiriaceutical  Times  of  August 
(),  Mr-  Dobson  says  that  "the  pub- 
lic will  n(jt  know  enough  to  be 
subjected  to  advertising  canr- 
paigns". 

"The  idea  of  cutting  out  a  phar- 
macist is  probably  rrot  a  sound 
view  iror  provides  a  sound  future 
for  the  phannaceutical  industry," 
he  says.  "I  have  no  doirbt  this 
would  bring  the  pharmaceutical 
industry  into  total  disrepute." 


Alpharma's  Dumex  to  merge  with  Cox 


Dumex,  a  subsidiary  of  US-based 
Alphanna,  is  integrating  its  head 
office  with  Cox  Phannaceuticals 
in  Barnstaple,  Devon. 

The  move  reflects  Alpharma's 
plaris  to  irrtegrate  its  UK  opera- 
tions following  the  acquisition  of 
Cox  in  May. 

Dumex's  offices  in  Tring,  Hert- 
fordshire will  lie  closed  from 
August  28,  and  until  then,  cus- 
tonrers  can  still  contact  the 
company  through  the  usual 
channels. 

Dumex  is  expected  to  retain  lis 
name  until  December  Alphanira 
had  not  decided,  as  C&I)  went  to 
press,  what  name  the  combina- 
tion of  Cox  and  Dumex  would  be 
given. 


From  September  1,  any  queries 
relating  to  Dumex's  operations 
should  be  directed  at  Cox,  tele- 
phone: 01271  311200.  And  mail 
for  Dumex  should  also  be  sent  to 
Cox's  address. 

Those  who  want  to  or(k>r 
Dimiex  products  can  do  so  by 
telephoning  a  freephone  number: 
0800  373573. 

Roger  Bell,  Dumex's  comnrer- 
cial  irranager,  said  the  integrati(jn 
would  create  synergies  when  the 
companies  sought  to  exjjand. 

David  (Jreen,  Cox's  managirrg 
director,  becomes  managirrg 
director  of  Dunrex.  He  has  also 
been  appointed  Alpharma's 
senior  vice-president  for  western 
Europe. 


Customer  service 

Warner-Lambert  has  launched  a 
customer  service  group  that  will 
support  the  company's  customers 
and  those  of  Parke-Davis, 
Warner-Lambert  Consumer 
Healthcare  and  Adams. 


Celsis  tests 'hygiene  pen' 

Celsis  International,  a  biotech 
company  specialising  in  devices 
that  detect  microbes,  is  testing  a 
disposable  hygiene  monitoring 
'pen'  in  Sainsbury  and  Burger 

King  outlets.  The  device  ! 

changes  colour  if  it  detects  | 

contamination.  Celsis  said  the  1 

device  could  eventually  be  used  \ 

by  consumers.  It  plans  to  launch  j 

the  product  at  the  beginning  of  | 

next  year  i 

'  I 

Late  payment  guide  I 

The  Better  Payment  Practice  j 

Group,  which  comprises  a  variety  j 

of  business  organisations,  has  I 

published  a  free  guide  on  the  j 

recent  late  payment  legislation:  I 

Late  Payment  of  Commercial  1 

Debts  (Interest)  Act  1998.  To  order  j 

a  copy  telephone:  0870 1 50  2500   ,  j 

during  office  hours.  ,  | 

New  address  j 

H  E  Daniel,  a  manufacturer 

whos^  products  include  | 

aromachemicals,  essential  oils  i 

and  oleoresins,  is  moving  from  j 

Kent  to  Cleveland  from  August  17.  j 
Its  new  address  will  be:  Belasis 
Avenue,  Billingham,  Cleveland, 
TS231LQ;  telephone:  01642 
379900. 
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Regulation  to  help  'orphan  drug'  producers  proposed  to  EC 


Maiiui'actiuers  (if  drugs  to  he\\) 
rare  diseases  would  gain  exclu- 
sive distribution  rights  for  ten 
years  throughout  the  European 
Union,  under  a  regulation  pro- 
posed to  the  European  Commis- 
sion. 

The  arrangement  would  allow 


produc-ers  of  'oiphan  drugs', 
whic  h  treat  diseases  affecting  uj) 
to  five  in  10,000  people,  to 
recover  the  costs  of  manufactur- 
ing the  products  in  low  quanti- 
ties. And  the  p]iiropean  Medi- 
cines Evaluation  Agency  would 
help  to  prepaie  the  clinical  trials. 


Without  such  incentives, 
acc'ording  to  th(>  icgulat ion's  |)ro- 
Iioser,  producers  might  find  such 
dnigs  too  costly  to  develop. 

To  safeguard  the  interests  of 
patients,  the  distribution  rights 
could  be  withdrawn  if  the  pro- 
ducer is  unable  to  supply  enough 


mother  safer, 
product  is 


(|uantiti('s,  or  if 
more  effective 
launched. 

•  More  t  han  770  Citizens  Advice 
Bureaux,  plus  1,100  other  out- 
lets, will  be  offering  UK  con- 
sumers advice  about  their  rights 
under  p]uropean  law. 


Glaxo  weathers  Zantac  storm 


Sir  Richard  Sykes,  GW's 
chairman,  expects  a  "very 
different  picture"  during  thid 
second  half,  giving  the  company 
confidence  to  deliver  its  promises 


Glaxo  Wellcome's  shares  leapt  I) 
per  cent  to  l,897p,  even  though 
the  grouij's  pre-tax  profits  had 
fallen  21  per  cent  to  S  1.244  bil- 
lion during  the  first  half,  while  its 
sales  were  down  (1  per  vmt  to 
S;3.865bn. 

Investors  look  heai1  i'vom 
GW's  message  that  it  had  weath- 
ered the  full  impact  of  Zantac 
and  Zovirax's  expired  patents, 
and  that  its  perfonnance  would 
be  much  better  during  the  sec- 
ond half. 

GW's  share  price  had  settled  at 
l,888p  when  C&D  went  to  press. 

Zantac's  sales  fell  49  pei'  cent 
to  S382  million  during  the  first 
half,  while  Zovirax  was  down  38 
per  cent  to  S201m. 

John  Coombe,  GW's  finance 
director,  said  both  drugs  had  not 
felt  the  full  heal  of  generic  com- 
petition during  the  first  half  of 
last  year  -  that  set  in  during  the 
second  half.  Since  then,  GW's 
business  had  stabilised. 

GW's  sales,  excluding  Zantac, 
grew  11  per  cent  at  constant 
exchange  rates.  Zantac  accounts 
for  only  1 0  per  cent  of  the  group's 


sales  now,  whereas  its  share  was 
43  per  cent  in  1994. 

Sir  Richard  Sykes,  GW's  chair- 
man, said:  "These  patent  expiries 
have  gone,  and  with  the  contri- 
bution of  new  products,  our  prof- 
its will  grow  in  the  second  half. 
That's  what  gives  us  the  confi- 
dence to  say  we'll  deliver  our 
promises  on  1998  and  1999." 

Overall  results  were  still 
affected  by  the  strong  pound.  Mr 
Coombe  said  it  could  knock  off  6 
per  cent  of  the  group's  year-end 
sales  if  it  remains  at  its  cunent 
level. 

GW's  UK  sales  fell  17  per  cent 
to  S253m  -  the  only  European 
market  where  the  group  failed  to 
increase  its  sales.  Bob  Ingram, 
GW's  chief  executive,  said  it  had 
been  affected  by  a  combination 
of  Zantac's  exjiiiy  and  parallel 
imports.  He  said  business  would 
pick  up  during  the  second  half. 

GW's  US  sales,  meanwhile,  fell 
8  per  centtoS1.707bn. 

Some  of  its  best  performing 
products  include  Flixotide, 
whose  sales  grew  71  per  cent  to 
S226m,  Combivir,  up  more  than 


101)  percent  to  SI  11m,  and  Well- 
butrin,  up  100  per  cent  to  SMOm. 

(iW  expects  to  launch  five 
products  by  the  end  of  1999:  aba- 
cavir  and  amprenavir  for 
IIIV/AIDS;  Zeffix  for  liepatitis  B; 
Seret  ide  for  ast  hma,  and  Relenza 
for  infiuerr/a. 

•  GW  and  Warner  Lambert  plan 
to  dissolve  their  OTC  joint  ven- 
ture, which  sells  OTC  versions  of 
Zantac  75,  Zovirax  Cold  Sore 
("ream  and  Beconase  hayfever 
treatment.  Wanier-Lambert  will 
have  marketing  lights  for  Zantac 
75  -  licensed  to  treat  heartburn  - 
in  the  US  and  Canada,  while  GW 
will  regain  the  brand's  rights 
elsewhere.  GW  will  also  gain 
glottal  rights  to  Zovirax  cold  sore 
cream  and  Beconase  hayfever 
treatments. 

F'uture  products  with  the 
potential  to  switch  from  pre- 
scription to  OTC  will  be  mar- 
keted by  GW  again. 

The  joint  venture,  which  is 
expected  to  be  dissolved  by 
December,  had  first  half  sales  of 
S9m.  GW's  investment  in  the  ven- 
ture is  worth  about  S7m. 


Lloyds  TSB  introduces 
pharmacy  banking  managers 


Lloyds  TSB  has  set  up  a  network 
of  34  phamiacy  business  banking 
managers,  part  of  a  wide-ranging 
programme  to  introduce  man- 
agers specialising  in  particular 
business  fields. 

Aside  from  having  traditional 
banking  skills,  the  managers 
have  been  trained  by  people 
within  the  phamiacy  industry. 
"The  training  should  help  them  to 


understand  pharmacists'  needs, 
which  means  they  will  be  in  a  bet- 
ter position  to  support  them," 
said  a  spokesman  for  Lloyds 
TSB. 

The  bank  will  be  rolling  out  a 
team  of  specialist  managers 
every  two  months  -  the  next 
team  will  specialise  in  doctors 
and  dentists,  followed  by 
accountants  and  solicitors. 


NPA  cuts  travel  insurance  premiums 


The  National  Phaniiaceutical 
Association  is  cutting  its  insur- 
ance premiums  by  10  per  cent 
during  August. 

It  said  the  reduction,  which 
nins  for  four  weeks,  would 
soften  the  blow  of  legislation  that 
increased  the  Insurance  Pre- 
mium Tax  (IPT)  from  4  per  cent 
to  17.5  per  cent  on  August  1. 

Previously,  insiuance  brokers 


could  levy  an  IPT  of  4  per  cent, 
whereas  insurance  bought  from  a 
travel  agency,  as  part  of  a  holiday 
package,  automatically  had  an 
IPT  of  17.5  per  cent. 

Eveiyone  now  has  to  levy  the 
same  IPT  rate,  although  the  NPA 
said  its  travel  insurance  scheme, 
and  others  run  by  insurance 
agencies,  still  offered  lower  pre- 
mimns. 


ADVANCE  INFORMATION 


The  Healthcare  Division  of  the 
International  &  Exhibitions 
Group  (ITE)  is  holding  Hospital 
'98  -  a  health  care  exhibition  -  in 
St  Petersbmg,  Russia,  on  21-24 
September.  For  more  infomia- 
tion,  contact  ITE  London,  tele- 
phone -^44  (0)171  266  1126. 
The  British  Association  of 
Pharmaceutical  Physicians  is 
holding  a  symposium  on  Octo- 
ber 21  at  the  Commonwealth 
Conference  and  Events  Centre, 
High  Street  Kensington,  London 
W8.  'Ethical  Review  Clinical 
Practice  and  Phaniiaceutical 
Medicine:  An  Update'.  Further 
details  are  obtainable  on  tele- 
phone +44  (0)  171  404  3404. 
The  Society  of  Cosmetic  Sci- 
entists is  holding  a  residential 
postgraduate  course  in  Cosmetic 
Science  on  November  1  and  6, 
at  the  Stakis  Bournemouth  Hotel, 
Westover  Road,  Bournemouth, 
Hants.  Details  and  Registration 
Foniis  are  available  from  The 
General  Secretary,  GT  House, 
24-26  Rothesay  Road,  Luton, 
Beds,    LUl     IQX.  Telephone 


+44  (0)  1582  726661. 
Clinical  Audit  '98  will  hold  its 
Annual  Conference  and  Exhibi- 
tion on  November  12-13,  at  the 
Hanogate  International  Confer- 
ence Centre.  For  further  details 
and  t]ueries  call  the  conference 
helpline  on  telephone  0151  709 
8979  and  speak  to  Jan  Carlyle  c)r 
Kelly  Owen. 

The  Economist  Conferences  in 
association  with  Gemini  consult- 
ing Ltd  and  Cap  Gemini  will  be 
hosting  the  5th  Pharmaceuti- 
cals Conference  on  November 
12-13,  at  Le  Meridien  Hotel,  Lon- 
don. For  further  infomiation 
please  contact  Andy  Foulkes, 
The  Economist  Conferences, 
telephone  -f44.(0)171  830  1076. 
The  British  Association  of 
Pharmaceutical  Physicians  is 
holding  its  Chairman's  Evening 
on  November  13  at  the  House  of 
Lords,  London.  'Politics  and  the 
Phaniiaceutical  Industry'.  For 
further  details  contact  Elizabeth 
Borg  at  BrAPP  26-28  Bedford 
Row,  London,  WCIR  4HE.  Tele- 
phone +44  (0)  171  404  3404. 


CHEMIST&DRUGGIST8  AUGUST  1998 


33 


Med 


Appointments  £27  P.S.C.C.  +  VAT  mniimuin  3x1 
General  Classified  £23  P.S.C.C.  +  VAT  minmium  3x2 
Box  Numbers  £15.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  he  in  writins.  Contact  Fiona  Cole. 


Chemist  and  Druggist  (Classified),  Miller  Freeman  PLC, 
Sovereign  Way,  Tonhridge,  Kent  TN9  IRW 
Tel:  01732  377272  Internet:  http://www.dotpharmacy.com/. 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


r 

APPOINTMENTS 


For  the  right 
chemistry 
think  UK  . ,  , 

A  i  ,  think  Jenrick 


Vacancies  throughout  the  UK  for  pharmacists. 

Well  paid  opportunities  in  hospitals,  the  community 
and  the  fast  growing  multi-site  arena.  Add  Jenrick 
to  the  equation. 

Perfect  chemistry. 

For  long  or  short  term  contracts  throughout  the  UK 
you  should  be  weighing  up  Jenrick  Medical. 


Jenrick  Medical 

145-147  Frimley  Road,  Camberley,, 
Surrey,  England  GU15  2PS 
Tel  0800  585  482  Fax  01276  676050 
Email  medical@jen-med.demon.co.u|t 


understanding  healthcare  from  the  inside  out 


Pharmaceutical  &  Sundries  Sales 
Agents  Wanted 

Busy  manuhicturer  requires  sales  agents  lor  selected  areas,  to 
call  on  independent  and  small  group  community  pharmacies. 
In  return,  we  offer  an  excellent  monthly  commission. 

Please  contact:  Mr  Victor  Careford, 
Bray  Health  &  Leisure,  Faringdon  SN7  7BX. 
Teh  01367  240736   Fax:  01367  242625 

Email:  solportltdC''btintcrnet.coni 


BUSINESS  DEVELOPIVIENT  IVIANAGER 

Knaresborough,  N.  Yorks 

J  Pickles  (Harrogate)  Ltd  is  a  tully  independent  OTC  Pharmaceutical  business, 
manutacturing  and  distributing  a  range  of  external/topical  OTC  products. 

We  ore  now  looking  for  a  highly  capable  and  versatile  person  to  develop  key 
areas  of  our  business  which  include: 

•  J  Pickles  brand,  development  at  range  and  product  level. 

•  J  Pickles  contract  services  development  including  manufacturing,  packing 
and  analytical  sen/ices. 

•  J  Pickles  distribution  development  seeking  new  third  party  clients. 

Reporting  directly  to  the  Managing  Director  you  would  seek  new  partners  In 
business  and  integrate  multidlscipllnary  teams  in  the  execution  of  our  contract 
clients  requirements.  These  will  Include  meeting  timescales,  costs,  quality,  sci- 
entific/commercial objectives,  planning  and  co-ordinating  internal  and  external 
resources.  Acting  as  the  focal  point  with  contract  clients. 

You  are  likely  to  be  currently  employed  within  the  Pharmaceutical  sector  and 
must  have  proven  presentation  skills,  an  ability  to  negotiate  skilfully,  a 
willingness  to  learn  and  be  self  motivated. 

You  will  ideally  live  within  a  100  mile  radius  of  Knaresborough/Horrogate. 
If  you  are  interested  please  apply  in  writing  enclosing  a  comprehensive  CV  and 
current  salary  details  to: 

Mr  Stuart  Newsome,  Managing  Director, 
J  Pickles  (Harrogate)  Ltd, 
Beech  House,  62  High  St,  Knaresborough,  N.  Yorks,  H65  OEA 


CENTRAL  GLASGOW 

Progressive  independent  community  pharmacy  seeks  highly  experienced 
full-time  Dispensary  Manager/f^anageress.  The  appointee  will  be 
responsible  for  the  total  management  of  the  dispensary  and  work  in  close 
co-operation  with  the  pharmacist. 

Applicants  should  be  enthusiastic,  reliable  and  self-motivated.  Salary 
negotiable. This  position  would  suit  the  individual  who  Is  looking  to  escape 
the  perhaps  inflexibility  of  a  large  organisation,  and  wish  to  express  their 
individuality  and  flair  in  the  changing  face  of  primary  care. 

Apply  to  C&D  Box  No.  3545 


BIRMINGHAM 

Good  staff  need  good  MANAGER 
for  new,  busy,  landscaped 
inner-city  pharmacy  by 

new  health  centre.  No  Saturdays. 
Experience  an  advantage. 

Please  phone  R.  Atkinson  on 
0121  359  4172  or  0121  454  7078 

before  10  pm 


YORK 

Pharmacist  Manager  required 
for  branch  of  small  friendly 
group.  Excellent  support  with 
minimum  paperwork.  Newly 
qualified  considered. 

For  details  contact 
Mrs  Railton  on  01904  708946 
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APPOINTMENTS 


Tremletts 


Phamiacy 


I  R1-,MLETTS  PHARMACY  Have  two  Pharmacist  vacancies  at 
ilicir  Fratton  Road  pharmacy.  One  is  tor  full  tune  and  the  second 
lor  weekend  work.  This  pharmacy  is  open  7  days  a  week  and 
requires  dedicated  staff  to  maintain  the  excellent  services  offered 
1(1  the  patient 

ApplK.mls  nuist  he  preparctl  to  woi  k  as  part  oi li  patient  orientated  team  ul  pliarniacists  and 
tcLliniciaiis 

1  he  lull  time  vacaniy  will  ineliKk-: 

•  l  ive  day  wicK  with  alternate  Saturdays  off 

•  Minimum  paperwork 

•  I'alienI  touiiselliuK  in  all  its  aspects  a  vital  inKrvdient  of  the  posiliiin 

•  4  weeks  holiday  risinj;  to  5  weeks  after  5  years 

•  KPS(;B  paid 

•  Salary  hy  negotiation 

i'di  lsinoiith  IS  a  pleasant  city  situated  in  the  middle  of  the  South  C'oast  with  easy  access  to  the 
(  iintinent  via  the  Portsmouth  Channel  Ferries,  Isle  of  Wight  and  the  unique  sailini:  area  ol 
the  Solent  waters.  Access  to  London  and  all  major  cities  are  easy 

Application,  in  writing  with  C'.V.,  to  Bill  Tri'mletts  Chemist  Ltd., 
94-98  Fratton  Road,  Portsmouth  POl  5B/,  mmkismnwimi.* 


0 

J 


Rewarding  professional  practice  in  the  heart  of  a 

Rewarding  package  including  share  ownership  option  and  help  with  relocation 
Pharmacist  Manager  required  lor  community  pharmacy  in  North  C  umbria  w  ith 
friendly  statTand  customers  Your  own  ideas  encouiagecL  and  supported  hy  a 
second  pharmacist  running  an  attached  Ag  and  Vet  Pharmacy 

Wnle  or  phone  Phil  Johson,  16-20  Knslish  Street,  I.on};town, Cumhria  (II122S)  l^\m\ 


Friendly  family  run  !>ronp  require  manager  for  Stromness 
A  unique  opportunity  to  en  joy  your  life  and  your  work 

Alls  and  musK  tcsli\ .iK 
GoM,  Swminiing,  Squash 
hxcellenl  local  1"  and  2 


•  SpULaous  .1  bedroom  llal  ;i\alkihle  • 

•  C  ar  and  Pension  can  be  ineluded  •  GoM,  Swmiminji,  Squash  \Mlliin  I  niilc 

•  I  pes.  PILLS+ and  email  • 

•  2S  days  holiday  t  [: \Lclleiit  Remuneration  package 

Phone  anytime  0IS56  87.1940  or  Write  to  Torquil  Clyde  at  Sulherkind's  Pharmacy,  .1 1  Victoria 
Street,  Kirkwall,  KW 1 5  1 DN  or  email  torquikrt'orkney.coin  for  information  pack  or  a  chat 


WINCHMORE  HILL 
LONDON  N21 

I  xperienced  Counter  Assistant/Dispcnsiiie 
Assistant  required  for  this  busy  vcr\ 
modern  ph.irni.lcy  l^ecently  relocate*.! 
W'e  h.ive  tile  benefit  ot  llie  I:pos  S\  su  in 
.ind  toueh  sereen  nnnpuler  elt 
Please  telephone 
Bella  Donna  Pharmacy 
on  IIIKI  it)  1  0 iSO 


Readvertised  due  to  late  cancellation 

Pre-registration  studetit 
required  to  start  immediately  in 
the  West  Midlands. 
Comprehensive  structured 
training  provided. 

Tel:  01203  257930 


HARROW/WEMBLEY/GREENFORD 
Pre-Registration  Student 

requited  in  a  busy  friendly  Community 
Pharmacy  Immediate  start,  full  training  and 

good  remuneration  for  right  student 
Also  required  -  Experienced  Counter  Staff. 

Please  reply  with  CV  to  - 
Oldfields  Pharmacy.  47a  Oldfields  Circus. 
Northolt.  Middlesex,  UBS  4RR 
or  call  DiliponOISI  423  6470 


LONDON  SW6 

Dispttistng  A,sM,slant/ 
F^xpcricncccl  (Counter  As.sist.tnt 
icc|iiiicd  -  Full  litiic  preferred 

I'Ictisc  !c/c/il>( me: 
Kanari  Pharmacy  on 
0171  7,^1  5587 


STANSTEAD  ABBOTS, 
HERTFORDSHIRE 

Locum 

required  for  regular 
Saturdays  9am  -  1  pm 
Contact  Harry  on 
01920  870029 


BRISTOL 

F-ull-tiiiK-  (ir  Pjri4inK'  I'lianiijList  required  ior 
ple.is.inl,  busy,  tonimunily  pharmacy 

•  I_\cellent  supporting!  staff 

•  Minimal  Paperwork 

•  Normal  hours/no  rotas 

•  Newly  registered  welcome 

•  Salary  negotiable 

Fui  ihci  Jclciih  pIcLiM.- pluine  A.  Sood 
0117        1143  (Days) 
nr  0117  Q50  (I  M-riiii-^s) 


BIRMINGHAM 

Preregistratioii  Siudeiit  required  U) 
stun  Summer  1998,  Comprehensive 
training  provided  by  experieneed 
tutor  in  a  friendly  pharmacy, 

W  rite  to:  Mr  Rahanti,  14-1  Snho  Road. 
HandsHorth.  Birminsjham  B14  41, \ 
Telephone:  (1121  5.M  6.^57 


EDINBURGH 

Manager  required  tor  Branch  Shop 
Excellent  prospects  for  right  person 
Long-term  locum  or  lob  share  considered 

Apply  With  CV  to 

A.  Skinner  Chemists, 
195  Whitehouse  Road, 
Edinburgh  EH4  6BU 
Tel/Fax:  0131  339  3449 
or  0131  339  4865 


SOUTH  LEEDS 

Enthusiastic  Pharmacy  Manager  required  for 
a  health  centre  pharmacy.  Good  supporting 
staff  and  excellent  working  relationship  with 
health  centre  staff  Could  suit  a  newly 
qualified,  keen  to  develop  the  role  of 
pharmacy  within  the  community. 
To  start  mid  October  or  ASAP 
Excellent  salary  package  for  the  right  person 

Phone  Asghar  Khan  on 
01274  544972  {Days)  or  0802  336572 


DISPENSING 
ASSISTANT/TRASNEE 

Slough  (Langley) 

5  (day  week,  no  Saturdays, 

Top  Salary. 

Telephone  Ed  on 
01753  541939 
at  IVIcParland  Chemist 


LOCUMS 


T 

NATIONWIDE 

Professional  Locum  Introduction  Service 

Committed  to  Dispensing  Chemists  and  Pharmacists 

Tel:  01757  291133 

01757  291144  ("t^„M 
Fax:  01 757  291 1 55  vjy 

MULTIPLES 
INDEPENDENTS 

HOSPITALS 
H,  M  PRISONS 

City  &  Nationwide 
Locums  Ltd 

We  provide  long-term,  Short-term 
and  emergency  cover,  having  had 
several  years  experience  providing 
cover  to  the  leading  supermarkets 
and  the  Independents.  We  strive  to 
provide  quality,  consistency  and 
reltability.  So  if  you're  looking  for 
work  or  have  a  need  for  a  locum 

Call  us  now  on 
0121  241  7752 


ATTENTION! 

New  Service 

l.ocLinTs  atKcrti.sc  youist'lf, 
Fn  )pnct()ns,  li,sc  li,sl,s  - 
don't  pay  agency  fci^-.s. 

For  further  information  send  a  SAE  to 
Locum  fists  l  td,  PO  Box  7194, 
Bronissrove,  Bdl  HQG 


Soiilli  .S»iiiorsol 

LoLLtm  rec|uir(.'cl, 
regular  one  day  per  week  toi 
independent  Pharmacy 
starting  August, 
Telephone  MrTrueman 
(anvlinu'i  01935  822554 


Direet  Medieal  Appointments 
mxciillv  rci/iiirc 
Loeum  I'liarmaeists 
all  areas 

l)(in  '/  (Icldv  mil  or  jux  lis 
loililY  iiii:- 

Head  Office: 
01792  47252.'^ 
fax:  01792  4725.\S 

SoLith  West  Office: 

OlSO.^  290 100 
lax:  OlSO,^  290200 


Countrywide  Locum  Services 
Locums  urgently  required  to  cover 
Gloucester,  Bristol,  Kent,  Nortolk  md 
Swindon  to  help  us  provide  j  Idsler, 
more  efficient  and  friendly  service. 

Contact  Erica  now... 
Phone/Fax  ()126(i  77:j,{f)f) 

M  niiiliilc-  It""-!  (,!  it  I'l 


Nationwide  Locum  Services 

Locurtts  required  urgently,  all  locations 
Neiwly  qualified  Pharmacists  get  the  best  start 
in  life,  witti  best  pay  antJ  the  best  companys 

Call  Now:  0121  565  0020 
Rates  ot  £1 5,50  +  expenses  +  travel  tiine  also 
available 
for  immediate  cover 
Calling  all  Independents,  contact  us  now 
for  our  special  deals 


-1  1 

— '  1 
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BUSINESS  FOR  DISPOSAI^ 


PRODUCTS  &  SERVICES 


A  I  1  i  a  n  c  e    V  a  1  u  e  r  s 


WANTED  -  LEEDS 

(up  to  30  Mile  Radius) 

Highly  regarded  local  company  seeks  to 
acquire  pharmacies  with  turnovers  in 
excess  of  MOO.OOOpa.  Quality  prescription 
or  counter  based  businesses  considered. 
Prompt  decision  and  swift  cash  settlement. 
All  replies  in  strictest  confidence. 


PHARMACIES  WANTED 

We  constantly  require  additional  high  quality 
pharmacies  to  replace  those  successfully  sold. 
We  have  an  extensive  register  of  purchasers 
with  venfied  finance  eager  to  acquire. 
We  particularly  require  businesses  in: 
LANCS  :  SURREY  :  HERTS 
CHESHIRE  :  LEICS  :  W  MIDS 


Pharmacy  Agents  for  all  of  the  UK  &  Ireland 

:je,l„(pj42.3),5i)i81;72       .        -      ,  ;.. ,,<,,,,:,.Fax.pi|,2j).531f 71^ 


BUSINESS  WANTED 


LEWIS 


D  A  Y 

Dlf 

LEWIS 


Expanding  chain  of  over  30  pharmacies  seeks  to  acquire  pharmacies  in 
excess  of  £400,000  turnover  in  South  East  England  and  East  Anglia.  Groups 
or  individual  pharmacies  considered.  FREEHOLD  PURCHASED.  For  a 
quick  sale  please  write,  telephone  or  fax  details  in  strictest  confidence  to: 

Kirit  Patel,  Day  Lewis  Pic,  Bensham  House,  324  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0181  689  2255.  Mobile  0860  484999.  Fax:  0181  689  0076 


PRODUCTS  &  SERVICES 


Can  You  Help? 

I  AM  CURRENTLY  UNDERTAKING  A  RESEARCH  PROJECT  ON 
BEHALF  OF  MILUPA  -  PRODUCERS  OF  BABYFOODS  FOR  OVER 
60  YEARS. 

I  AM  LOOKING  FOR  ANY  MILUPA  LITERATURE  OR  PACKAGING, 
DATING  BACK  TO  THE  1940's,  AS  PART  OF  AN  EXTENSIVE 
ARCHIVING  PROJECT  CURRENTLY  UNDERWAY 

IF  YOU  CAN  HELP,  PLEASE  CONTACT: 
Emma  Lynch  at  Attenborough  Associates, 
Wawerley  House,  7-12  Noel  Street,  London  W1V  4NN. 
Tel:  0171  734  4455 

Payment  will  be  made  for  any  relevant  materials 


WHAT  DOES  EPoS  STAND  FOR? 

Extra  Profit  On  Sales 

To  find  out  how  your  business  can  benefit 
from  Epos  contact 

POSITIVE  SOLUTIONS  LIMITED 

on  01254  833300 


NHS  PRICE  £3.65 


'WHY  MIX  IT'? 

When  you  can  now  get  it  ready 
mixed  in  a  500  gram  pot! 


Pure  Health  Liquid  paraffin  50%  in  Whitesoft  paraffin 
5()0gm  is  now  available  from  your  local  wholesaler  or  from 
LEXON(UK)Ltd 
on  0800  61  42  42 


NONE  of  us 
is  as  strong  as 
ALL  of  us 

For  further  Details  On  a 
'NEW  DEAL' 
from  SUPPLIERS 
to  CAMRx  Buying  Group 
Call  now  on  FREEPHONE 

0800  526074 

Mr.  R.  L.  Hindocha.  BPharm.MR  PharmS.FInstD. 
54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  BET 
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PRODUCTS  &  SERVICES 


Make  RBC  cn^iam 
your  'first  choice' 
recommendation 
this  summer! 

*  Fast  relief  from  insects  bites,  stings 
and  itching 

*  Only  product  containing 
antihistamine,  antibacterial 
and  calamine 

*  High  Pharmacy  profit 

*  Radio  advertising  campaign 
starts  this  month 

Co-pharma 

Tel:  01923  710934 
Fax:  01923  770199 


You  Sell  Baby  Sundries! 
Why  Not  Sell  Baby  Clothes? 

We  have  a  full  range  of  babywear  from  birth  to  5 
years  Bibs,  Socks,  Sleepsuits  etc  plus  seasonal 
wear.  We  guarantee  a  fast,  friendly  efficient 
service.  Free  delivery  within  48  hours. 

Call  or  Fax  A  J  Babywear  on  01992  762684 


Promote  your  Product,  Service  or  Business 
for  Sale  to  12,145*  retail  pharmacies 

across  the  U.K. 
For  further  details  contact  §mm  on: 


*  ABC  Jan-Dec  '96 


CAUTION 

Pharmacists  should  only  advertise  medicines 
for  sale  where  the  product  is  discontinued  or 
in  short  supply.  Medicines  must  be  unopened 
and  in  original  packaging. 


SHOPFiniNG 


mm  i 


AWARD  WINNING  PHARMACY 
SHOPFITTING  SPECIALISTS 


Head  Office 

Nordia  House 
Seacroft  Industrial  Estate 
Coal  Road 
LEEDS  LS14  2AW 
Tel  0113  232  3478 


Scotland  Office 

Dirleton  House 

Dirleton  Lane 

ALLOA 

FK10  1NW 

Tel  01259  723131 


APPROVED  BY  THE  N.P.A. 


WINDOW  DISPLAYS 


J-J- 

f 

^  y  y 

y 
/ 
y 

% 

Cube  Arts  Ltd,  Unit  D.  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT  Tel  0181-640  6114  Fax:  0181  640  4497 


WJ   BRANDALtd  T-i 

WoODSTYLli 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

QUALITY,  STYLE,  ELEGANCE,  AFFQRDABILITY 

Unit  6,  Stephenson  Road,  St.  Ives  Industrial  Estate, 
Huntingdon,  Cambs  PE17  4WJ. 
Telephone:  01480  494262  Fax:  01480  462412 

N.P.A.  APPROVED 


K  H  WOODFORD  and  Co.  Ltd  ^ 

We,  as  specialist  manufacturers 
and  installers,  invite  you  to 
telephone  us  on  01202  396272 
for  details  of  our  fully  approved 
custom-built  equipment  for  all 
Dispensary  and  Pharmacy  fitting  ^ 


SURPLUS  STOCK 


SELLERS 

FREE:  Sell  your  dead  stock/surplus  lu  7(1",.  list  >(i/l2.  50%  list  <6/l2 
Send  your  surplus  druy  list  NOW.  (include  (^T'l'  and  F.XP)  and  improve  your  cash  flow 

BUYERS 

Buy  offers  direct  from  above  at  same  price  -  AND  pay  us  1(1",.'  (VAT  FREE)  commission 
only  on  what  you  spend'n 

Send  lor  list 

R  and  .1  PORTER  (Pharmacy  Drug  Surplus),  3A  Rutland  l  ane.  Sale  2GG 
Tel/Fax:  Olhl  969 


CHEMIST  &  DRUGGIST  8  AUGUST  1998 


37 


incoln  MP  returns 
to  pharmacy 

Fomier  phaniiacy  assistant 
Gillian  Merron,  MP  for  Lincoln, 
visited  a  phamiacy  last  week  at 
the  invitation  of  Lincolnshire 
Local  Phamiaceutical  Commit- 
tee. 

Ms  Merron's  visit  took  her  back 
to  the  age  of  16  when  she  worked 
on  FYiday  evenings  in  a  phar- 
macy. Her  visit  to  the  Towei'  Phar- 
macy, owned  by  Linc  oln  Co-oi)er- 
ative  Chemists,  prompted  her  to 
suggest  that  a  two-way  line  of 
communication  be  established 
for  shaiing  infonnation  and  views 
on  phannacy  and  the  NHS. 

LPC  chaimian  Keith  Swann  and 
LPC  member  and  phamiacist  on 
duty  Simon  Lawson  showed  the 
MP  around  the  phamiacy.  Among 
the  subjects  discussed  were 
training,  the  role  of  phaniiacists, 
IT  and  resale  price  maintenance. 

Scope  for  the 
industry  to  help 

A  Worcester  pharmacist  is  joining 
90  other  people  on  a  six-day  walk 
through  the  Himalayas  to  raise 
money  for  Scope. 

Sheena  Bescoby,  who  works  at 
Giles  Pharmacy  in  the  town, 
hopes  to  raise  at  least  S2,00()  by 
taking  part  in  the  Nepal  Hike 
Away  which  begins  on  Februaiy 
12.  The  walk  will  take  her  through 
the  Helambu  region  in  areas  that 
are  only  accessible  by  foot  and 
where  night-time  temperatures 
regularly  fall  below  zero. 

She  wants  t  he  phamiacy  indus- 
try to  heljj  her  reach  her  target 
and  raise  money  for  sufferers  of 
cerebral  palsy. 

"This  is  a  serious  challenge  for 
me  and  I  do  not  want  to  let  down 
my  sponsors.  I  am  training  at 
least  three  times  a  week  in  the 
gym  and  in  the  hills,"  she  says. 

Anyone  who  wants  to  help  can 
call  Giles  Phamiacy  on  01905 
451157. 


-t  imperial  cancer  n^oo".  •  - 
^  HraLMMi  Boal  Challenge 


Firebirds  fly  to  race  win 

A  team  from  IVloss  Chemists  woo  the  Imperial  Cancer  Research  Dragon 
Boat  Challenge  at  Henley.  Moss,  based  at  Feltham  in  West  London,  raced 
two  16-strong  teams  and  it  was  the  novice  crew,  Moss  Firebirds,  who 
won  the  350m  race,  with  Moss  Dragons,  last  year's  winners  coming  fifth. 
Both  teams  go  on  to  the  national  finals  in  Cardiff  next  month 


,1 
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London  celebration  for  Mercy  ship 


The  MV  Aiiastosis,  flagship  of 
the  Mercy  Ships  fleet,  docks  in 
London  next  month  to  celebrate 
the  20th  anniversary  of  the  fleet. 

The  Anastasis  is  the  world's 
largest  non-govemmental  hospi- 
tal ship,  taking  much-needed 
medical  treatment,  engineering 
and  agricultural  skills  to  some  of 


the  world's  most  deprived  areas. 
On  board  are  three  fully- 
equipped  operating  theatres,  a 
dental  clinic,  laboratory  and  an 
X-ray  irriit.  All  the  crew  are  vol- 
unteers, paying  their  food  and 
insurance  costs.  The  ship  leaves 
London  on  September  22,  sailing 
to  Guinea  in  West  Africa. 


Patience  please,  says  Business  Services  -  we've  got  the  builders  in 


If  you  have  been  having  difficulty 
getting  through  on  the  phone  to 
the  Business  Services  Depart- 
ment at  the  National  Phamiaceu- 
tical Association,  there's  a  good 
reason  for  this. 

Due  to  building  works  at 
Mallinson    House,    which  has 


listed  building  slatus,  the  Busi- 
ness Services  Department  has 
been  relocated  to  the  Board 
Room  and  some  Portakabins  in 
the  garden.  As  a  result,  members 
may  be  experiencing  problems 
placing  orders  and  delays  receiv- 
ing them.  However,  they  are 


doing  all  they  can  to  minimise 
inconvenience  to  members. 
#  Pharmacists  with  e-mail  facili- 
ties will  be  pleased  to  leam  that 
the  NPA  has  assigned  individual 
e-mail  addresses  to  its  execu- 
tives opening  up  another  speedy 
channel  of  communication. 


APPOINTMENTS 


NPA  appoints  six  new 
branch  secretaries 

The  National  Pharmaceutical 
Association  has  approved  six 
new  branch  secretaries:  Stuart 
Cubbin  (Birkenhead  and 
Wirral);  Cfiristine  Robinson 
(Crewe  and  South  Cheshire); 
Brian  Morgan  (Hartlepool  & 
District);  Bernard  Bullock 
(Macclesfield  and  District); 
John  Larvin  (Middlesborough 
&  District)  and  Martin  Bennett 
(Sheffield). 

The  new  chairman  of  the 
Committee  on  Safety  of 
Medicines  is  its  current  vice- 
chairman,  Professor  Alasdair 
Muir  Breckenridge.  Professor 
Breckenridge,  whose  appoint- 
ment is  effective  January  1 
1999,  is  professor  of  clinical 
pharmacology  and  head  of  the 
department  of  pharmacology 
&  therapeutics  at  Liverpool 
University.  He  has  been  a 
member  of  the  CSM  for  15 
years. 

Geoffrey  Vernon  has  been 
appointed  a  non-executive 
director  of  Innovative  Tech- 
nologies Group  pic.  Mr  Vernon, 
who  works  part-time  for  the 
Rothschild  Bioscience  Unit, 
has  launched  a  new  business, 
Ziggus  Holdings,  which 
provides  non-executive  direc- 
tors and  chairmen  to  life 
science  companies. 
Dominic  Box,  new  marketing 
director  of  Cussons  (UK),  joins 
the  company  from  Nestle, 
where  he  was  a  marketing 
controller. 

JRC,  the  pharmacy  computer 
supplier  has  appointed  two 
new  part-time  trainers, 
Elisabeth  Brookes  and 
Paramjit  Kohli,  to  consolidate 
installations  of  the  company's 
Windows  95  program  SunRise. 
Elisabeth  is  a  pharmacy  locum 
and  Paramjit  previously 
worked  for  AAH. 
Wyn  Mainwaring,  the  new 
commercial  director  of 
Swallowfield  pic,  the  contract 
filler  of  toiletries,  cosmetics 
and  household  goods,  is  a 
former  operations  director  of 
L'Oreal  and  has  more  than  25 
years  experience  in  cosmetics, 
skin  care  and  fragrance 
manufacture. 
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20-21ST  SEPTEMBER  1998 

CHEMEX 


COMES  ALIVE 


DELIVERING 

THE  RIGHT  RESULTS 

Chemex  is  THE  event  in  the  UK  for  retail 
pharmacy  professionals  with  the  biggest 
gathering  of  companies  in  the  market 
combined  with  an  extensive  range  of 
features  and  seminars.  This  year  will  see  a 
vast  range  of  exhibitors  representing  the 
full  spectrum  of  pharmacy;  prescription 
medicines,  OTC  products,  health  foods, 
alternative  remedies  through  to 
information  technology  and  business 
services  and  more.  Chemex  is  THE  one- 
stop  event  addressing  all  aspects  of 
pharmacy;  commercial  and  professional. 


NEW  f  OR  1998 

•  A  major  new  attraction  -  the  two  concept 

shops  offering  stimulating  ideas  for  the 
future.  Also  free  advice  on  design,  layout, 
merchandising,  lighting  and  shelving. 

•  Experience  the  new  OTC  Village  and  hear 
from  OTC  manufacturers  about  their  strategy 
for  pharmacy  in  the  special  symposium  theatre. 

•  Bigger  and  better  NPA  Village  and  a  new 
business  advice  seminar,  supported  by  the 
National  Pharmaceutical  Association. 

•  Free  seminars  over  the  two  days  focusing 
on  new  produrts  and  trends  in  the  market. 

•  Keynote  address  from  major  industy 
personnel  and  professional  bodies  including: 
RPSGB,  PAGB,  PSNC,  CPAG,  NPA 


EX'98 


20-21  SEPTEMBER  1998 
0LYMPIA2  LONDON 


Order  your  COMPLIMENTARY  tickets  now  by  phoning 
01203  426482  or  fax  the  coupon  below  to  01203  426483 


SPOHSOBIB  BV    Please  send  me:  visitor  ticliets  (please  specify  quantity) 

Name:  Job  title: 

Company  name:  Address: 


information  on  exhibiting  at  Cbemex  98 


m 


Town:  Postcode: 
Telephone:  Fax:  email: 

Return  coupon  to:  Chemex  98.  Miller  Freeman  UK  Ltd,  Souereign  Way.  Tonbridge.  Kent  TN9 1RW. 


CD  07 


J 


LEMSIP  has  changed.  And  it's  changed  for  you. 
LEMSIP's  new  and  unique  pharmacy-branded 
cold/flu  range  not  only  gives  you  high  POR  and 
increased  customer  loyalty  but  also  offers 
long-term  pharmacy  business. 

LEMSIP's  highly  successful  self-select  Max  Strength 
range  (During  Dec  97-Jan  98  Max  Strength  lOs  was 
the  No.  I  selling  SKU  in  overall  cold/flu  market.*) 
continues  to  fulfil  your  customers  need  for  powerful 
trustworthy  self-select  brands. 


This,  with  LEMSIP's  new  eye-catching  and 
easy-to-understand  packaging,  a  £3m 
Max  Strength  National  TV  campaign  and 
POS  support  for  the  Pharmacy  Range  adds 
up  to  a  new  look  LEMSIP  that  works 
for  you.  Stock  up  for  more  business 
and  more  profit  on  LEMSIP  now. 
Call  0500  208209  to  arrange  a 
visit  from  a  LEMSIP  representative. 


*Source:  IRI  Infoscan  (Cash  Rate  of  Sale) 


Powerful  medicine  tliat  works  for  you. 


Reckitt  &  Colmar 
Products  Limitec 

Always  read  the  labe 

Lemsip  and  i  j  '  are  trademarks. 


